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| IDEAL HOME 


MAGAZINE 
-sets new records 


The October issue of IDEAL HOME 
Magazine was the biggest since 1939; sales 
were the highest in the magazine's history 
—well above the A.B.C. figure of 264,250. 
It also carried a record volume of 
advertising — 160 pages. 

These remarkable increases give ample 
evidence of the fast-growing popularity 
and influence of IDEAL HOME —to 


home-lovers and advertisers alike. 


y A veritable “ Departmental Store in 

Z Print,” IDEAL HOME, representing a 
readership of 1,700,000, is an 
extremely powerful and authoritative 
voice in the buying decisions of 
high-income families. These families 
are ready, willing and able to spend 
more, in order to live an enjoyable and 
gracious home life. 


A.B.C. NET SALE 264,250 


: 


HARRIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LIMITED, 96-98, LONG ACRE, LONDON, W.C.2 
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When 


appealing to 


women exclusively, 


common sense dictates the 
use of a medium which 


sells to women 


exclusively. 


Womans own 
ol 3.439 


AUDITED NET SALE (JAN-JUNE 1955) 


STUART MANDER, ADVERTISEMENT DIRECTOR, GEORGE NEWNES LTD., TOWER HOUSE, SOUTHAMPTON ST,, W.C.2 
TEMPLE BAR 4363 (40 LINES) 
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Within the covers of WOMAN'S JOURNAL is a 
market unsurpassed for sheer good value, A quarter of 
a million women buy it every month and gladly pay 
half-a-crown for the rich and leisurely enjoyment it 


brings them 


So deeply read, so well perused, WOMAN'S JOURNAI 
is nevertheless an INEX pensive medium. Its rate | 
modest. And —on its own — it covers a large, exclusive 


section of the women's market 


WOMANS JOURNAL has no serious rival in this 


remunerative field, for its type of readership is unlike 


A, W. Burnett, Advertisement Director, The Amalvamated 


elim ant ee 


any other. To women of taste and means it ji 


~ 


Rilow to advertise in the monied market... Mconomically 


institution——a sound and solid basis for any national 


advertising 


High Sales Low Rate Selective Reader ship 


OMANS JOURNAL | 


CERTIFIED NET SALES 259,876 - PAGE RATE £400 
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| COMMENT | 


THREE-LEGGED 
STOOL 


The Hastings Conference of the 
Incorporated Society of British 
Advertisers was notable for its 
positive achievements in the in- 
terests of advertising as a 
whole. 

In a down-to-earth business at 

mosphere not always found at 

such gatherings, proposals 
were made from which the 
whole business can benefit. 

The establishment of a Tele- 

vision Audience Research 

Bureau was brought a stage 

nearer. 

@ The setting up of an Institute 
for the Development of Market 
Research was proposed. 

@A_ declaration of faith was 
made in the potential of ad- 
vertising. 


THE SYMBOL 


Running strongly through the 
Conference was the theme of 
common action. 

The president, Clifford J. Harri- 
son, referred aptly to “the 
three-legged stool which is the 
symbol of advertising.” 

Identifying the legs as the media 
owner, the agent and the adver- 
tiser, he asserted that today 
there is a greater unity of pur- 
pose than ever before. As a 
consequence, advertising plays 
its part in modern marketing 
with increasing efficiency. 


FUTURE PLANS 


This appreciation of broad 
strategy was extended to de- 
tailed operation. It was with 
well-earned satisfaction that 
advertising managers heard it 
proclaimed by business leaders 
that their rightful place was on 
the boards of their companies. 

Imaginative expressions of sound 
sense from the top shelf made 
this an encouraging event for 
everyone. And news of plans 
to hold it every two years in 
future will be welcomed 


throughout advertising. 


£]-a-week audience research 
for commercial television 


JOINT SCHEME IS OUTLINED AT ISBA’S 
“PLANS FOR TO-MORROW? CONFERENCE 
NEoO! IATIONS were in progress this week for the estab- 


lishment of a Television 


Audience Research Bureau, 


plans for which were revealed at the Conference of the Incor- 
porated Society of British Advertisers held in Hastings last 


Friday and Saturday 


More than 200 delegates heard 
about a joint ISBA-IPA propo 
sal to use BRC facilities to 
measure commercial programme 
viewership. 

It was estimated that the cost 
to advertisers would be about 
{1 a week for the London area 

Norman Collins, deputy chau 
man, Associated TeleVision, in 
dicated that the support of his 
company for this scheme might 
be expected 

Other highlights of the ISBA 
Conference, the theme of which 
was “The Advertiser Plans For 
To-morrow,” were a declaration 
of faith by the president, Clifford 
J. Harrison, and a proposal by an 
agency research man that an In 
stitute for The Development of 
Market Research should be 
set up 

After a civic welcome by the 
Mayor of Hastings, the president 
read a message from the Queen. 

Then he examined the purpose 
of the Conference and referred 
to the growing co-operation 
between media owners, agents 
and advertisers “the three 


legged stool which is the apt 
symbol of advertising # 

The collaboration there had 
been between ISBA, IPA, ITA 
and the IV programme con 
tractors was “a most significant 
event in modern advertising.” 

At the close of the Conference, 
William ¢ Ihiclé, chairman of 
the executive committee and of 
the Conference committee, ex 
pressed thanks to the ISBA staff 
mcluding Alan Whitworth (direc 


tor), David Kinloch (Conference 
secretary), L. HO S. Chevallier, 
ind S. H. Johnson 


He mentioned that the con 
ference had sprung from a chance 


suggestion made by A. R M 
Sedgwick (Gillette Industries! 

Mr. Thiclé revealed that he had 
n his pocket a cheque for 50 
guineas from a donor who 
wished to remain permanently 
inonymou provide a chain 


of office for ISBA presidents 


Ihe thank { the dele gates to 
ISBA and al! concerned with 
planning the conference were 


voiced by Ivor Cooper (Unilever) 


Opening ceremony 


The Mayor of Hastings (Ald. tT 


Hussey) extends a civé mea 

the opening session presided ev by 

Clifford J. Harrison, presiden / 
ISBA 


o-oo oe 


ON OTHER PAGES 


ISBA Conference report and 
pictures: pages 4, 5, 6, 7, 8 and 
10. 


Rest of the week's news: pages 
12, 14, 80, 81 and #2. 

Tomorrow's Topics: page 14. 

News About People: page 16 

Graphic Arts: page 73 

Mainly Personal: page 74 

Publications News and Notes 
and We Hear: page 76. 

Current Advertising: pages 7% 
and 60. 


-- 


Gollings have 6ved 


NOTE NEW ADDRESS 


12 Upper Grosvenor Street 
London WI 


Grosvenor 8401 
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ADVERTISER'S WEEKLY 


ISBA CONFERENCE — THE POLITICIAN’S VIEW 


Civilised existence ‘impossible 
without ads’ 


PROTECTION FOR CONSUMERS: 


vp 


TO RAISING STANDARDS OF TASTE 
“Advertising is ultimately only a means of communication 
without which civilised life would become impossible,” said 


Lord Coleraine. 


“The services which are performed by the 


advertiser are of a kind which definitely raise the standard 
of life by giving the consumer a variety of choice which he 


would not otherwise enjoy.” 

“The atmosphere of economic 
Crisis, he asserted, “could be 
blamed upon inflation or restric 
live practices but the real 
explanation is that in present 
day conditions the consumer is 
subordinate to the producer 

“We are living in a litthe world 
of our own,” he said, “in which 
the customer 6 always 
Advertising performs an invalu 
able economic function because 
it does something to redress the 
balance in favour of the con 
sumer 


wrong 


Advertising had a bad name in 


political circles. He had often 
been astonished to hear how 
many people, otherwise intelli 
gent, utterly misunderstood the 


nature of 
implications 
economic 

There had been an immense 
improvement in the standards of 
advertising im the last 20°) of 
) years, in both moral and 
vuesthetic standards Advertising 
hud helped to raise the standard 
ol public taste 

But said Lord Coleraine 
| have been amazed by the 
ignorance which can be displayed 
by men of the greatest ability 
and very wide experience about 
the most elementary facts of the 
economics ol advertising 
Properly conceived and applied 
it would actually reduce the cost 
of production — by 
demand 


Iree society 


advertising and its 
moral, social and 


increasing 
There could not be a 
without treedom of 
eflective freedom of 
chowe without advertising 
It was no more possible tor the 
consumer to choose between two 


choice, nor 


or three products without adver 
tising than it was to choose be 
tween two or three jobs without 
advertisement 

“The services which are per 
formed by the advertiser are of 
a kind which definitely raise the 
standard of life by giving the 
consumer a variety of choice 
which he would not otherwise 
enjoy,” said Lord Coleraine. 

There was another very im 
portamt fact about advertising 
lo the extent that any given 
industry depended on advertising 
for its prosperity, it depended 
upon the consumer. Where the 
consumer was able to exercise a 
wide range of choice (and there 
was no other way except through 
advertising) he was in a com 
manding position It was the 
consumer and not the employe 
or the trade union leader who 
ultimately controlled the in 
dustry 


ESSENTIAL ELEMENT 


An economic system geared 
to the consumer was likely to be 
lar stronger, far more stable and 
resilient, than one based 
primarily upon the producer 
And advertising was an essential 
element in consumer control 

Unfortunately in this country 
the national economy has de 
pended too much in recent years 
upon the wishes of the producer 
and too litthe upon the needs or 
the desires of the 
Lord Coleraine added 

He drew comparisons 
America, where the salesman 
has a higher status and a more 
importamt place in the economic 
machine than he has here 


consumer, 


with 


Lord Coleraine (Boots Pure 
On the 
convenor of the 


Drug 
platform with him were A 
session, « M 


chairman, Sir 


( 


R. M 
Vignoles (Sheil 
John Elliot U 


0.) addresses the opening session 

Sedewick (Gillette Industries) 

Mex and BP), and th 
Pa) 


mulon Transport Exvecuti 


Britain should acquire something 
of the American outlook towards 
the consumer and his tunction 
in industry, Unkle we were able 
to do this the British economy 
would never acquire the resilience 


which to a great extent it had 
lost 

Lord Coleraine referred to 
outdoor idvertising 1 have 
never had much sympathy with 


those who would ban all adver 
from the 
all hoardings from the city 
streets,” he said. “Strident and 
raucous they may hk 
but they 
| ved 


tisements countryside, 


sometimes, 


are part of life as it fs 


VERY VULGAR 

A lot of it was very vulgar, no 
doubt, but all of it was life. And 
if you tried to draw a veil over 
it all, you did not enrich life 
you impoverished it 

It was the same with news 
papers. He had heard it said that 
newspapers would be much better 
without advertising. But they 
wouldn't be much better They 
would be much worse 

A daily newspaper was started 


some years ago in the United 
States which carried no adver 
lisements, but it had folded up 
now 

“IT can tell you that it more 
than made up in the vulgarity 
and salaciousness of its news 
columns what it lost in adver 


tisements said Lord Coleraine 
There had been an immense 
improvement in the standards of 
advertising in the last 20 or 
years The moral standards of 
advertising, the honesty of claims 
had improved. Far from debas 
ing it, advertising had helped to 
raise the standard of public taste 


Lord Coleraine recalled the 
times when industrialists “just 
dished out the money for adver 
tising and did not worry about 
results Things were different 
now ISBA existed “to see that 


the man who pays gets value for 
his money 


OCTORER 


14, 


FLASHBACK to the 
‘Weekly ’— Sept. 30 


— 


ADVERTISER'S WEEKLY 


COMMENT 


A SIGNIFICANT 
CONFERENCE 


The Conference of the Incor 


opens next 
Thoreday, 6 one of the most 
important events there have 
been in advertiing since the 


wer. 
tt by significant on three counts: 
© The delegates who assemble at 


the great national spenders 

© The Conference lb being held at 
a time when the whole media 
structore faces the impact of 
commercial television 

© There will be emphasis on the a 
chattenge of export marketing. 
so vital to the future of the 
country 

Peery forward-looking ads ertiver 

will want to attend this impor 

tant event and everyone ele 

in the busines will hear with 

acute interest the opinions of 

those who pay the piper. 


The challenge 
is accepled 


At the opening session, the presi 


dent, Clifford J. Harrison, 

said the Conference had had a 

very good advance press 
tid he quoted from the 

PiseR’sS Weekly 

September Lt] reproduced 
adding This challene 
will not find us wanting 


ADVER 
Comment o 


ahove 


\ good press 


The Conference continued to have 
a good 


press—in national 


dailies and Sundays, provincials 
and the London evenings 
On Saturday mornune Tite 


Times devoted a le nethy first 
leader to it Several of the 
leading speakers 
Press ofheer for the Conference 


was Hereward Phillips 


were quoted 


Importance of the advertising manager: 
‘Make him a director of the company’ 


The importance of the advertis- 


ing manager and his status 
were referred to by several 
speakers. 


But it was Brigadier T. Carleton 
Harrison, managing director, 
Gillette Industries, Lid... who 
crystallised general opinion. 

He declared: “I think the adver- 
tising manager should be a dir- 
ector of the company.” 

(. M. Vignoles, managing direc- 
for ShellkMex and BP, Ltd.. 
was equally definite. 

He said: “If we are to raise the 

standard of advertising we 

must first raise the standard of 
advertising management. This 
means that the advertising 
manager must be accepted as 


an essential member of the 
sales team and must be kept 
informed of the company's 
thinking at the policy-forming 
level. 

“He must have at his disposal all 
the resources of modern market 
research techniques and make 
full use of a properly equipped 
advertising agency, and per- 
haps, as in our case, several 
advertising agencies. 

“Above all the management of 
the company must be willing. 
once it has decided upon its 
marketing policy, to resist the 
temptation to write its own ad- 
vertisements and be willing to 
let the advertising manager 
get on with the job.” 
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1955 


OcTOBER 


The ‘bughbear of 
split commissions’ 


Brigadier T. Carleton Har- 
rison spoke of “The bugbear 
of split commissions.” 

He declared: “Let me just 


say that the labourer is 
worthy of his hire. Something 
must be done if we are to get 
the service we need—even if 
we advertisers must pay more 
for overseas campaigns.” 


In Britain—ads 
raise standard 
of living 
Iribute to the way in which 


idvertising has raised the stan 
dards of British home life was 


paid by Colonel Maurice W. 
Batchelor, chairman, Batchelors 
Peas, Lid 

Few people realise he said 


he great debt the community 


owes to advertising, and the way in 


which it is making British homes 
smarter, Open any newspaper or 
other publication to-day, and 
you see first-class illustrations of 
brightly decorated homes ot 
well-cooked meals, of properly 
laid tables These standards are 
rizhtly coming to be accepted is 
normal in homes where they 
would have been undreamt of 40 
irs ago 
Advertising had 


art, once the prerogative of the 


popularised 


SIMPLICITY 

“We must not be afraid of 
being simple in our publicity,” 
said Sir John Elliot, chairman 
London Transport, who was 
chairman of the opening session. 

“Let us talk plain English to 
I nglish people,” he urged, “and 
insist that the advertising man 
with his technique remembers 
that true art is that which con- 
ceals itself. The publicity is for 
the article, and not the other 
way round.” 


called upper classes How 
nany of our famous artist 
would have received such succ 


had it not been for the amounts 
paid to them by advertisers? 


Advertising too had 
brightened the face of Britain 
sid Col. Batchelor Geo out 
nto any of our cities, and what 
do you see’? Many of the ughest 
pla the dra buildings, the 
ghost! bomb-site have heen 
hanged nto pleasant garden 


flanked by bright posters 


Statements that advertising tn 


' 


reased costs were due 
vf its effect on manutactur 
ng processes Advertising was 


+} 


o mnor 


e commercial counterpart of 
nedicine and restored weak sale 
to a healthy standard It resulted 
and which 


in increased d 
sllowed economies to be made in 


production 


ISBA CONFERENCE — EXPORT MARKETING 


‘Damned foreigners’ 


attitude 


‘suicidal’ 


Too many manufacturers follow the dictum that “what's 
good enough for Britain is good enough tor those damned 
foreigners in the backwoods of beyond And that, said 
lr. Carleton Harrison, managing director, Gillette Industries 
Ltd., is the way to commit commercial suicide 


“Export advertising,’ he said 
s our shop window on the 
world If we fail to dress that 
window, or if we dress it in a 
shoddy manner so that i com 
pares unfavourably with the 
windows of other countries, we 
fail to present our goods in a 
manner that will secure buyers 
for them 

If manufacturers faded to 
build up sales in export markets 
they would probably in time be 
ut of home business as well 
The future prosperity of indus 
try in this country depended on 
healthy export trade which, in 
turn, depended on giving over 
seas customers the goods they 
wanted at the right prices 


FUNDAMENTALS 


If we are to continue to exist 
ind make progress in’ world 
markets said Brigadier Harri 
son, “we must seize the oppor 
tunity that advertising in these 
fields can give us, and with a 
careful study and a full under 
standing of our problems, pro 
duce the sort of advertising that 
s going to sell the goods, to 
maintain Britain as a nation 
whose genius for business has 
pioneered the 20th century 


Brigadier Harrison criticised 
the manufacturer who ignored 
the fundamentals of export 


marketing and plunged in with 
out first finding the answer to 
three questions basic to success 
1. Is there a demand for 
the product 4 


2. Is the price right” 

1. Does the potentia 
market know — the product 
exists? 


VALUE OF RESEARCH 


There were several ways of of! 
tuining this information, said 
Brigadier Harrison 

The Board of Trade could sup 
ply valuable information on 
broad lines, but they could not 
supplant experience tha the 
would-be exporter must gain for 
himself by personal investigation 

When the marketing stage was 
reached there were facts and 
figures which could be obtained 
mly by a deeper probe 

It was here that market re- 
search could be of great value. 
It was not inexpensive to carry 
out, but it would repay a thou- 
sandfold. 

“The science of market re 
search has reached such a stan- 


dard of efficiency to-day that it is 
without doubt one of the most 


powerful weapons in the 
armoury of «a salesman,” said 
Brig acer Har m" 

After th narkel investigation 
problems were basically the 
arnnd iS thos pertaining at 
home distribution, advertising 
ind point-of-sale display 

The right advertising appeal 
for any one country was by and 
large something peculiar to that 
count lone It was born out 


of the habits, customs, figures of 
peech and the way of life in 
hat counts Ideally it required 
in expert native to conceive such 
ck i 
First-class advertising agencies 
exited in many untries and his 
mpan said Brigadier Harr 
m, took fu idvantage of the 
they ha to offer. Con 
trol on of the highest policy 
was exercised from London. That 
was British export advertising at 
ts most efliciemt 


AGENT PROBLEM 


In smaller countries there 
were agencies that performed a 
useful function Hy bringing 
th smaticr reanisations into 

lose associati with their big 


brother n London without per 
mitting them t be swamped, a 
very valuable advertising service 
in be forged he said 
Questioned about the ability of 
British 7 t t 


conduct a 


“ d-wid impaign, Brigadier 
Harrison said did not think 
t was | ct un one trom 
th int xcept perhaps on 
the higl tp vel 
N Britis! gent necessari! 

ould know th nind of the 
Irak the Indian, the Chinese or 
invbod if he had heen 
n the count lor some time 


ADVERTISERS WEEKLY 


1 A bin leit) i} anil 

public relations heer Masting 

chats with John Burton, director / 
entertainment, Hastings 


THREE GOOD 
REASONS FOR 
EXPORTING 


The problems = of 


export 
marketing 


research = were 
examined by Roger bath, 
managing director, Marketing 
Development Co. Ltd. and 
chairman, Betro (1952) Lid, 

He said there were three good 
reasons other than that of 
national survival for a tivm to 
£0 for export track 
|. To make a profit 
2. To spread the risk A robust 

export trade was a remarkabl 

msurance 

1 To test the resourcefulnes 
the ingenuity and the imagina 
tiveness of management! 

How could one ensure rm aching 
those objectives and take some of 
the element of guesswork out of 
Overseas Marketing 

It was clearly not enough ts 
rely on visits > a market by a 
firm's representative sand Mr 
Falk, nor indeed on the informa 
tion, admirable as it often was 
that came in from local agents or 
from executives or selling and 
manulacturing companies on the 


spot Something more wa 
needed research conducted as a 
separate, distinct task 

The study of an overseas mars 
ket could be made in three stage 
Mi Falk « aplained The first 
was done in the UK, and wa 


imply the collection and inter 
pretation of rel mt) published 
information — the second was the 
filling in of gaps in the mforma 
tion by omeon n the spot, 
and the third phase was a full 
scale consumer or user ulve 

carried out | a research organi 


ation in the overseas market 


de the , nf ford the 
Mussey) VU ‘ Clifford J 
“ ‘ / ¢ tcohatrman 


Mayor of Hastings (Alderman 1 
Harrison (president), Mr Thielé, and 
ISBA executive mmiltees 
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ADVERTISER'S WEEKLY 


60 per cent will 
see commercials 
by September ’56 


Sir Robert Fraser (director-gen- 
eral, Independent Television 
Authority) outlined the stati 
building programme and said 
that a coverage of about 90 
per cent of the population 
could be achieved from some- 
thing like 20 TV stations. 

By September of next year there 
would be--in addition to Croy- 
don at a higher power than 
at present — the Midland 
station at Lichfield; the Lan- 
cashire station, covering a good 
deal more than Lancashire; 
and, just being put into ser- 
vice, the Yorkshire station, 
coming down a good way 
south. 

The fabulous result would be that 
within 12 months a population 
of million people, or 60 per 
cent of the population would 
be covered, “— September 
1956-57 the figure would rise 
to a little short of 40 million, 
or between 70 and 80 per cent 
of the population. 

In the third year the remaining 
areas of substance would be 
wiped up. And it all came 
down to 10 of 11 stations 
which could be constructed in 
two or three years. Another 
batch of 10 or 11°) minor 
stations would then be able to 
cover some seven or eight per 
cent of the population in such 
areas as Aberdeen, the Channel 
Islands, Isle of Man, etc. 

The question would arise as to 
when a second station should 
be introduced into an area, 
perhaps London, 


‘Sense, industry 
and ingenuity 
the only limits’ 


Television commercials wil! 
become the most effective tool 
in the advertiser's kit, said 
Stanley Maxted, head of the 
J, Walter Thompson TV depart 
ment 

“It is the summum = maxi 
mum of that ideal of advertising 

the person-to-person sale,” he 
said 

This sudden chance to turn 
cold print into effective demon 
stration would, when regional 
facilities were offered, attract 
large and small advertisers 

Mr. Maxted told his audience 
of advertisers: “You will find 
that you now hold in your hands 
the greatest potential for tie-in 
with dealer and point-of-sale you 
have ever had.” 

Just over the horizon was the 
most exciting time advertisers 
had seen. The only limitations 
on commercial TV were “our 
industry, good sense and in 
genuity in the use of it.” 


ISBA CONFERENCE — IMPORTANT STATEMENTS 


Octoser 14 


1955 


ON TELEVISION 


Famous broadcaster Stanley Mavxted 
Gj. A. Laskey, Larry Algeo, Norman Collins, P. G. FE. 4% 
Thielé standing behind, Leslie Hardern, G. F. Tadd, C. D. TI 


Joint audience 
Plan to use 


addresses the television session 


At the session devoted to commercial television, proposals 


were announced for the establishment of a 


Audience Research Bureau 


Television 


It was revealed that discussions 


are in progress with the BBC concerning the use for com- 
mercial TV of their established research facilities. And it 
was estimated that the cost to advertisers subscribing to this 
service in the London area would be about £1 a week 


A. R. M. Sedgwick (Gillette 
Industries) had asked what ISBA 
had done to ensure that listener 
ship data was obtained from the 
contractors 

Cc, D. Thomson (Thos. Hed 
ley & Co., Lid.) explained that 
ISBA had worked closely with 
the Institute of Practitioners in 
Advertising to set up with them 
and the programme contractors 
an Organisation, to be known as 
the ‘Television Audience Re 
search Bureau, with the purpose 
of providing advertisers with the 
basic information they would re 
quire to enable them to use the 
medium intelligently and well. It 
was further proposed that the 
contractors should provide the 
major part of the finance neces 
sary 

If the contractors could agree, 
he said, there would be two main 
advantages There would be a 
basic form of information that 
would avoid the confusion bound 
to result from a number of dif 
ferent figures for the same thing 
And a means would be provided 
of distributing the cost of such 
research equitably among all the 
users of the medium, since it 
would be absorbed in the con 
tractors’ charges 

What sort of information was 
required? They would want to 
know: how many sets were avail 
able in the area covered by the 
ITA; how many sets were able 
to receive ITA transmissions; the 
size (on a continuing basis) of 
the audiences to BBC and ITA 
transmissions; and the composi 
tion of audiences in terms of age, 
sex, and social class 


G. F. Todd (The Imperial 


Tobacco Co. (of Great Britain 


ind Ireland) Ltd.), outlined the 
specific proposals that had been 
placed before the contractors by 
the joint ISBA-IPA committee 

|. That a joint organisation, ten 
tatively called the Television 
Audience Research Bureau, or 
TARB for short, consisting of 
representatives of the pro 
gramme contractors, the adver 
tisers, and their agents, should 
be formed to advise on and 
supervise television audience 
research matters 

That the bulk of the cost of 
audience’ research but not 
necessarily the whole cost 
should be paid by the pro 
gramme contractors 


That when the television view 
ing patterns have settled down 
sufficiently for the information 
to form a sound basis for com 
mercial decisions the pro 
gramme contractors should 
provide advertisers and agents, 
through TARB, with such in 
formation as may be necessary 
to enable them to form an 
accurate idea of the audiences. 
not just for the programmes 
but also for the advertisers’ 
commercials 
Mr. Todd said the contractors 
had replied, in effect, that the 
advertisers had asked for “too 
much, too late.” Therefore ISBA 
and IPA felt that a new line of 
approach should be explored 
The contractors, the advertisers 
and the agents, through their 
organisations, had discussed with 
the BBC the extent to which their 
requirements for information 
about audience size and composi- 
tion could be met from BBC 
audience research facilities. 
These discussions were pro- 


Seated (1. to r.) are Brian F. MacC abe 
iburton (presiding), Sir Robert Fraser, with Wm. ¢ 
mson, and Humphrey F. Chilton (convenor) 


research bureau: 


BBC facilities 


ceeding satisfactorily, and it was 
expected that advertisers and 
their agents would be able to 
obtain estimates of the audiences 
to independent programmes de- 
rived from BBC audience 
research, at a very modest 

figure—perhaps as little as £1 a 

week for advertisers subscribing 

to the service in the London area. 

Mr. Todd said one or two 
advertisers had suggested that the 
BBC figures might not adequately 
meet their requirements They 
felt, for example, that the num 
ber of viewers to a commercial 
might vary so much and so fre 
quently from the number of 
viewers to the preceding or fol 
lowing programmes, that the 
average audiences to individual 
programmes could not be taken 
as reasonably indicative of the 
size of the audience to adver 
tisers’ commercials 

But, said Mr. Todd, in order to 
know whether the BBC coverage 
would be sufficiently accurate, it 
was necessary to have answers to 
several questions 
@ How much accuracy do adver 

tisers and their agents really 

want ” 

@® How much accuracy will they, 
in fact, be getting ? 

@How much would = greater 
accuracy cost, and would it be 
worth this cost-—firstly, to the 
large advertiser, and, second!\ 
to the small advertiser ? 

At present, not one of the 
questions could be answered 
conclusively, but the IPA-ISBA 
committee would consider them 
1s soon as there was sufficient 
data available 

A watching brief would also 
be held to ensure that the in 
formation issued by the BBC 
conformed, as far as possible, to 
the requirements of advertisers 
and agents 

He emphasised that the 
arrangements which the IPA and 
ISBA were making, particularly 


@ Continued on facing page 


Z EB 
i” ee f, a 
4) ) J 
$a i | ; 
a 4 { 
a= ar : a Heat : eee. eT | 
3 ev ; at - Bs jie He = 
. > a r a Be “2 ois ere. ee 
Fi a 9 EAT pee Fos 
. § 5 ae? M 4 ’ s, ue vg ae ere 

. me al ae oy - a aes! “ 

i Sey ; " 4 Mh lel ie ee ne ae . _ 
a 7Ai — - 
fF s i .. i Re 4 4 at = ae a ‘o 

thy rhe oe x ; - Ry, ‘ae a "i . 
: = > it ies ais ? 
Yo Se ce ie i a : 
+ ( gS |. Sa Sl _ ie 3 : re 6 + iy a, 
y : é > a ‘ ‘ ae — . (ea a ca ’ + Oe ~ ie . oy 
a ni Pan ** “ee a ' ogi ae 
te a le? a2 = 
ie ’ > ee | te - 2a . 
ae ve TS a e ‘ | 
Me i.) ~<a ¢ ~ al Me = @r-a) i -—,~ (a =e ~aee ~ eee ‘ : | 
oe f 
\ 
4 
a ee | 
‘ c - 
ee Po = 
; 
v - 
. ee _. 
ee ’ 
is ee ! wes 
” 
f 

Pi , 

ie a0 sag 

+. 4 

; ot: 
ae % 
A ' — 

He ' 

: ts ™ a 

Dan’ 

ahs , 
7 7 J 
fig Se 

a m 
Po : 

* } ; . 4 ‘ay ~ 
ra . ; we. 

+) , x ; , ‘ d ; ot F ~ kf Pee ae er 

Cue gs,’ <i, Rema Sh Be : : 5 ieee bi ie ye ei: as 7 
7 eS ey a “ie "a Rie ee Pig fi we ee ok . ahi 


OctTorRerR 14, 1955 


ISBA CONFERENCE — TV AND RESEARCH 


Collins pledges support 
for TARB scheme 


® Continued from opposite page 


to meet the needs of the smaller 
advertiser agent, in no way 
precluded any advertiser or agent 
large or small, from making his 
Own arrangements 

Before these announcements 
were made, Norman Collins 
(deputy chairman, Associated 
TeleVision Ltd.) had made play 
with the difference in the 
Statisticians estimates of the 
number of sets in the London 
area receiving ITV programmes 

He said that the Attwood con 
cern gave the figure as 169,000 set 
(of which 5,000 were already out 
of order); Nielsen as 188,000. 


THAT 6-7 pm 
GO, SAYS 


To answer the many questions 


or 


on commercial TV there was a 
panel comprising the speakers 
together with G. F. Todd (im 
perial Tobacco Co., Lid), C. D. 
Thomson (Thos. Hedley & Co 
Ltd), Leslie Hardern (North 
Ihames Gas Board), Brian F. 
MacCabe (Foote, Cone & Beld 
ing Ltd), Larry Algeo (S. H 
Benson Ltd.) and G. A. Laskey 
Associated Rediffusion Ltd.) 


Asked about the 6-7 p.m. break 


Sir Robert Fraser conceded that 
there was something to be said 
for arranging a “non-competitive 
start” between BBC and ITA pro 
grammes, or neither would be 
willing to allow the other to 
begin first. But as soon as pos 
sible this break should be over 
run 


Mr. Todd pointed out that for 
many products the young people 
were the most important audi- 
ence, and they were at home be- 
tween 6 and 7 p.m. more than at 
any other time in the evening 
before 10. 

What steps are the programme 
taking that 


contractors io ensure 


the commercials are in suitable 
programme company 

This question led Mr. Laske 
to outline some of the man 
problems of programme make 


up. His company, he said, wa 
much concerned to ensure that 
advertisements and programmes 
should at least be good bed 
fellows But, in some cases, 
commercials arrived only 14 
hours before the “off” instead of 


14 days, and the same thing hay 


pened with the programmes 
making it necessary to alter the 
advertisement make-up com 


pletely 


He strongly repudiated an alle 


gation made in The Economist 
that advertisers were choosing 
their own times 


Fraser said that the 
likelihood for a reduction 


Sir Robert 


main 


BREAK 
SIR): ROBERT 


and Gallup as 370,000 And 
“my window cleaner makes it a 
little over a million-—and jolly 
good luck” 

“Within the ensuing six 


months,” Mr Collins prophe 
sied, “a system of check and 
counter check will have pro- 
duced a set of figures suffi 
ciently reliable for everyday 
use, and with known margins 
of error.” 


Subsequent speakers inter 
preted this as an expression of 
willingness to co-operate in the 
1 ARB scheme 


SHOULD 


in cost to the advertiser over the 
next three to five years lay in the 
expansion of the viewing aud: 
nce IV, at present a high-cost 
operation from everybody's point 
of view, should automatical! 
turn into a low-cost 

When ABC and Granada came 
into operation and all the con 
tractors could sell programmes to 


operation 


one another, the effect on the 
economy of any one company 
would be revolutionary. 

Could an advertiser he sure 
that a commercial accepted bh 
one contractor would be accepted 
hy the others 

Mr. MacCabe saw no reason 
why he could be sure of it. But 
Mr. Collins thought that, while 
there was no assurance, there was 
a very big likelihood that the 
would be accepted 

Other statements made by 


members of the panel wer: 


Mr. MacCabe : 


have tried too much to entertain 


Commercials 


instead of selling sufficient! 

Mr. Laskey : Our programmes 
ire, of course, monitored if 
the service breaks down, our rat 
card says the advertiser might 
have to pay, but in actual fact we 
should not dream of asking him 
to pay for something he did not 
have 
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Hleton (Morris Motors), C, L 
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Benston, Mrs. S. \ 
Smith (Dual 


Haddleton, 1 j 


Esh 


‘Institute for Market 
Research Development’ 


—Agency speaker's scheme 


A suggestion that ISBA should set up a central organisa- 


tion—an “Institute for the Development of Market Research” 
devoted to advancing and developing research technique 
was put forward by A. P. Mitchell-Innes (director, the 


J. Walter Thompson Co., Ltd.). 


that 


H« 


larg 


in 


a body. 

What he had in mind was the 
foundation of a body in some 
ways resembling the Medical 
Research Council Its function 
would be to ¢ rdinate existing 
knowledge in field and to 
direct th pursuit of further 
knowledge 

The whole of Friday afternoon 
was devoted he subject of 
research in marketing 

A. Hi. Sycamore (managing 
director, Oxo Ltd.) challenged 
his hearers witl is question 

What have ur advertise 
ment department done as a 
result thi that piece of 
miarke wel 

H uggested ur procedures 
for th " feration 

@The div of market re 
search in th rganisation from 
the mark ng d partment to 


Sons) 


sald 


ind 


in ¢ 
indust 


must 


work 

He believed it was up to the 
advertisers, ft 
market research, 


in 


i 


B. Wrey Umperia 


“ay 


very 


be 


Tot 


nf 


there 


remained a 


d ingerous vacuum 


} 


‘ 


he 


he 


lu 


pure 
earch if 
marketing 
rising 


customers 
to create such 


» Co.) 


mood 


of 
the 
and 


an 


research 


as 
marketing 
with develop 


ther field pertain 
ind 
body 


commerce 
devoted to 


and J. 8 


avoid bias in interpretation and 
objectives 

@ Research into change a 
that there should be warning of 
new trends 

@ Product development ind 


how in practice it should be 
tested out on the consumers 

@ The greater use, within the 
company of wnternal statisti 
which if they wer interpret d 
by an independent research 
department, could be of great 
value 

FF. D. Morrell, direct: Un 
lever Lid considered the ond) 
tions under which research could 
be more effective He illustrated 
points from the experience of hi 


own compan 


They found that research 
played just as important a part in 
the selling of industrial goods as 
consumer good ind im export 
trade as well as home trad 

Their use of research was based 
on the he f that marketing 
decisions and tor that matter all 
business decisions were likely t 
be better if th could | based 
on fact 

“I do not sdggest that the 
decision is alway ght af it 
based on fact and wrong if it 
not,” said M Morrell id 
suggest, however, that manag 
are likely to score a higher per 
centage of successes when th 
have the fact 

What were the riteria of effe 
tive researct 

lb irst the results must he 
technically reliable 

Second the research itself 
must be planned and conducted 
in a completely unbiased form 

In other word said Mr 
Morrell, “good research seeks the 
facts and reports them as they 
are—-without fear or favour 
This requires that the research 
people whoever they are he 
sides being well equipped as to 


must he 
not undul y 


technical knowledge 
independent of mind 
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ISBA CONFERENCE — ETHICS AND WHAT MRS. JONES WONDERS 
‘Business boosted by 
good taste in ads’ 


Is the raising of standards of advertising compatible with 


the boosting of sales? 
C. M. Vignoles, managing 


Lid., answered this question w 
believe it is good business,” he 


This apparently surprised some 
people in the world of advertis 
img In their circles there was 
with the aid of all the modern 
techniques of psychology and 
market survey, a constant search 
for the Lowest Common kactor 
ind something almost outrageous 
in the idea of an advertiser 
taking a stand just because he 
himself liked it, and regarded it 
as a good thing to do 

Nevertheless that was the 
hasic position at Shell-Mex and 
BP. And the more they exam 
ined this basic position the 
better commercially they found 
il 

Che vital job of this advertis 
ing was to make people believe in 
the product and develop an affec 
tion for their brands 


‘LIKE THE BEST’ 


What had this natural desire 
to have one's brands “liked” got 
to do with “raising standards of 
advertising 

We act on the principle that 
everyone must needs like the 
highest when they see it And 
out of acting on this principle 
comes, we believe, a liking and 
respect for our brands,” said Mr 
Vignoles 

The points of policy against 
which they checked their work 
were 
@ Give as much real information 

as possible 
@ Use the best of its sort you can 

wet 
@ he considerate and 
priate 

It was said that the public 
would not read “all this technical 
stull m some of them adver 
tisements. They knew that. But 
the man who was a little better 
informed about ther products 
did read and understand the ads 
I hese better informed people 
were vital for they could suggest 
to others that what Shell were 
saying was true if they were 
wiven the facts 

‘By issuing informative adver 
tising, and avoiding ballyhoo, we 
mecidentally build up the reputa 
tion of our brands,” said Mr 
Vignoles 

Such advertising 


appro 


missed the 


director, Shell-Mex and BP 
ith an emphatic YES. “We 
said 
non-technically minded, however 
so they used other methods as 
well. for example their colour 
idvertisements about the country 
side 

These advertisements had not 
only attracted letters from all 
parts of the world but, issued in 
book form by an independent 
publisher, had sold over 20,000 
copies. In addition they had sold 


petrol. 
Other media similarly used 
films, posters-had met with 


success, too, and the same prin 
ciple was being followed in tele 
vision advertising 

When he dealt with his next 
point being considerate Mr 
Vignoles said > “Nothing creates 
greater ill will than inappropri 
Ihe best of Mozart will 
infuriate the greatest lovers of 
music if it wakes their baby 


iteness 


The clearest example of lack 
of consideration—of inappropri 
ateness had been unsightly 
idvertisements in the countr’ 
side, and there was no doubt that 
Shell gained great goodwill by 
taking a lead in removing them 

But there was a good deal 
more in the question of appro 
priateness than that There was 
the question of media selection 
They did not believe in buying 
advertising media merely on a 
count of heads, whether of buyers 
or readers As Harvard Business 
Review had said, “media selec 
tion should be related to a brand 
image plan, and not merely 
geared to circulation figures 


@ Continued from previous page 
‘ . , , 
INSTITUTE FOR 
influenced by the views of the 
marketing people and not afraid 
to give them unpalatable or dis 

couraging figures 

Objectivity in research was all 
important CGiood marketing 
people were lable to be enthus: 
asts and, quite unconsciously 
developed bias. That was one of 
the main reasons why 
departments should not be part 
of marketing departments 

At the same time it was impor 
tant for marketing men to have 


research 


RESEARCH 


(Batche- 
ors Peas Lid.) hears Cr. Mrs. V. M 


Lt.-Col. M. W. Batch 


Jone ash 


rea re ” 


Why don’t agents 
advertise more? 


At the final session, an adver- 
tiser, George Williams (director. 
Thomas Hedley & Co.) and an 
agent, fF. C, Mackenzie (director, 
W. S. Crawford Ltd.), faced a 
barrage of pertinent questions 
from “The Joneses” —Mrs. V. M. 
Jones, a Hastings town coun- 
cillor, and her husband, F. ; 
Jones (Chas. Crew & Co., Ltd). 

Mrs Jones asked them 
Is the increasing 
advertising really necessary 


Is a ulvertising 


imount§ of 

Mr. Jones wanted to know if 
there was any real evidence that 
advertising brings down prices 
(“look at things to-day'”) And 
why agencies do not advertise 
their own services more” 

Questions from the floor also 
reflected the type of insinuation 
advertising has to bear from its 
critics For example, why not 
cut prices instead of 
coupons ” 

Mrs. Jones had nice things to 
say about the business, too 
“Perhaps we accept with too little 
acknowledgment the very high 
standard of advertising 


issuing 


she said 


a good working knowledge and 
understanding of the possibilities 
ind imitation ol th main 
research techniques 

After outlining the general 
objectives of Unilever Research 
ranging from produ develop 
ment to new marketing tech 
nique Mi Morrell concluded 
A long time ago somebody said 
that research ts &@ management 
tool A tool does not work by 
itself. It is for the user to choose 
the right tool--and then the job 


DEVELOPMENT IS 


“ADVERTISED 
IN BRITAIN’ 
HALLMARK 


The advertiser's responsibilit 
to the public could be broker 
down nto three parts, said 
Col, A. T. Maxwell, chairman 
Powers-‘Samas Accounting 
Machines Ltd 

@ The realm of honesty 

@ The realm of behaviour 

@ The field of interest 

The general honesty of adver 
tising in this country was high 
and conferences such as this were 
largely responsible for setting the 
high tone But misunderstand 
ngs still crept in which should be 
eliminated. The standard should 
Advertised n 
Britain” was at least as good a 


he such that 


guarantee as was implied by the 


words “Made in Britain 


As regards behaviour--or, a 
many would describe it, good 
taste Col. Maxwell said a great 


deal depended on the standard 
scot by delegates to this Cor 
ference. But the technical advan 
tages of printing and othe 
methods of advertisement repro 
duction had a considerabl« 
influence also, as had the skill of 
the artists and copywriters 

He did not think that, generally 
we could yet equal in this counts 
magazine and 
colour printing so noticeable in 
the United States 

On the problem of interesting 
the public Col I 


the marvellou 


Maxwell said: “If 
I were 4 newspaper owner, | am 
not sure whether, if | could afford 


it l should not direct m 
staff to cut dull advertisements a 
they normally cut dull editorial 
copy 


Another problem was the re 
cruitment of staff Was it not 
possible to make the appeal tor 
young men and women to enter 
advertising more exciting and 
interesting’ 


PROPOSED 


is only as good as he knows how 


to use the tool 


QUESTION TIME 


Tackled on the cost of his 
proposed research body Mr. 
Mitchell-Innes thought that 
funds should be allocated tu 
finance a very 
function should be to harness the 


small body whose 


resources Of psychology That 
should not be a very expensive 
operation—at least at the outsdt 


ABC. Figures 
Jan. to June, 1955 


CAMBRIDGESHIRE TIMES GROUP. “°° 


London Representative. WH 


7,427 


Copies 
Weekly 


69 Fleet Screet, E.C.4 
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64 Cromford House, Manchester, 4 Tel. Blackfriars 6967 
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CONTACT at HASTINGS finds— 


AN AD CONFERENCE WITHOUT 
A GOLF CLUB IN SICHT! 


NE of the outstanding charac 

teristics of this first-of-its- 

kind ISBA Conference was the 
absence of golf clubs. 

Yes, believe it or not, this was 
an advertising occasion when 
business really took precedence 
over pleasure Sessions were 
regularly attended 

There were social occasions —« 
civic reception on Thursday, cabaret 
on Friday, buffet dance on Satur 
day but pleasure never interfered 
with business 

i matter of fact, only one 
delegate mentioned the “little white 
pil” game to me Was there a 
wistful note in his voice when he 
said, ‘This is the first conference | 
have been to without a round’? 


* * * 


Messages of good will to the 
Conference were received from 
advertisers’ associations in Aus- 
tralia, Ireland, Sweden, Holland, 
India, Belgium, Denmark, Nor- 
way, South Africa, and France. 


Fleet Street’s 
losses 
WITTY Frenchman once 


said “Journalism can get 
you anywhere-—-provided you get 
out of ut” 

I was reminded of this when I 
heard Sir John Elliot introduce 
Lord Coleraine at the opening 
session 

He said that, years ago, they were 
both reporters on the Daily Express 
and were sacked at about the same 
time by Lord Beaverbrook —‘and 
now look what it's done to us.” 

Well, as his lordship is a director 
of Boots and Sir John is London 
Transport’s chief, it rather looks 
as if our French friend was right! 


* ° * 


Introducing Norman Collins, 
P. G. EK. Warburton said that the 
number of boards of which he was 
chairman looked “like a_ retired 
Governor - General of India’s 
dream |" 


Rose by any 
other name... 


JHE success of a pane! depends 
on the quality of the chair 
manship perhaps even more than 
that of the speakers 
At the opening session, Sir John 
Elliot (chairman, London Trans- 
port) showed how it should be done 
he was witty, good-humoured and 
efficient 
Claiming that he was the first 
pe relations manager in Eng 
and——with the Southern Railway in 
1925——-he added: “The public rela 


tions manager and the advertising 
manager each had their own note 
paper. They both happened to bx 
me! 

* ” * 


Wives of delegates were not for 
gotten. There were coach tours for 
them, conducted by W. 1. Dyer. 


Into Battle-with 
the president 


FTPVHE two other legs of the three 
legged stool about which much 

was heard at the Conference wer 
well represented at a dinner party 
given at Battle on Saturday night 
by the ISBA president 

G. R. Pope and L. E. Room from 
the AA, and Lt.-Col. Alan M. 
Wilkinson and Drummond L. Arm- 
strong from the IPA. were there 
with members of the ISBA council 
together with representatives of pub 
lishers, printers, film producers, out 
door advertising and commercial 
television. A continental flavour 
was provided by visitors from asso 
ciations of European advertisers. 

Thanking Mr. Harrison for hi 
hospitality, Col, Wilkinson congratu 
lated ISBA on the success of the 
Conference and also on their choice 
of president. Mr. Harrison's enthu 
siasm was more than infectious, it 
was irresistible 


* * * 


A cabaret on Friday night was 
provided by Associated Television. 
—- singer Yana topped the 

ii. 


Bearded by the 
Bard 


WAS delighted with the reply 

which Lord Coleraine gave 
when Sir John ane quoted the 
great Frank Pick as objecting to the 
word “Exit.” Pick favoured “Way 
Out"; we talk English, not Latin, 
he maintained, 

But, said Lord Coleraine, Shake 
speare wrote “They have their exits 
and their entrances 

Of course. I'm all in favour of 
simplicity in language, but, like all 
— things, it can be carried too 
ar “Exit” has been an English 
word for centuries. 


* * * 


Final social event was a buffet 
dance at the Queen's, Hastings. The 
ladies on this carefree occasion were 
each given by Miss F. V. Hony- 
wood, of Coty (England) Lid., a 
present of Coty perfume, lipstick 
and a powder compact 

The long queue of ladles for this 
resentation was controlled by 

‘illiam C. Thielé—as chairman of 
the executive commitiee of the con 
ference, of course, not in his 
capacity as advertising manager of 
Yardley & Co., Lid! 


At the Civic Reception U. tor) 


Octoper 14, 1955 


W. J. Ambrose (Beecham Pharmaceuticals) 
Mrs. J. H. Davies, W. J. Hollis (Proprietary 


Association of Great Britain), 


Mrs. A. Ambrose, J. H. Davies, (Beecham Pharmaceuticals), and P, G. E. 
Warburton (vice-president, ISBA). 


Wife paved 
the way 


N_ impressive figure among 
delegates enjoying the civic 

reception was powerful, grey-haired 
W. H. Dyer, one of Britain's lead 
ing resort publicists 

Although he has retired from the 
position of director of publicity to 
Hastings Corporation (having been 
succeeded by A. K. Vint), Mr. Dyer 
still works for the Corporation in a 
consultative capacity. Hastings pub 
licity is in his blood; he has been 
at ut for 36 years 

Actually he didn't get the job; 
his wife got it for him. He was 
stationed in Belgium after the first 
world war, and his wife, seeing the 
job advertised, applied for it on his 
behalf! 

It was a good day for Hastings 
when she did 

It was Mr. Dyer who organised 
the voluntary advertising fund to 
augment the amount that Hastings 
is allowed to spend. This year 400 
professional and business people 
contributed, and he won't be happy 
until he gets at least 1,000 


W. HL Dyer (retired 

publicity to Hastings Corporation) 

and Mrs. Dyer. Mr. Dyer now has 

more time to devote to his fascinat 

ing study of local history, on which 
he is an expert. 


director of 


Whose baby ? 


TRANGE thing about commer 
cial television is that no one is 
willing to admit that it was his idea 
Mast advertising speakers stress 
“We didn't ask for ut The politi- 
cians are equally shy violets 


Who was father of this bonny 


child? 
tion 
All I can report is a claim by 
P. G. E. Warburton, vice-president, 
that ISBA was “a kind of god 


parent.” 


I have no definite informa- 


Look-no ads! 


NVERY delegate received a 

‘4 magnificently produced bro 
chure from the town’s publicity and 
press relations department Illus 
trated in full colour, its cover car 
ried a giltembossed welcome to 
delegates. It carried no ads! 


* * * 


Another welcome to delegates was 
prominently displayed in the win 
dows of Plummers, the department 
Store. 


TRIBUTE TO 
ISBA 


The importance of advertising u 
the life of the country was 
stressed by the Mayor of 
Hastings, Ald. F. T. Hussey, at 
the opening session. 

There was no doubt of the re 
sponsibility which the members 
of ISBA carried in the world 
to-day, he said 

Hastings, as a local authority, had 
been members of the Associa 
tion since it took over its pub 
licity department in 1944 
thanks to the foresight of the 
old borough association who 
had been members before the 
war. Hastings believed 
advertising, on which 
depended so much for 
prosperity 

The mayor concluded with a 
tribute to Clifford J. Harrison, 
president, for his long years of 
service to ISBA 


REST OF THE 
WEEK’S NEWS 
STARTS PAGE 12 
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One person in three 
reads the 
Sunday Pictorial 


You, it's an established fact. With an audited net saio 
of over 5,500,000 one person in every three of the entire adult 
population reads the Sunday Pictorial. No campaign 


requiring National coverage is complete without it. 
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This commercial TV-point-of-sale 
tie-in, from Kraft Foods, is fitted 
with a pad of \$ recipes, to enable 
grocers to display each Kraft recipe 


during the week followin its 
appearance on TV The base tray 
holds the advertised and other Kraft 
products The Sackville Pre Lid 
designed and produced the display 
in conjunction with Kraft Foods 


‘Proud that we 
can beat 


the world’ 
—Street’s chief 


A metal plaque, commemorat 
ing the winning of the first prize 
for the best commercial TV spots 
shown at the International 
Advertising Film Festival it 
Monte Carlo, was presented to 
G. P. Jackson, chairman of G 
Street & Co., Lid., at the Wal 
dort, on ‘Tuesday, by Ernest 
Pear! (chairman of Pear! & Dean 
Lid.), president of International 
Screen Advertising Services 
which organised the Festiva 

The award was tor the “Soot 
series tor Oxo 

Mr. Pearl expressed his pride 
on the fact that seven out of a 
total of 17 awards at the Festiva 
went to Britain 

Mr. Jackson said that he also 
was proud that Britain” had 


beaten the world including 
America, which had five or 10 
years’ start He said that the 


judges had evidently felt that th 
‘Sooty” films both interested th: 
clhent and sold the product 

T. A. H. Sycamore (managing 
director of Oxo, Lid.) congratu 
lated Street's on what he called 
a “magnificent eflort 1 bit 
Gerald (Street's TV director), and 
Brian Begg (press officer of 
Associated-Rediffusion Ltd.) also 
spoke 
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IPR MEMBERSHIP CLIMBS TO 770 
New symbol and presidential 
badge are planned 


A big increase in membership, the formation of two panels, 
the preparation of an examination syllabus and the impending 
publication of a text book are among the achievements 
recorded in the annual report of the council of the Institute of 
Public Relations for the year ended June 30, 1955. 


Membership has risen from 
484 the previous year to 770 

A publishing house has agreed 
to print, distribute, and assist in 
financing the Institute's textbook, 
to be entitled The Practice of 
Public Relation 

In view of the increasing num 
ber of requests for speakers, a 
panel of members who are pre 
pared to speak on public rela 
tions and Institute matters has 
been set up 

A writers’ panel has also been 
formed of fellows, members and 
associates willing to write articles 
or letters to the press in the inter 
ests of the Institute and PR 

Eric Williams (Foote, Cone & 
Belding Ltd), the IPR press 
officer, should be notified of re 
quirements — for speakers of 
writers 

A new symbol for the Insti 
tule 1s being considered by the 
council, It is hoped to incorpor 
ate this in a presidential badge to 
be ready in time for the next 
annual meeting 


Luxembourg plan 
more airtime 


Ihe Radio-Tele-Luxembourg 
Organisation is to put into action 
immediately a long-term plan to 
improve the reception of the 
English transmissions in all parts 
of Britain and Ireland. New 
acral installations are to be built 
at Marnoch in the north of the 
Luxembourg Grand Duchy near 
the German border, on a site 
some 40 miles from Luxembourg 
City. Work on the new site has 
ilready started 

In conjunction with these de 
velopments, plans are being 
evolved for extra broadcasting 
lume for the English transmis 
sions in the evenings and in the 
mornings 


New AA committee 


The council of the Advertising 
Association has set up a library 
committee to govern the forma 
tion and conduct of the Associa 
tion's library A. N. C. Varley 
(managing director of Colman, 
Prentis and Varley, Ltd.), will be 
chairman of this new standing 
committee of the Association 


Commonwealth 
leaders al 
Tothill lunch 


Viscount Chandos, formerly 
Colonial Secretary d now 
chairman of Associated Elec 
trical Industries Ltd., was the 
principal guest at a luncheon 
given on Wednesday of last week 
by the editor of New Common 
wealth at the Hyde Park Hotel 


A. ¢ Duncan, chairman of 
Odhams Press Ltd. and of Tot 
hill Press Ltd., the publishers of 
New Commonwealth presided 


Mr Duncan, G. Rollason, 
deputy chairman of Tothill Press 
Ltd., and Don laylor the 
editor received the guests, who 
included HE the Hon. T. Clif 
ton Webb, High Commissioner 
for New Zealand H. E. Sir 
Gilbert Rennie, High Commis 
sioner for Rhodesia and Nyasa 
land Su Patrick Renison 
Governor of British Guiana 
Sir Miles Thomas, chairman of 
BOAC Ww H. Parrack and 
W. Surrey Dane, joint managing 
directors of Odhams Press Ltd 
ind directors of Tothill Press 
Ltd.; and other leading Common 
wealth figures 


Informal meeting 


Mr. Duncan told the meeting 
of the purpose of the lunch. He 
said that the directors of New 
Commonwealth had felt for 
some time that there was an 
urgent need to bring more closely 
together leaders and representa- 
tives of the Commonwealth and 
ot British industry, finance and 
commerce 

There seemed to be a lack of 
opportunity to meet informally 
and hear’ major Commonwealth 
problems discussed and to talk 
over problems that arose 

Lord Chandos said that, though 
the political risks of investing 
capital in most colonial terri 
tories were much smaller than 
was generally magined, this 
country had not lost the spirit 
of enterprise and of taking risks 
where great economic develop 
ments could be furthered 


TWO CIGARETTE 
ACCOUNTS MOVE 


Iwo major cigarette ac- 
counts are changing agents. 

The first, Rothman’s Pall 
Mall, has moved to Robert 
Freeman Co., Lid., and the 
second, Dunhill, is to be taken 
over by G. S. Royds Lid. from 
Tuesday, November 1. 

Masius & Fergusson Ltd. 
will continue to handle the 
advertising for Craven A. 


60 YEARS OF 
ERWOODS 


On Thursday of last week 
Erwoods Ltd. celebrated thei 
diamond jubilee with a dinner at 
Verrey’s, followed by a visit to 
the Palladium where two rows of 
stalls had been reserved at the 
Norman Wisdom show, “Painting 
the Town.” 

fo mark their 60th anniversary 
Erwoods produced a_ brochure 
entitled From Horse Bus to 
Hydrogen, telling in a humorous 
style of the changes that have 
taken place during the agency's 
life, and its part in them The 
brochure carries a full colour 
cover and is illustrated with black 
and white drawings 


St. Clements’ plans 


Plans are in an advanced state 
for the erection of the new 
combined premises of the 
Financial Times and St. Clements 
Press on a site between Cannon 
Street and Queen Victoria Street 
a short distance west of 
Mansion House Station 


Fleet St. Players 

The Fleet Street Players are 
to present “As Long As They're 
Happy” at the Fortune Theatre 
Drury Lane, next Monday 
and Tuesday The show is in 
aid of the National Adver 
tising Benevolent Society. Last 
minute box-office enquiries for 
tickets should be sent to Miss 
Edna Jones, Gee & Watson Ltd 
111 Shoe Lane, London, E.C.4 


IPA paint show 

Ihe Institute of Practitioners 
in Advertising will hold their 
third exhibition of the private 
drawings and paintings by person 
nel of member-agencies or their 
subsidiaries, from January 16 to 
27, 1956. Sending-in dates are 
from December 19, 1955, to 
January 5, 1956 


... ANd Of course B ‘FE ‘T Bus Advertising 


ADVERTISING DEPT. B.E.T. FEDERATION LTD. STRATTON HOUSE, PICCADILLY, LONDON, W.I. 7e/: MAYfair 8886 
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STERS COMPLETE THE CAMPAIGN 
aS aa 


WITH REPETITION IN COLOUR 


BRITISH POSTER ADVERTISING ASSOC \ATION LONDON POSTER ADVERTISING ALSOCIAI ION LTO 
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TO-MORROW’S TOPICS 


©@ There is now more optimism in 
print circles that agreement 
will be reached on new wage 
claims, Fears of a serious dis- 
pute are receding. 

@A new range of coloured 
glassware will be on the 
market soon, backed by heavy 
advertising. 

@Vorecast from the United 
States: Despite the strong chal- 
lenge of other media, news- 
paper advertisement revenue 
this year will total 11 per cent 
up on 1954, 

®@ Despite the protests of 
retailers, who prefer loose 
products, the pre-packaging of 
sweets is to be extended 


@ Next development inthe 
domestic equipment market 
will be the introduction of 
cheaper dish-washing machines. 
There will be all-media cam- 
paigns. 


@ Following the success of the 
Come to Britain” campaigns, 
record tourist publicity spend- 
ing may be expected in 1956, 


© Big drives are being planned to 

restore the export sales of 
British nib pens which lost 
ground in face of vigorous 
Japanese and other foreign 
competition. 


ROUND TABLE 


AA message to 
Dutch ad men 


A goodwill message has been 
sent by Norftnan Moore, presi 
dent of the Advertising Associa 
tion, to the Netherlands Adver 
tising Association, which is 
holding its annual conference in 
Amsterdam yesterday (Thursday) 
and to-day Theme of the con 
ference is “The responsibility 
of advertising.” 

Sinclair Wood (F. C. Pritchard. 
Wood & Partners Ltd.) delivered 
the opening address 


Advertising 
Diary 


Monday, October 17 
FLEPT STRERT PLAYERS’ two-day pro 
juction of “As Long As They're 
Happy’ opens Fortune Theatre 
jpm 
Tuesday, October 18 
RROENT ADVERTISING CLUB lecture 
B&B. « Mackenzie on Psychology 
of Advertising."" 610 pm 
INSTITUTE OF PUBLIC RELATIONS film 
show Ciuild Howse Upper St 
Martin's Lane, WC? 
ounLD or eRiTisn NEWSPAPER 
emrons”’ annual general meeting 
London 
BERKS £2 BUCKS PUBLICITY ASSOCIA 
TION § meeting Ww J. Collins on 
Advertising on screens of all sizes."’ 
Herkshire Club 7130 pm 
Wednesday, October 19 
FOINT INTMOSTRIAL COMING TE convention 
opens Cheltenham 
MOTOR SHOW opens Parle Court 
SOUTHAMPTON PUBLICITY CLUB even 
ing meeting 
ASSOCIATION OF CIRCULATION fact 
rives luncheon. Speaker . Sir Noel 
fowater, Connaught Rooms, W.C.1 
i245 pm 
ADVERTISING CLUB OF OXFORD lec 
ture. Mrs. Peta Welch on “What 
I Papect from Advertising."’ 
Thersday, October 20 
rPuBLICITY CLiU® OF LePnos luncheon 
meeting Speaker Robert Bar 
Cireat Northern Hotel 
PUBLICITY CLUB OF WOLVERHAMPTON 
meeting P. Henry on “‘Pirst days 
of commercial TV." Star & Garter 
Royal Hotel, Wolverhampton 


@> nornrourk 


EDA show nurses 
‘easier life’ 


By Our Exhibitions 
Correspondent 


Sixty firms and organisations 
are exhibiting at the 40th Annual 
London Nursing Exhibition and 
Professional Nurses and Mid 
wives Conference which was 
opened by the Countess Mount 
batten of Burma at the Seymour 
Hall, London, on Monday 

The Exhibition and Conference 
is under the auspices of the Asso 
ciated Ilitle Press journal 
Nursing Mirror. Organiser is 
Terence G. Fletcher, advertise 
ment manager of the Nursing 
Mirror 

One of the largest spaces in the 
Show is occupied by EDA, with 
the theme “Electricity Nurses the 
Nurses.’ 

As a contrast to the highly 
technical medical apparatus 
shown on most of the stands, the 
EDA display shows how domes 
tic electrical appliances make life 
easier for the nurse, midwife, and 
patient 


‘Valuable 
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informality’ at 


clubs’ Paris conference 


Among the 140-odd delegates from seven European countries who 
attended last week’s three-day Congress of the International Federa- 
tion of Advertising Clubs in Paris were five representatives from Great 
Britain : Miss Syivia Weinberg, Leon Goodman, Reginald Harris and 
his son Trevor Harris and Alan Betts. Also present as an onlooker 


was Eric Patton. 

The Congress was more of a 
social event than a professional 
conference, 

Although several delegates 
said they would have liked to see 
more time devoted to working 
sessions the general feeling was 
that meeting members of the ad 
vertising profession from other 
countries in a friendly and in- 
formal way could be “fruitful 
and instructive.” 

As Fernand Hourez, a Belgian 
delegate, stressed in his address at 
the main working session on the 
closing day, one of the major 
aims of advertising clubs every 
where was “to break down the 
barriers which tend to exist be- 
tween the various water-tight 
compartments of the profession, 
both on the national and the in 
ternational levels.” 

President’s reception 

Highlight in the crowded pro 
gramme of receptions, parties, 
and luncheons organised by the 
Congress's French hosts was an 
audience granted by M. René 
Coty, President of the French Re 
public, to a selected group of 
delegates in which Great Britain 
was represented by Miss Wein 
berg and Mr. Goodman 

At Wednesday's meeting at the 
Fédération Francaise de la Pub 
licité, Jean Laurance, president of 
the IFAC, paid a special tribute 
to Reginald Harris On behalf! 
of all delegates, M. Laurance said 
how pleased and honoured the 
Congress was to have Mr. Harris 
present 

Following Fernand Hourez, for 
Belgium, and Ralph Chavanne, 


Miss Sylvia Weinberg (centre), Leon Goodman (behind her), and other 
delegates meet the President of the French Republic, M. Rene Coty (on Miss 
Weinberg's left). On Mr. Goodman's left (with glasses) is André Cuisinier. 


srtraeer 


SrReR ano 


for Switzerland, Trevor Harris 
spoke for England. He said that 
he and his British colleagues were 
not an official delegation ; they 
were present simply as members 
of their respective clubs 

Their visit had been most en 
yoyable and such meetings 
between advertising men and 
women from different countries 
were of prime importance 

“We advertising people,” said 
Mr. Harris, “have it in our power 
to raise the standard of living 
and to disseminate education and 
instruction throughout the world 
What is more, we not only have 
the means to do this; we also 
know how to use these means in 
the most effective manner 

We leave France with a 
special thought for the President 
of the Republic who so 
graciously received a group of 
members of this Congress. Presi 
dent Coty's efforts in the cause 
of world peace are deeply appre 
ciated in our country. The adver 
lising profession, too, can make 
its contribution to peace by 
creating mutual understanding 
hetween people § and Side h 
mutual understan ling isan essen 
tial condition to peace 

He then repeated his address in 
French, and was congratulated 
by M. Laurance 

André Cuisinier, founder-presi 
dent of the IFAC, said after the 
conference that the Federation 
is shortly to publish an Inte: 
national Directory of its mem 
bers, and he is_ particular! 
anxious to be able to include 
British clubs, which so far dé 
not belong to the IFAC 

British clubs interested can 
contact M. Cuisinier by writing 
to him at the Club de Publicite 
de Paris, 27 bis Avenue de 
Villiers, Paris 17e 

Postscript Miss Weinberg 
was made an honorary member 
of the Publicity Club of Turin 


Next STD meeting 


Next meeting of the Society of 
Typographic Designers will be at 
Monotype House on Thursday, 
October 27, when B. H. Brown 
ing, of Bowater’s Development 
& Research, Ltd., will give an 
illustrated talk on paper, follow- 
ing a showing of the company’s 
film, “Black and White.” 
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Ne ews A bout 


Granada name 
ad director 


A. Anson has been appointed 
sales and advertising director of 
Granada TV Network Ltd. by 
Sidney LL. Bernstein. He joined 
Granada on Monday and will 
initially have his headquarters at 
their Golden Square offices in 
London. 

Mr. Anson was until recently 
marketing manager of Quaker Oat 
Lid., a position he had held since 
1945. Before that he served a short 
period as a Trade Commissioner in 
London for the Ontario Govern 
ment Previously he was assistant 
advertising manager at Thomas 
Hedley & Co., Lid 

* * * 

Mills & Rockicys Ltd. have 
arranged for Brian Copland, dire 
tor of research at Lambe & Robin 
son Lid., to act as research adviser 
for their continuing programme of 
poster audience research 

* . + 

Two new appointments have been 
made at Osborne-Peacock Co., Lid 
as part of the agency's expansion 
programme, Bernard Morris and 
Peter Deverall are joining the com 
pany'’s London office as senior 
account executives 

o * - 

The President of the Board of 
Trade has appointed A. Everett 
Jones to be a member of ther Coun 
cil of Industrial Design 

* * 7 

J. D. Fairclough joined J. Hobson 
& Partners Lid. as an account 
executive on Monday 


Travelling to The Hague, Hol 


land hi week-end to attend a 
mn necting of the International 
4g t Relation Associauion = art 


. Fife Clark, president of the Asso 
jalion Alan Hess and VT. H. 
Traverse Healey. 


* . 7 
W. Brown, public relations and 
publics representative for British 


Railw (London Midland region) 
in Li rpool ha moved to Man 


chester in a similar capacity 
* * 
David Callan has been appomted 
‘ nt ecrelary to h Retail 


Trading-Standards Association 


G. A. Hoffmann, joint managing 
director of Longleys & Hofilmann 
Lid and vice-chairman of the 
Midlands branch of the Institute of 
Practitioners in Advertising, and 
Mrs. Hoffmann arriving at the air 
port after attending the International 
idvertising Film Festival at Monte 
Carlo and visiting the agency's 
clients at the Paris Motor Show 


At the recent cocktail party to celebrate Stowe & Bowden Ltd.'s Sth 


anniversary were U. to ri A. BE 


Louis deGarmo (president, deGarmo 


Stowe (director, Stowe & Bowden) 
In New York, who are Stowe & 


Bowden's American associates), and Erie L. Evans (director, Stowe & 
Bowden) 


M. Seymour G. 


Kemsley changes 
P 

Kemsley Newspapers Ltd. have 
made several changes in the adver 
tisement department of their Gla 
gow office Hugh Gillespie has 
been appointed chief advertisement 
manager of the three Kemsley news 
papers published from Glasgow, the 
Evening News, Daily Record and 
Sunday Mail. We has been adver 
lisement manager of the Evening 
News for the past six years and 
retains that position 

G. Sommerville, hitherto group 
idvertisement representative in the 
North-West operating from Man 
chester returns to Glasgow as 
ulvertisement manager of the Dail, 
Record, succeeding W. H. R. Porter, 
who has resigned. Mr. Sommerville 
first joined Kemsley Newspapers in 
Glasgow in 1950, and moved to 
Manchester early in 1954 

J. Anderson, group advertisement 
representative for Scotland, takes 
over the post of advertisement man 
ger of the Sunday Mail mad 
vacant by the move to Manchester 
of A. Wilkie. Mr. Anderson will 
ilso continue his representation of 
the Kemsley group in Scotland for 
the time being 

G. I eceming, who has for 
several years represented the Daily 
Dispatch in Manchester and latterly 
over a wide area of the North and 
Midlands, succeeds Mr. Sommer 
ville as Kemsley area group repre 
sentative in the North-West 

* * * 

Maurice Seymour, press officer for 
the 34 technical, trade and specia 
lised journals of Associated Hiff 
Pre ind for four tiff xhibition 
has been appointed press officer for 
i fifth, the 1956 Mechanical Hand 
ling Exhibition and Convention at 
Larls Court 

(See Mainly Personal, page 74.) 

* 7 + 

Arthur Symes, editor of Display 
ind editorial director of Shop 
Review, is leaving the Blandford 
group of companies in November to 


becom publicity and advertising 
manager with Petmar Industries 
Lid Yorkshire carpe manufac 
turers 

* * * 


Practical Press Lid. have ap 
pointed Dennis Wallbridge as classi 


fied advertisement manager He is 
to form a new depariment which 
will handle classifieds for all their 


publications 


(kh toper 14, 1955 


Brown 4 


Symes 


P. Foster, advertising manage: 
it $ Anderson & Co., is joining th 
taff of James Upton Litd., Bir 
mingham litho colour printers, a 
represeniative in the Manchester 
mca 
* - * 

George E. Brown has been 
appointed advertisement manager of 
Hulton’s group of juvenile publica 
tions, Eagle, Girl, Swift and Robin 
He joined Hulton Press in 1941, wa 
1 representative for Leader Maga 
tine, and in 1950 joined the adver 
tisement staff of Eagle For th 
past three years he has been assistant 
advertisement manager of Eagle and 
Girl. 

* * * 

J. Andrew WNeatrour, formerly 
advertising and press manager of 
Associated British Cinemas, has 
been appointed assistant to the 
chairman of Cyril Lord Lid. where 
he will supervise the public rela 
tions projects, as we ll as assist Cyril 
Lord, the chairman. in the develop 
ments of the company's textile 
activities 


OBITUARY 
W. H. Wilde 


William Hornsby Wilde, a dire 
tor and the manager of Lee & 
Nightingale Advertising Lid., died in 
hospital last Saturday He was 57 

He started his career in advet 
using in London after the 1914-18 
war, and was with Odhams Pr 
Lid. in the early ‘20s under the 
late Arthur Taylor and Philip 
Emanuel From Odhams Mr 
Wilde was successively with | 
Hulton & Co.'s Daily Dispatch, and 
Dorland Advertising Ltd. He joined 
the Evening Standard in 1926 and 
was with them for three and a half 
years as classified advertisement 
manager From there he wem to 
The Star and he was for a short tink 
with Alfred Bates & Son 

He returned to his native Liver 
pool and joined Lee & Nightingal 
in September 1944, joining th 
board of the company in January 
1946. He was a past chairman of 
the Liverpool and District Publicity 
Association. He leaves a widow 


. . . 
EK. S. Edgar 
Edward Senior Edgar has died a 
the age of 80. He was manager of 
T. Bailey Forman Ltd., of Notting 
ham, from 1940 to 1946, and in all 
he served the Nottingham Guardian 

and Evening Post for SO years 
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The Empire News is a national 
newspaper with distribution 
where it is worth most. 


In addition to its exceptionally strong coverage 

of the North of England and its successful new 

edition published from Cardiff, the Empire News has 

a higher proportion of its IIPA readership in the eight 
major conurbations* and in multi-income households 
throughout the country than does any other large-circulating 
national Sunday. And these conurbations are the areas 
where the general mechanism of retail distribution 


works most fluently. 


® Greater London South Wales West Midlands Merseyside 
South East Lancashire . West Yorkshire . Tyneside 
Central Clydeside 


THE EMPIRE NEWS 


is increasing its sale and its readership 


has an exceptionally favourable pattern of distribution (weakest- 
covered part of the country plus é ight major conur hations) 


is operating a very successful Cardiff-published * South Wales and 
West of England’ edition 


has a strong feminine and family emphasis 


ALL THESE CLAIMS CAN BE SUBSTANTIATED STATISTICALLY JACK EVERETT, 
Advertisement Manager, 
ABC Net Sale for the period January-June 1955» 2,049 880 copies per issue Kemsley House 


London, WJ, 
Terminus 1234 
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ADVERTISER'S WEEKLY 


Har 
than odd p 


Nie scene opens on a long 
shot of a rather tweezy 
village Down the winding 
lane between ye olde fake 
timbered houses rides a man 
who looks rather like Claude 
Dampier. He is riding a unl- 
cycle, of course. 

After a while the sound ofgsing 
ing fades in and it appears that 
he likes Cadbury's. In between 
shots of our cyclist, holding aloft 
a packet of the product, there 
appear a number of artistes, who 
in theatrical parlance, are best 
described as “characters.” They 
echo our hero's aria which runs 
something like this: “J like Cad 
bury's, Cadbury's for me!’ 

The motif is repeated in a 
medium shot of the one-wheel 
merchant Here, it is obvious 
that he is not actually riding the 
cycle as he shimmies up and 
down the way no uni-cycle ever 
did! But never mind. At the 


Commercial Spotlight 


18 


selling 


end we get to a still shot of the 
pack in close-up, and that makes 
up for everything 

Well, that’s the way it looks 
to me. Now let us take the com 
mercial apart, and examine it 
more closely 

Why would we use a man on a 
unicycle who looks like Claude 
Dampier ? | would imagine 
because we wished to entertain 
by means of comedy. However, 
this man 1s Carrying the product, 
and since we usually try to estab 
lish a sense of relationship 
between the users of a product 
and those people who are selling 
it, are we to presume that before 
we can buy these biscuits, we 
have to learn to ride on one 
wheel ? 

Can we really believe these odd 
people who pop out of doorways 
and sing that “Cadbury's are for 
them’ ? Do they look like any 
body we know and whose 
choice we respect ? 


SOUTH EASTERN 


Head Office: MAIDSTONE 3388 - 60, FLEETST. Fl&et Street 7500 bo 


MESSENGER 


CHATHAM 


OBSERVER 


‘ 


Now how about the product 
itself 

I gather that the biscuits are 
chocolate - coated Is it good 


chocolate? Is it a thick layer, or 
so thin you can hard!y taste it” 
Is it made from rich dairy milk ? 
Are these biscuits underneath the 
coaling a treat in themselves ? 
Do they stay crisp because they 
are well packed or do they 
gO soggy within a few days of 
baking ? 

We shall never know from the 
man on the uni-cycle, he prefers 
riding with no hands! Slight 
pause while a rather worn and 
shabby star zooms in and out 
again 

Now a cut-out anymation van 
moves across the screen, adver 
tising itself musically as “The 
Little Red Van that belongs to 


Mr. Brooke Bond.” The jingle 
itself is quite appealing. The 
animation that accompanies it, 
not so! 


Too many times 

After a series of boring scenes 
in which piles of tea packets do 
things (I say this because I be- 
lieve all this has been seen at 
least three times in the last few 
days, which is two times too 
many), the van slides off again. I 
am left with no sense of end re 
sult 

No steaming cups of tea, no 
human beings. So far as I am 
concerned Brooke Bond Tea 
begins and ends with a black-and 
white drawing 

Summing up these two com- 
mercials, I think we find that 
the first by Cadbury's is unbe 
lievable and does not prove to 
me that I should buy this brand 
because it is better than - 
biscuits. 

The second commercial fails 
to appeal to my taste sense. It 
did not, in the final scenes, 
convert fantasy into reality 
and show me the end result: 
a better cup of tea, steaming 
and tempting, stirred by the 
real live hand of the sort of 
person who I know, would 
only give me a good cup of 
tea. 


* * * 

Well illustrated, by a series of 
current commercials, is man's in 
gratitude to man, according to a 
story that comes to my ears 

It seems that an American 
producer, fresh over from the 
United States, was beginning to 
discover the difficulties of finding 
“presenters” in this country. 
After many tedious interviews 


Octoser 14, 1995 


demands more 
eople singing 


By TELETASTER 


casting was completed for a 
series of pilot commercials. One 
actress was really outstanding, 
possessing all the qualities that 
go to make up a television sales 
woman—which we will not 
enumerate in this article 

During the course of the shoot 
ing, the young lady asked his ad 
vice about commercial television 
in general and commercials in 
particular. Our producer whom 
we can call Mr. “A” advised her 
to sign up an exclusive with one 
product, not to try and “front” 
for half a dozen and finish up 
with no work when the clients 
kicked. He did this apparently 
with his tongue firmly in his 
cheek, paving the way for a nice 
quick tie-up as soon as the par 
ticular client concerned decided 
to go ahead 

Came the end of the shooting 
and as a further gesture, Mr 
“A,” in the spirit of the Good 
Samaritan, told the lady to go 
and see “his old pal,” at a certain 
agency, who was also over from 
the US, and would recognise a 
good “presenter” when he saw 
one 

According to Mr. “A,” the 
knife was bared a few weeks ago 
He was having his friendly weekly 
lunch with “his old pal,” and 
mentioned the lady, saying casu 
ally that he was going to use her 
for a series, starting next year 
“Nothing doing, son,” came the 
answer. “I signed her on an exclu 
sive for you-know-who, and 
neither you nor anyone else is 
going to touch her!” 


Very slick commercials 


But enough of the asides and 
back to business. Sylvia Marriott 
does a good job in the very slick 
commercials for Hoover Also 
the screen writers should get a 
credit for the way they have 
used “bridges” to get the 
“presenter” from one part of the 
house to another, each time with 
a different Hoover appliance 
Very smooth indeed 

The dialogue is good, delivered 
by a girl who looks and talks very 
much like any young housewife 
The sound track should be ex 
amined, however. I think it just 
a little too hard and brittle. Pos 
sibly, too, the delivery of the sales 
plug could be a little less punchy 

As a_ general example of 
demonstration-type commercials 
though, this series should be 
watched and noted. It will, in my 
opinion, be acceptable to the 
viewers and will help to sell a lot 
of products. 
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Public Relations 


= How an appeal to the young in 
heart sent up share values 


( NE of the most remarkably P. & A. Campbell Ltd.'s 


successful examples of a White Funnel” fleet of plea 
publicity campaign attracting sure steamers Winners of the 
new business quickly in the A famous institution in South ‘Queen of the 


field of transport and tourism Wales and the West, “Campbell's gristol Channel” 


was that carried out by the Steamer had suffered a decline quest pose in their 


public relations consultants, ae pron an. F be ye — pe Demoiselle 
ie ‘ « « 

- swounsuls which 

John Hurd Associates Lid., for publicit Moreover, with all 4, 
wy wor amone 
vessels on he service from the many prizes 

‘ P . : a 

1939 to 19 the generation presented The 
maturing to young adulthood just Queen, Jean 
after the war grew up knowing Bakes ie second 


little or nothing about — the 
steamer services 


from the left 


Appeal to youth 


Called to the deck at a com 


paratively late date (in March celebrities were featured on made a three-minute colour film 
this vear) Hurd’s set about board, and appropriately pub- ‘Sea for Yourself,” which brought 
streamlining as much of the licised, bringing about a big, home the story of the steamer 
White Funnel” fleet's antiquated immediate surge of new pas- services, facilities, and attractions 
publicity methods as possible sengers, plus a noticeable = on board, to thousands of people 
and also to devising attractions increase in the value of the around the’ Bristol Channel, 
designed to appeal primarily to company's shares. where the vessels operate 

The giant “Cross Channel Cake the young, and the young in Besides producing White Fun A beauty contest with a new 

is here seen in the arms of ity heart nel News, a small shipboard news angle the “Queen of the Bristol 

maker--baker Harry Bourne Dance bands, entertainers, sheet, with the accent on © bannel Quest”—was run, in con 

The cake weighed 40 |b contests, bathing beauties, and glamour-plus-ships, Hurd’s also @ Continued on page 24 


Ertensively travelled, one time Art Edito 
of Picture Post and The Leader. Well 
known for his work as a War Correspondent 
on the Continent. Has been Art Directo 


at J. Walter Thompson in London and 


New York. Trained as a National Schola 
at the Royal College of Art 
ia. 
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The 30th International Cycle and Motor Cycle Show, London 


SPECIAL SHOW NUMBERS 


November 9 November 16 
Press Date, October 28 Press Date, November 4 


Published by 


TEMPLE PRESS LIMITED, BOWLING GREEN LANE, LONDON, E.C.1. 
TERMINUS 4646 
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their newsagent 


They know that the essence of shopping is CHOOSING— 
they are young, and they must choose with special care. 
That’s why they spend so long, heads together, 

poring over their copy of House Beautiful, the magazine 
which so accurately reflects their own tastes and interests. 
In its pages they expect to find all that’s best in furniture 
and home equipment. They want to know all about 

your product, they want to see and read your advertisement. 


In your own interests, you must not disappoint them. 


~ House Beautiful 


The practical magazine for young home-makers 


G. COLLINGWOOD, Advertisement Manager, 
House Beautiful, 28/30 Grosvenor Gardens, 
London, $.W.1. Tel: SLOane 4591 


PUBLISHED BY: THE NATIONAL MAGAZINE COMPANY LIMITED 
PUBLISHERS OF: Good Housekeeping, Harper's Bazaar, Vanity Fair, 
House Beautiful, She, The Connoisseur, The Good Housekeeping Books. 
PROPRIETORS OF: The Good Housekeeping Institute. 
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What every advertising man 
and woman should know about the number of people— 
or organisations—in a particular line of business or 
of a particular rank or title, is all plainly set out in 
the latest Facts & Figures issued free by CL. With a 
copy on your desk, you can keep tabs on the number 
of prospects direct mail can help you reach for a 
thousand and one propositions. And when you want 
to check on the help we personally can give you— 


well, you'll find a few choice words on that subject too. 


To make sure FACTS & FIGURES 
stays On your desk, better get us to 


send an extra copy or two for your 


GI colleagues while we're about it. 


CHADWICK-LATZ LIMITED 


Creators and Distributors of Direct Advertising 


Alemander House | Shaftesbury Avenue © wea Temple Bar 164: 
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Public Relations 


A search for beauty that 


lifted 


steamer traffic 


¥ 


Hee 


This is the sort of thing which attracted new passengers aboard the 


White Funnel” fleet of steamers 


Welsh BBC broadcaster Alun 


Lewis (third from right), interviews contestants in a heat final of the 


fleet and “Empire News 


quest fora 


Queen of the Bristol Channel.” 


John Hurd, director, John Hurd Associates Ltd. (extreme right), Reg 
Williams, entertainments director of the “White Funnel’ fleet (second 


from right), and John Roberts, leader of the 


White Funnel Players,” 


look on 


junction with David Cole, editor 
of the West and Welsh Editions 
of the Empire News, to discover 
the prettiest girls travelling by 
White Funnel steamers 


Ship model contest 


A contest of a vastly different 
type was the model ship competi 
tion, held to boost interest in ship 
model making generally, and in 
White Funnel craft in particular 
It was judged by E. Bowness, 
editor of Ships and Ship Models 


Biggest single operation of the 
season, however, came when the 
fleet made the first post-war “No 
passport” day excursion to 
France. Intensive coverage was 
organised by Hurd’s in national 
and provincial newspapers, with 
BBC broadcasts from the ship, 
and two newsreel features. 


[he last venture of the season 
was the “Cross Channel cake,” in 
which John Hurd obtained the 
services of a leading London 
baker, Harry Bourne, director of 
Betty Jane Biscuits Ltd., who 
maae a huge 40 lb. cake in the 
form of a map of the English 
Channel, showing the coastlines 
of the South of England and the 
North of France. 


This cross-Channel cake was 
taken by Mr. Bourne on the last 
Sunday trip to France and pre 
sented to the mayor and council 
of Boulogne, to commemorate 
the close of a busy “White 
Funnel” fleet summer and also 
the anniversary of the liberation 


of Boulogne from the Germans, 
September 18 


Of all the stunts staged during 
this extremely busy (and pros 
perous) season, this one really 
took the cake ! 


{ Spray to kill | 


press! 


No fuss, no mess, just 
Michael Holton (secretary of the 


RAF Mountaineering Associa 
tion) used a Cooper “Aerosol 
Bomb” to kill the flies during the 
course of the successful Hima 
lavan expedition. This informa 
tion will be used in the manufac 
future advertising and 
general promotion 


turers 
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ice for You 


—+ 


Let's weigh ap the posrihitiives af 
structaral plastics hy 


igi 


Look through the pages of THE 
YINANCIAL TIMES. See the many 
leading industrial advertisers who regularly 
reach * Top Management’ through its 
pages This newspaper is widely 
read and respected in all the offices 
and board rooms where industry's 

big buying decisions are made. 

For yetting the attentive ear ol even 
the “ unapproachable ” executive 
there is no finer medium than 


THE FINANCIAL TIMES. 


Iidvertisers featured: THR ATLAS DIFSEL CO., LTD.. 
, 

NORTHERN ALUMINIUM CO. LTD . 

CONSOLIDATED PNEUMATIC TOOL CO., LTD., 


iP. CHEMICALS LTD., STEWARTS & LLOYDS LTD. 


Men who mean business read | soe 
THE FINANCIAL TIMES - spends 22 t52 wea” “*e 
every day at 
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Ad Man’s Booksheli 


A volume that will settle the 
argument in the pub (Zak 


PPURNING heat into light is 
an advertising angle which 
is proving embarrassingly suc- 
cessful to the Guinness 
organisation 

Recently, Guinness Superlatives 
Ltd. published for the brewery 
the Guinness Book of Records, 
the first two impressions of which 
have been a complete sell-out 
Designed to settle arguments, the 
book is a 116,000-word stock- 
pile of facts and figures covering 
almost every subject and sport 
under the sun and is priced at five 
shillings. The idea of the book 
was conceived by Sir Hugh 
Beaver, the managing director of 
Guinness's and well known as the 
chairman of the Royal Commis- 
sion on “smog.” 

A unit was set up in Fleet 
Street about a year ago to design, 
collate, compile, edit, print, pub- 
lish, publicise and distribute this 
unique book of reference. The 
actual compilation was achieved 
in 114 90-hour weeks, at the rate 
of 10,000 words a week. The 
whole book was the work of only 
two men, Norris McWhirter and 
Peter Page 


Cuinness 


“Wherever people congregate 
to talk, they will argue, and 
what heat these innocent ques- 


tions can raise! Guinness in 
producing this book hopes that 
it may assist in resolving many 


Colourful technical stand 


The Shell Mex and BP Ltd. stand at the Engineering, Marine and 
Welding Exhibition was constructed by Russell Bros. (Paddington) Ltd. 


Octoper 14, 1955 


such disputes, and may, we 

hope, turn heat into light.” In 

that way Lord Iveagh defines 

the aim of the book in his fore 

word 

Pre-publication demand gave 
proof of the timeliness of this 
new form of prestige advertising 
It is claimed that sales to the 
public will pass six figures long 
before Christmas and inquiries 
are being received from all over 
the world. The book is to be the 
subject of spots on both Associ 
ated-Rediffusion and ATV in 
time for the Christmas market 
demand. On television the book 
will be advertised by illustrated 
“superlatives” of visual impact 


Well bound volume 


The book contains 208 pages 
16 pages of half-tone illustrations 
and one four-colour frontispiece 
The public edition ts bound in 
Linson buckram ; the edition for 
use on bar counters 
as to be completely beer-proot 


s so bound 


The compilers feel that apart 
from its appeal to the man-in 
the-street it may well have a 
special place on the bookshel! 
of the parent of the inquiring 
child, the night editor, and— they 
suggest—-the copywriter 

A director of the agency 
McWhirter Twins Ltd., Norris 
McWhirter, is also managing 
director, Guinness Superlatives 


Ltd 


Poster by NORMAN WEAVER of ARTIST PARTNERS 


This is one of a series of three posters, recently designed 
and executed by Norman Weaver, which will have 
nation wide posting in 16, 32 and 48 sheet sizes. 
Commissioned by H. J. Heinz Co. Ltd. 


e 57 varieties 


As 
~ 


ARTIST PARTNERS LTD. 


44a Dover Street, London W.1 
Hyde Park 9941 
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TALKS BUSINESS 


A SALES 
REPRESENTATIVE 
able to visit 
business and 
government leaders 
in 120 countries 
once a fortnight 


. ieee 


Who could do a job like this? 


Maintaining contact with the people who hold the fortnight. 95°. of the subscribers to the Lire inter 
key to business in the world is a job which must be _ national editions are in business, the professions or 
done by any company that hopes toincreaseitsshare government. Four out of five subscribers in busine 
of the international market are senior executives -company presidents, chairmen 
managing directors, owners and partne! 

LIFE INTERNATIONAL — average net paid circulation 24,000 


copies in English, circulating in 120 countri« itaide Nort! 


Leading companies everywhere are doing this job 
very successfully through their advertisements in 


the two international editions of LIFE 
America. 


f LIFE INTERNATIONALS Selective circulation around — iigg gy egpaiOt—average net paid circulation 210,000 


the world is complemented by LIFE EN ESPANOL'S top- — copies in Spanish, circulating in Central and South America 
| of-the-market circulation in Latin America. Between These are the INTERNATIONAL EDITIONS of LIVI 
{ them these editions cover 120 countries outside the MAGAZINE. with a combined circulation of over 00,00 
\ U.S. and Canada once a copies every fortnight 
Write telephone or ¢ for furthe nation to The Advertisement Manager, 1 


International Editions, Time & Life Building, New Bond Street, London W! Groaver 


m" Syrettinh for Latin America 
in English around the world 
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Day 


Wilkins 


printing 


colour 


DAY & WILKINS LTD., 126/128, NEW KINGS ROAD, LONDON, 8.W.6 


TELEPHONE: RENown 2248/8 
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Merchandising ingenuity 
at its spectacular best 


A new book has recently been published* which describes the 


origin and evolution of the American super market. 


There is 


much in it of value to the British advertising man. 


TTYO-DAY throughout _ the 
United States the American 
housewife (and her husband) 
are the beneficiaries of a major 
revolution in the distribution 
system. The two most impor- 
tant factors are: the abandon- 
ment of single price and the 
development of self-service and 
the super market 
Fundamentally the changes 
are caused by the pressure on 
retail margins exercised by the 
consumer and, to an increasing 
extent, by the manufacturer 
Retail margins can only be 
reduced along three lines: by 
eliminating certain customer 
services ; by moving some of the 
customer services backwards on 
to the manufacturer or forward 
on to the customer ; by perform- 
ing what retail service remains at 
a lower real cost, i.e., by increas- 
ing production efficiency of 
retailing 


Improving the techniques 


However it is done, a decrease 
in retail margins means inevitably 
that merchandising techniques 
must be improved. It is in the 
American super markets and self 
service stores that such mer 
chandising inventiveness can be 
seen at its most spectacular best 
Once the truth of impulse buying 
had been realised, the super 
market and the self-service store 
came into their own. According 
to the US Grocery Manufac 

* The Super Market 4 Revolution in 


Distribution, by M. M. Zimmerman 
published by McGraw-Hill, price 45s 
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Roasting Chichen 


turers Association, 70 per cent of 
super market purchases are made 
on the spur of the moment 


Building the volume 


A recent article in Fortune 
underlines this point: 

“One of the hallmarks of the 
new merchandising approach is 
self-service Conversion to 
self-service or self-selection 
almost invariably _ increases 
store volume. By bringing the 
merchandise out into the open 
where customers can see and 
feel it, and by forcing new 
attention to attractive display 
self-selection multiplies the 
chances of impulse buying 
especially by female shoppers 
whose browsing is rarely as 
aimless as it seems. Most cus 
tomers prefer self-selection, in 
fact, since it simplifies the 
problem of choosing by putting 
all the choices in plain view. It 
also reduces the shopping time 

“The retail salesman is by no 
means obsolete It is highly 
uneconomical to have sale 
people handle merchandise and 
wait on those customers who 
already know what they want 
and who resent havine to wait 
for a salesgirl’s attention. But 
properly used self service can 
increase the effectiveness of 
personal selling by reserving 
it for those products or cus 
tomers that really need it.” 
Like any major upheaval, the 

factors that have brought about 
this retail distribution revolution 


@ Continued on page 30 
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EAPUOSED! The Reason O hey 


150,000 HOUSEWIVES 
CRASH THE WORLD'S 


BIGGESTFOO® MARKET 
‘ mw a) eee 


darted the revelation m the food wdustry 


Vhese two advertisements are examples of King Kullen's early “price 
advertising, which started the super market revolution in the food 
industry 
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|he key fo successtti/ 
advertising is the 

/ocal Newsoaper.... 
There is nothing like 
the local newspaper to 
create and increase 


ally, Ay, asitie, Alls, ANT, AA, wll, Ally, AMI, ltl, ANU, at "Ty, lt ry Ally, 
FVENING NEWSPAPERS ; Hall Daily Mail Grimaby Evening Telegraph Lincolnshire Echo Fvening Sentinel : Stoke-on-Trent Derby Evening Telegraph 
6 World ansea 


Leicester Evening Mail ristol Evening South Wales Evening Pow : Sw The Ciuzen : Gloucester Ghowcestersthire Echo : Chelienham 


WEERLY NEWSPAPERS : Yorkshire & Lincoloshire Times : Hull! Grimsby Saturday I elegraph Staffordshire Weekly Sentinel » Stoke on lrent Herald of 
Wales : Swansea Cloucester Journal Cheltenham (Chronicle 


R HW. PEMMEY, Advertisement Director 163 QUEEN VICTORIA STREET LONDON FEC 4 Piet Street 6000 
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NORMAN LAY 


directs the Gee & Watson 


Photographic Studios 


THE STANDARD of Norman Lay’ work ha 
established him as one of the small circle of 
contemporary photographers whose work is 
important. His camera has illustrated many 
sucee ful national advertising campaign and 
magazine features 

Lay combines creative vision and sound 
camera-craft with a down-to-earth concern for 
the photographic essentials to good reproduc 

tion in print 

Moreover, he directs a photographic team who 
are rich in ability and experience, and each one 
of whom is a specialist in his particular field. 
At lephone call (0 WOLborn 4787 Will ensure 
Norman Lay's personal attention to your 


photographic COMUNISSIONS. 


Glas & WATSON 


Creative Advertising and Fashion Photographers 
Studios at 14 Brownlow Street London WCI 


and 102-5 Shoe Lane EC4 
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US super markets spend 
$160 million on ads 


rcnyne chu. eat fxd | 


An example of the 
institutional ap 
proach, taken by 
an {merican 
super market which 
departs from the 
usual trumpeting 
of “specials 


in the US began to work many 
years ago. In this new book the 
part played to-day, and yesterday, 
by the super market is discussed 
at length by M. M. Zimmerman, 
editor and publisher of Super 
Market Merchandising and the 
founder of the Super Market 
Institute in America. The years 
from 1930 to the outbreak of war 
are no less fascinating than the 
picture of to-day'’s operations 
Moreover, throughout the story 
the author shows how important, 
and indeed necessary, were the 
continually improving techniques 
in merchandising and in particu 
lar the press, radio and later tele 
vision advertising and general 
publicity which fired the imagina 
tion of the consumer 


Tracing the growth 


This book traces the origin of 
the super market in the trading 
post or village store, grown to 
gargantuan proportions 

The super market as we know 

to-day first came in to its own 
n the depression years because 
t found a way of slashing the 
price of food. In order to do 
this it had to trade at a volume 
which at that time for a single 
store was phenomenal 

Therefore it had to attract 
iterally thousands of customers 
through its doors every week 
and therefore it had to advertise 
The two advertisements illus 
trated on page 28 show the style 
Until about 1940 the theme was 
always “We smash prices the 
operator was always hammering 
home the fact that, through 


‘ 


volume selling and through self 
service, low prices with high 
quality are possible 


Copy with goodwill 


During the *40's, however, and 
particularly during the last five 
or SIX years, advertisements 
which carried daily menus, 
shopping hints, or institutional 
and goodwill copy became more 
prevalent The example pre 
sented above has been chosen for 
its extreme contrast—-but 1s still 
fairly typical of much of to-day’s 
advertising 

To-day’s super market no 
longer stresses price—partly be 
cause every retail distributor is 
stressing price. Shopping con 
veniences offered by the super 
market are just as important. The 
parking lot, the extreme sanitary 
condition of the products, the 
modern and comfortable interior 
facilities, dependability of pro 
ducts—all these are stressed 

The average super market 
spends to-day about one per cent 
of its sales dollar for advertising 
and promotional purposes 
through newspapers, radio, tele 
vision and circulars; this means 
$160 million a year for advertis 
ing and promotion—a sum that 
matches the entire net profit after 
taxes which the super market 
industry takes from its business 
annually This is described as a 
higher figure than the total 
annual advertising expenditure of 
all national food manufacturers 

The advertising and  pro- 
motion department is the spark 


@ Continued on page 32 
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CITY DISPLAY ORGANISATION 


a can't miss your connect iou 
when C.D.0O. takes on the job...” 


It is our function to provide the vital link between 


your produc ts and your customers to present ’ 
Our special facilities in these works for the prefabrication of 
exhibition stands enable our chents to judge 
their exhibits before they arrive on site 
Our shop front productions, architectural and engineering 
scale models, window displays, in fact, all point of sale 
material, supported by the City Display nation-wide Dealer 
Service organisation all contribute to the complete and 


unique service C.D.0. are able to offer discerning buyers 


30 UXBRIDGE ROAD, LONDON, W.12. SHEpherds Bush 1281 
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Twenty-four per cent. of Sunday 


Newspaper adult readers in 


BIRMINGHAM 


are readers of the 


Sunday Mercury 


Research Services’ Survey of the population 
within a radius of 10 miles of the centre of 
Birmingham shows the following Sunday 
Newspaper adult readership 


News of the World 47%, 


Sunday Pictorial 40%, 
The People 34%, 
SUNDAY MERCURY 24 


Sunday Newspaper X 18%, 


Sunday Mercury 


BIRMINGHAM’S OWN SUNDAY NEWSPAPER 
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Miss Anona Winn arrives at the 
perform the opening ceremony 


new Ronson Service Centre to 


New service department 
for Ronson products 


NEW Ronson service de- 
partment has just been 
opened at Jermyn Street, 
London, and will augment the 
work of the company’s inter- 
nationally known service de- 
partments in the Strand and at 
Leatherhead. It is aimed to 
help Ronson owners whose nor- 
mal routine confines them to 
the West End 
The new centre has a strikingly 
modernistic and attractive front 
age and large double doors in 
armour plate enable the interior 
of the showroom to be seen 
clearly. The main window display 
features the Princess and stan 
dard Flo-line lighters while the 


full range of Ronson pocket and 
home lighters is displayed to the 
left and right of the central Flo 
line theme 

A feature of the attractive and 
contemporary interior is a seric 
of colourful display panels set in 
recessed showcases, Each panel 
depicts a different item of the 
range of Ronson products 
pocket lighters, home lighters, the 
Ronson electric shaver and lighter 
and shaver accessories. Although 
each panel tells its own story, the 
overall effect creates an effective 
mural 

Individual mechanics’ stands 
are equipped to deal with all 
minor repairs and adjustments 
while the customer waits 


SUPER MARKET DEVELOPMENT continued 


plug through which all the 

activities of the super market 

are generated. A study by the 

Super Market Institute shows 

that over one-third of their 

members have a _ full-time 
advertising manager. Adver- 

tising agencies are used by 17 

per cent of the operators 

naturally enough by the larger 
members. 

The problem for the super 
market to-day is mainly a com 
petitive one, and it appears that 
super markets still lead in mer 
chandising ingenuity and inven 
tiveness In his chapter on 
advertising and promotions the 
author gives a number of case 
histones ranging from an elephant 
sale to the distribution of free 
gardenias, roses and orchids for 
women shoppers during opening 
week 

Perhaps the most provocative 
promotion,” writes Mr. Zimmer 
man, “was introduced by Charles 
Crouch in 1940 in Oakland, Cali 
fornia. Heralding the opening of 
his latest market, Mr 
announced that he 


Crouch 
would give 


away a baby to the lucky ticket 
holder Immediately churches 
and women’s clubs arose in arms 


Civic appeals ignored 


“Confronted by appeals from 
the mayor and the civic and 
church leaders to call off the pro 
grame, Mr. Crouch remained 
adamant. When the day of the 
grand opening ceremonies arrived, 
possibly 30,000 
rounded the market At the 
ippointed hour a nurse stepped 
forward on a raised platform in 
front of the store 

“In her arms she held what 
purported to be the baby, 
wrapped in a blanket, its features 
hidden. Then Mr. Crouch pub- 
lically announced the winner 
All eyes were trained on the lucky 
ticket holder who advanced 
slowly and hesitatingly to the 
platform When she stretched 
out her hands to receive the baby, 
the blanket was removed, and low 
ind behold, struggling in the 
nurse's arms was a squealing, 
live suckling pig.” 
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FROM ADVERTISER'S WEEKLY, SEPT. 16 


IF YOU WANT A GOOD PUBLICATION 
GET HOLD OF GAVIN STAREY 


House Organs 
By BRIAN HILTON 


Here 1S a gimmick worth 
remembering : 

The summer number of the 
Grid, house magazine of Oldham 
and Son, celebrates the com- 
pany’s 90th birthday. It is full of 
articles that throw back to the 
early days. One tends to flick 
over the pages before alighting 
on one to read it thoroughly. So 
in the middle, editor Gavin Starey 
has bound in an_ eight-page 
section printed on yellow stock. 
This carries, one to a _ page, 
extracts from some of the articles 
with very strong and large line 
illustrations. 

This is the meatiest example of 
copy-tasting I have ever seen. 
Having read the extract, the temp- 
tation to read the full article is 
indeed strong. 


7-times-a-year 
‘BIF Bulletin’ 


Latest step by the British In- 
dustries Fair Ltd. to publicise the 
BIF is the launching of the BIF 
Bulletin, a 24page illustrated 
journal to appear seven times a 
year 

Kenneth Horne, managing 
director of BIF Litd., told Apver 
TISER'S WEEKLY this week 
“The BIF Bulletin will be bright 
and have an attractive layout 

It will carry out our policy of 
taking exhibitors into our con 
fidence and telling them the many 
aspects of putting on Fairs at 
three places at two different times 
of the year. 

“TL have felt,” Mr. Horne con 
tinued, “that there is a great need 
to maintain much closer contact 
with exhibitors during the months 
when we are organising the Fairs 
The Bulletin will tell them just 
how things are going.” 

It will be edited and produced 
by Gavin Starey 


GAVIN STAREY INDUSTRIAL LIAISON LTD. 
17 FLEET STREET, LONDON, E.C.4 


INDUSTRIAL LITERATURE @ INDUSTRIAL PRESS SERVICE @ INDUSTRIAL PUBLIC 
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NEWS FROM FRANCE 


Newsprint consumption is 


up—and no 


( {ONSUMPTION of newsprint 
/ in France is still on the in 
crease and likely to remain 50 
ays La France Graphiqu The 
Bureau Central des Papiers a 
Presse, in its report on presen 
and = future French newsprint 
requirements, reveals that total 
needs of Afnor 1/1 quality in 
1955 will amount to 400,000 tons 
of which 400,000 will be supplied 
by French mill 

Estimated consumption of th 


quality paper for 1956 is 430,000 
tons, of which about 290,000 can 


b supplied from the home 
market the remainder plu 
mother 10,000 tons to boost rm 
serve stocks, is to be imported 


mainly from Canada and Sean 
dinuvia 


One-tenth of krance’s 1955 
newsprint is already 
plied by Scandinavia under ex) 
ing long-term contract Negotia 


being sup 


tions are at present in progres 
for a three-year contract with 
Canada under which France will 
receive 50,000 tons of Afnor 1/1 
a year 


Ihe BCPP estimates that 


top 
rating... 


Our window carton for Sea 
was highly come nded in th 


recent British Paper Box and 


Carton Design Contest. Dese 


don’t you think? It's imaginau 


ind enterprise, as well as shi 
production ethciency, that 
explain why we're known « 


the packaging spec ialists. 


r\ 


ver 


fall in sight 


France’s consumption of Afnor 
1/1 and superior grades over the 
next three years as follow 1956 


§§5,000 tons , 1957 
1958, 620,000 ton 


S90,000 tons 


* * * 


Reviewing — the 
fanual’ in 


Graphi 

hranc-lireur,” critu 
Francois Martineau note that 
though French poster art is in the 
(thanks ft 
Jean Colin and Jacque 

Nathan), in other fields French 
leplorably lac 

originality and effective 

ness. No French press advertise 

ment, says M. Martineau, come 

anvwhere near the best American 
British or Ttalian effort The 
ame i rie low of record 
hums, book-jackets and travel 
folders 


mernational cla 


4 
ydivinnae 


advertising art is 


iniv i” 


. * 7 


Among curreng advertisers on 
élé-Luxembourg is Cillette 
(Agency : Crawford Service 
Paris), with a one-minute spot 
every Thursday in a sporting pro- 
gramme, Lipp watches (Aljanvic 
Agency) continue to sponsor the 
time-signal four times a day. 


j 


! 


(x tromrR 14, 1955 


By Our Paris Correspondent 


very second Sunday after No- 
vember 13 a W-minute pro- 
gramme will be sponsored by 
lux and Gibbs (Agence Thi- 
baud); and “Astra” margarine 
(Thibaud) are at the moment 
sponsoring a_ fortnightly 20- 
minute programme. 


. * * 
Publimondial, the int sonal 
monthly, devoted to advertising 
and the graphic arts lited b 


undertaking 


Georges Martina, | 

new rculation notion 
al Lid ign 

Ih magazine i bilingual 
(English and French) publication 
will retain its present /2-page 


9 in. by 12 in. format, but a 
number of new features are 
introduced, including a monthly 
digest of articles fron rtising 
periodicals of countries all over 
the world 


being 


View of television 


Jacyues Thibaud, editor of 
Actualités Publicitaires made 
some pertinent observations in a 


recent issue of his magazine, con 


cerning the outcry of the French 
press against the “menace” of 
commercial television Just be 
cause, writes Monsieur Thibaud 


the newspapers have up to now 
had the lion's share of advertis 
ng, they must not imagine that 
they have an a priori right to be 
subsidised by their advertisers in 

! that the m remain in 


Johns, Son & Watts, Leta. 


2-4 I pwe rth Street, London, 1.C.2 


circulation to serve the interests 
of the readership 


“There are two categories of 
newspapers,” continues M 
Thibaud those who have to 
turn down advertising orders be 
cause they don't have enough 
space to accommodate all the 
bookings they get; and those 
who have to go out and canvass 
for advertising 


Nature of appropriations 


“It is odd that it is the former 
category which raises its voice 
the loudest in opposition to com 
mercial television! Don't forget, 
the advertiser (or his agent) is in 
command every time a new 
medium appears, we hear the 
cry: ‘advertising appropriations 
are not elastic!’ 

“But what is an advertising 
appropriation? Is it a sum set 
aside for the benefit of the 
media or 1s it an investment 

whose object is to bring in 
returns ? 


“Even if TV advertising does 
gain ground to the detriment of 
press advertising there 1s 
nothing to prevent the two 
so-called opposing interests com 
ing to an amicable agreement, on 
the lines of the example already 
provided by Léon Chade of l'Est 
Républicain, who has found a 
means of coming to terms with 
Télé-Luxembourg.” 


MONarch 7408 
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COWLING 


BIG NAME 
med iN 


SENIOR 
SERVICE 
== SIGNS 
Every single signplate 
guaranteed for 
3 years 


* The Cowling | 
Guarantee a 


Every Cowling sign is guar- 
| anteed for 3 years against , 


FADING 


- GHALKING | Cowling 


of Charlton 


make more outdoor signs than any similar organisation, 


_ DISCOLOURATION 
_ or DETERIORATION 


| 
unless caused by mechanical 
- B | . 
damage f © bL. COWLING (CHARITON) LTD 
— . AKMSTRONG GARDENS, WOOLWICH ROAD 
ae So | 4. = | LONDON, 5.E.7 Telephone : Greenwich 0051/2/3 
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Figures that count 


NORWAY’S 


largest Newspaper 


advertising medium 
reaches Women 


w 


Octoser 14, 1955 


Production rising in this 
prosperous economy 


CCORDING to the latest 

half-yearly figures from 
official sources, industrial pro- 
duction in Norway is running 
some four per cent greater 
than for the same period last 
year. The production increase 


with the basis year of 1949. 


More wage earners 


The same authoritative source 
has stated that the number of 
employed wage earners in Nor 


has been reckoned at six per NORWAY 
cent in export industries and 

at home and at work three per cent in industries 
producing for the home 
market. The industrial pro- dustry with adequate capitalisa 
duction index for the six ton has been followed 
months averaged 146--a 46 How far industrialisation has 
per cent increase compared 4lready progressed can be gauged 


to some extent by the change in 
the numbers employed in various 
occupations. The number of 
wage earners in Norway tipped 
the million mark for the first time 
in mid-1954, when 333,600 (or 
almost one-third) were employed 


way is now some 1,033,950. This in industry and 116,800 in build 
is 13,450 more than a year ago ing and construction. The num 
The number of unemployed is ber of agricultural and forestry 
estimated at 2,297--1,161 fewer workers had dropped to 69,900 


than in July and 633 fewer than 


as compared with 102,000 in 


53°, of Aftenposten’s readers in Oslo—the capital a year ago. 1948. When the big plants now 

are women, Nearly 60°, are housewives, but The Norwegian economy is Under construction or develop- 
undoubtedly many of the women who have jobs based on timber, fish and ship — =e a the aes 
are also responsible for housekeeping, and in this ping. That has been the way of ¢™ployed in industry will show 


a further sharp increase 


things for centuries. But, as a 
i capacity control not only their own but a large report issued by Joshua B 
portion of the joint income of the household, Powers Ltd., has pointed out, Basic industrial questions 
‘ . : , ar ang N é 
One-third of Aftenposten’s women readers have Snes are cages and erway 


with personal incomes 
read Aftenposten. 


Joshua B. Powers Lid 
London, S.W.1 


their own incomes. 84° 


of the 
of more than kr. 


women of Oslo 
10.000 


It pays to advertise in 


Afienpofien 


Information as to rates ets 


may be obtained from 


our London representatives 


, 14 Cockspur Street, 
Telephone WH ltehall 3466 


is going through an _ industrial 
revolution which will have far 
reaching consequences as regards 
both the standard of living and 
the distribution of the popula- 
tion 
Industrialisation 
years 


Started many 
ago when the country ‘first 


policy of building up heavy in- 


What branches of industry are 
responsible for this expansion 
and have they any solid basis in 
raw materials at hand? or are 
they merely a hot house growth 

another example of the inefh 
cient, uneconomic tariff-protected 
industrialisation which is so 
popular in 


began to exploit its vast water _,many parts of the 
be power. It is, however, only since Wrld? Will there be sufficient 
the last war that a consistent '49~- power available to keep 


@ Continued on page 38 
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; (Incorporating the Postal Advertising I “oy ; 
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mt Facsimile and General Printers : Ms tl . 
Ly) Vari-typing Specialists , : 
Ribbon * Lithography * Letterpress iy - 
143 NEW BOND STREET + LONDON WL 1 characteristic Norwegian view Visitors from many parts of the 
Enquiries world have been very numerous this past summer 


MAYFAIR 1828 


and this extensive 
valuable 


tourist incursion to the 


country provides a market for 


British exports 
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You can now sell to 
315,000 Irish Farmers 
by Direct Mail 


We have pleasure in announcing that we have now All Addresses are on embossed Addressograph Plates. Our 
vailable a complete Mailing Service covering approxi List is broken up into counties, and also divided according 
mately 319,000 Irish Farmers, which represents the to acreage This is the only mailing list in existence 
entire trish Farming Community. covering Irish Farmers 
Counties and 1 - § 5-10 10 1s 15 0 0 SO Over SO Total Number 
Provinces acres acres acres acres acres acres of Farms 
Number of Farms 
Carlow 355 276 19] 623 60 1384 1469 
Dublin 1422 660 355 57 4kY 1049 $722 
Kildare 835 619 hh 1176 17 1953 ‘674 
Kilkenny 661 421 474 1098 1515 4423 49.) 
Laoighis 652 598 485 1408 1312 2465 6820 
Longtord 438 574 84 2132 1393 1101 6142? 
Louth 680 817 SYR 1194 122 9§2 496) 
Meath 663 1057 704 RO? I8IK 2749 9794 
Offaly 667 517 445 148) 1546 2482 148 
Westmeath 69? §73 §22 1k64 1O05 21RY 445 
Wexford 1054 64 §5$2 1400 1649 VaR? 9 s0b 
Wicklow $21 407 411 KO 4 2148 498) 
LEINSTER 8540 1282 S676 16620 14280 25667 KOO 4S 
Clare 41 907 855 1453 610 450 14116 
Cork 1949 1570 1395 4404 S404 12568 27297 
Kerry 191Y 1626 1435 1K26 WO s79v inSi* 
Limerick 1188 9}? 643 Pd | 2? 459? 12194 
Tipperary 135% 1076 k62 781 210 6398 156k‘ 
Waterford 646 406 262 12 KO4 26006 546 
MUNSTER 7791 6517 §3§2 17413 19680 16490 94243 
Galway 1531 2842 2449 RSI] 1194 4598 7125 
Leitrim 272 937 1493 47%1 254 1105 1084? 
Mayo 2438 31977 Pe 118450 4587 2465 wi4al 
Roscommon 493 1317 04 O8)4 797 2044 16S71 
Sligo 578 1199 1749 4/08 1220 1444 11788 
CONNACHI $312 10272 12653 16724 10052 11455 40K 
Cavan 672 1369 1903 44% O71 1790 14253 
Donegal 4302 404% 2818 11 1492 4227 10K 
Monaghan 617 1328 1558 1753 132 13 1009! 
ULSTER 4591 6745 6279 14622 595 1420 48152 
Total 16234 WRI 29960 KS379 62607 80932 41592 
This List has never been used for direct selling by mail All Addresses are im geographical order within each 


icreage group, thus enabling our clients to make specialised 


ind we believe it is one of the most effective in existence 
mailings to selected groups and areas 


this purpose, especially in view of the high net income 
Irish farm incomes have been at a particularly high level 


for the last 15 years and may be conservatively estimated 
increased five-fold since 1939, at from £15.20 per acre on the better types of land 


of the trish farmers, which is reliably estimated to have 


Write or Phone Today for full particulars to 
The National Press, 16 South Frederick Street, Dublin 


Telephone: 73013 
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Quality coverage 
in South Africa 


Cape Town CAPE TIMES 


CAPE TIMES WEEK-END MAGAZINE 


Durban NATAL MERCURY 

SOUTH AFRICAN WOMAN'S WEEKLY 
Johannesburg RAND DAILY MAIL 
National SUNDAY TIMES 


SUNDAY EXPRESS & HOME JOURNAL 
DIE LANDSTEM 

SPOTLIGHT 

FORUM 


Voit Ucon 


NEWSPAPERS LTD 


92, New Cavendish Street, Portiand Place, W.1. 
Tel.; LANgham 5036 


HOW MANY PEOPLE can see the posters of a campaign? 
HOW MANY TIMES cach can see the posters? 


HOW MANY POSTERS a: required to provide a given 
repetition and coverage? 


HOW REPETITION AND COVERAGE VARY as the size of « 


campaign increases or decreases? 


HOW TO ARRANGE EQUAL REPETITION AND 
COVERAGE in different towns? 


WHAT IS THE EFFECT ON A HINTERLAND of » poster 


campaign in a town? 


HOW CAN POSTER AUDIENCE RESEARCH HELP ON 
MEDIA PLANNING P 


Uf your annwer to any of these questions iy 
“DON'T KNOW", then perhaps you 
should see the report of the research 
which was undertaken to find the 
answers. Your agency now has « copy 
of “The Size and Nature of the 


Poster Audience—Study II", pub- 
lished by Mills & Rockleys Limited 
who sponsored this extensive survey 
If you are concerned in any way with 
pester planning this ie designed two 
help you. 


MILLS & ROCKLEYS LTD. 


Planned poster advertising in more than 200 towns, Head Office: 2/ Queens Ad. Cremen 


‘the outlook: for the 


Octoper 14, 1955 


* TV opportunities for UK 


traders in W Germany 


TTVHE television service in the 
Federal Republic of Ger 
many is still at a comparatively 
early stage of its development, 
but is growing rapidly The 
number of television receivers 
in service is small by United 
Kingdom standards, but is also 
likely to increase quickly 
In a report on the market 
prospects for television equip- 
ment of UK manufacture in the 
republic, the Commercial Depart 
ment of the British Embassy at 
Bonn conclude that, although 
opportunities for British tele 
vision equipment may be limited 
because of domestic production, 
worthwhile sales may be achieved, 
especially in particular fields, if 
the German market is tackled 
with the help of an energetic 
agent, and if prices are competi 
tive and designs to German taste. 
British industrial television 
equipment appears to have pros- 
pects if it is competitive in price, 
quality and performance, but 
there is less chance for domestic 
receivers. Some components may 
be sold to television receiver 
manufacturers if the market 


in Western Germany expands, 
although the prospects are not 
great at present The market for 
projection receivers at the present 
Stage cannot be accurately 
assessed 
Opportunities seem to lie 
with the provision of studio 
and similar equipment, par- 
ticularly if the Nordwest 
Deutsche Rundfunk splits up 
and a large television centre 
is formed in Cologne. 


Need of information 


In view of the possibility of a 
separate television authority being 
set up in Cologne it would seem 
prudent for British manufacturers 
of studio equipment to keep the 
authorities in that city informed 
as much as possible of their 
equipment either by letting them 
have regular trade journals or by 
inviting leading television authori 
ties to the UK 

This practice could, of course, 
be adopted by the UK manufac 
turer in respect of all the six tele 
vision authorities in the republic, 
Particularly the buying depart 
ment of the Norddeutscher Rund 
funk 


Demonstration 


of appliances 


Television cameras were present when the Hotpoint Company in the 
United States presented a wide range of their products at a recent 
restaurant equipment exhibition held in Chicago 


FOCI 'S ON NOR WA e. continued 


them going and enough internal 
buying power to justify them? 


These are questions which it is 
fair to ask and not altogether 
easy to answer. But in the main 
Norwegian 
industrial revolution is set fair 


There has been no appreciable 
expansion of plant in the pulp 
and paper industry, but a good 
deal of rationalisation has taken 
place with the result that produc 
tion is increasing and at the same 
time redundant labour is being 


made available for other indus 
tries 

The biggest of 
chemical industry, which is ex- 
panding rapidly Norsk Hydro, 
the largest chemical company 
and one of the biggest employers 
of labour in Norway, produced 
172.000 tons of nitrates in 1953, 
as compared with 88,000 in 1939 
and turns out large quantities of 
other chemicals, notably calcium 
chloride, for export as well as 
domestic use Progress has in 
deed been spectacular 
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COMPANY MEETINGS: THE RANK ORGANISATION LIMITED 


British Films’ Continued Success 


ADVERTISER'S WEEKLY 


Record Group Trading Results—Export Rise Continues 


NET ASSETS NOW EXCEED £9,000,000 


Tue Eighteenth Annual General Meeting of Odeon 

Theatres Limited and the Annual Meeting of its 
subsidiary companies, British and Dominions Film 
Corporation Limited, Gaumont-British Picture 
Corporation Limited, Odeon Associated Theatres 
Limited, and Odeon Properties Limited, were held 
on October 7 at the Dorchester Hotel, London 

Mr. J. Arthur Rank, D.L., J.P., the chairman, 
presided 

The following is an extract from his statement 
which had been circulated with the report and 
accounts 


The Group Accounts, which | now present, disclose 
a further improvement in trading profits and a 
satisfactory financial position. The results, once again, 
constitute a record. 

Profits on film production and distribution were 
largely maintained and our policy of Group film 
production has certainly been justified. 

The further improvement in the profits of the Group 
manufacturing activities is most satisfactory, and 
this now constitutes an important side of our business. 


ODEON THEATRES LIMITED 

Ihe Capital and Revenue Reserves at June, 1955, 
amounted to £5,724,014, of which £3,107,109 
appears in the separate Balance Sheet of Odeon 
Theatres Limited, and compare with an Issued 
Ordinary Capital of £946,991 

Turning to the Assets Side of the Balance Sheet, 
Freehold and Leasehold Land and Buildings, the 
total cost, etc., of these fixed assets at June, 1955, 
was £58,342.626 

Cinema theatres are included in the above total 
at a net book value of some £36,000,000 represented 
by 594 theatres in the UK and 141 theatres overseas 
The replacement value of these theatres at present 
day costs would be vastly in excess of book value 

Group profit for the year is £6,606,988, compared 
with £5,524,129 for the previous year 

Taxation still constitutes a heavy burden and 
requires £3,653,815, leaving a net Group profit after 
tax of £2,953,173 compared with £2,264,655. 

British Optical & Precision Engineers Limited and 
its subsidiaries had a successful year's trading due 
to a marked expansion in turnover in which all 
ides of the Group's business contributed 

We have continued to make progress in our overseas 
markets. Exports in 1954 were more than 40"., above 
those of 1953. It appears from figures recently pub- 
lished by the Board of Trade that our Group is now 
delivering approximately 70°., of the export turnover 
of this country in the products which it handles. 

Cinema-Television Limited and its wholly owned 
subsidiary company Bush Radio Limited, have had 
a further year’s successful trading. Ihe policy of 
developing and broadening the business of the 
Parent Company has been continued 

I am happy to say that Theatre Publicity Limited 
Screen Audiences Limited and J. Arthur Rank 
Screen Services Limited, have had a record year and 
the facilities which they have to offer to advertisers, 
advertising agents and the public have received great 
appreciation 

We are taking an active interest in the making of 
films for Television and have formed a “live” 
\elevision unit 


Personnel 
In previous years | have paid tribute to the services 
rendered to the Group by Mr. John Davis, the 
Deputy Chairman and Managing Director. | would 
like to emphasise the very great contribution he has 
made in the achievement of the satisfactory financial 
and trading position which this Group now enjoys 
On behalf of the Boards of the various companies 
and of the shareholders generally | would like to 
thank him for his outstanding services during the year 
Mr. John Davis has recently been elected President 
of the British Film Producers Association. | know 
that in this capacity he will perform an important 
service for the industry 
We have continued with our Pension, Medical 
and other Welfare Schemes for the benefit of our 
employees 
Production—British Film Production Fund 
Our production programme, which is achieving a 
measure of success, would not have been possible 
without the aid of this Fund 
The Fund was due to expire in August last: after 
considerable discussion within the Industry the 
arrangements were renewed upon a voluntary basis 
for a further period of three years 
I regard it as a matter of major importance that 
the future of the Fund be set up in such a manner 
that its continuity will be assured 
Our theatres played during the year 40 programmes 
where the first feature was a British film. Of these 19 
were films made and financed by us, so that you will 
see that over half of the British films played by us 
were ones in which we had no financial interest and 
were made by Independent Producers. 
Entertainment Tax 
The unreasonable burden of Entertainment Tax 
remains with us. In this country our Group took at the 
box-office last year £29,461,579 and paid in Eater- 
tainment Tax £10,376,630, being 35.22". of the year's 
receipts. 
Exhibition 
We have equipped all our theatres with large 
screens, variable anamorphic lens, etc., which 
enables us to play any type of product, Cinema 
Scope, VistaVision, etc 
I am pleased to tell you that of the 24 best box- 
office attractions played on our two circuits during the 
year 12 were British and 12 were American, and the 
receipts from these two groups were almost exactly 
equal. 
Distribution 
This is the fourth year in succession that our 
distribution company has shown an increase in its 
total turnover 
Dividend 
I think that the continued progress of the Company 
justifies the payment of an increased Ordinar 
Dividend. The Board therefore recommend that the 
Ordinary Dividend for the year ended June, 195‘ 
should be at the rate of 25% on the existing Ordinary 
Shares of the Company 


Change of Name— Odeon Theatres Limited 


The world-wide distribution and exhibition of the 


films made by the Group has built up a very 
valuable trade name and trade mark, coupled with 
the “man-with-the-gong” symbol. We are therefore 
Proposing a resolution at the Annual Meeting to 


Manufacturing activities progress — but exhibition still bears unreasonable tax burden 


change the name of the Company to “The Rank 
Organisation Limited which ttle in our opinion 
will be more representative of the activities of this 


Company for the reasons | have referred to above 


The Future 

| am certain that the cinema wil! continue to 
occupy an important part in the life of the people of 
this country and of peoples throughout the world 
The competition of television and other alternative 
forms of entertainment is a healthy factor of which 
we need have no fears provided we maintain the 
entertainment value of our films and the comfort 
and efficient service of our theatres 

I cannot prophesy the future as regards our 
trading results, but | am satisfied that each year the 
Group's position is being strengthened. | have no 
doubt that in the absence of circumstances beyond 
our control we shall give a good account of our 
activities in the future 

At the meeting of Odeon Theatres Limited the 
report and accounts were adopted and agreement 
was given to the proposed change of name to 
“The Rank Organisation Limited 

At meetings of each of the other companies, the 
report and accounts were adopted 

— A copy of the Chairman's full Statement and 

Annual Accounts may be obtained from The 


Rank uggemation Limited, % South Street, 
London, W.1. 


ENTERTAINMENT TAX... 

“Unless this problem is tackled in 
time the net result would be a material 
loss of revenue to the Exchequer.” 


Each i taken at the box office of all 
Cinemas in the United Kingdom in 
1954 was divided in the following way 


/ ENTERTAINMENT 
6 TAX 


PRODUCTION 
911 Paid ta che prod ~| via the 
distributor for hire of film 


BRITISH FILM PRO. 
6° DUCTION FUND 
Levy to central fund divisible 


between producers of British 


DISTRIBUTION 


0 zs 


available to the 
wn Industry to cover all 


8/5 


and) adminietrative 


1 and maintenance and 
ent of buildings and 


Viagram based on Board of Trade Statistics 
ef division d Box Office tabings 
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Trade and Technical Press Annual Survey 


A bright future ahead for 


specialised journals 


first 
sporadi 
certain 
obscure 


[' we disregard the 
fumbling and 
literary efforts of 
otfhicial and 
learned societies, the story of 
the development of the trade 
and technical press in this 
country really began in the 
middle and later years of the 

1¥th century 
Britain's 
nercial 


bodies 


industrial and com 
expansion mn that 
vigorous and enterprising period 
s a matter of history ; one need 
not dwell at length on the inven 
tive genius and surging energies 
which made this country the 
workshop of the world. Perhaps 
the most significant part of the 
great industrial and social revolu 
tion from the standpoint of the 
press was the tremendous techni 
lopment paving the wa 
for mass production that replaced 
the closely guarded 
mysteries of the 
guilds 


cal deve 


secrets and 
ancient crafts 
men 

[his 8 no pl ace to moralise or 


the mechanics of progress 


Impact of changes 


The social and 
hanges of the great 19tl 
have alwa 


politica 
centur 
heen a favourite sut 
ect for academic argument, but 
we a4 concerned here Simply 
with the impact of these changes 
ind all those that followed, on 
the literary consciousness of the 
public at large 

Ihe revolution brought a new 
kind of specialisation not the 
fixed and circumscribed specia 
sation of the older craftsman 
with a “know how inherited 
from his forefathers and a sullen 
marked devia 
ognised rules 
ind adaptable craft 
nanship that 


resistance to any 

tion from the re 

ut an alert 

sought constant! 

for new ideas, new methods and 
new materials 

Instead of the ruts and grooves 

social, industrial and agri 

m that for centuries 

lasted virtually unchanged in 

s fundamentals, we had a new 


need for m 


awareness of the 
provement an ! expansion Ihe 
{ pattern of the older 

een shattered by the 


im and then el 


By ERM 


A period of even greater usefulness lies ahead tor all trade 


and technical journals. 


The advent of commercial television 


has only increased their importance. 


power, and the possibilities were 
enormous 

Master and man, farmer and 
factor, aruisan and shopkeeper 
they were all to be affected, at 
varying times and in 
ways by the new 
achievements of the chemist, the 
nitric “back 


varying 
technical 


engineer and the ecce 
room boy of science 


Exchange of ideas 


All this meant a thirst for in 
formation and a medium for the 
xchange of ideas p iar 10 a 
part 


came necessary 


cular trade or profession be 
The trade or technical journal 
was the answer 
Many of the journals flour- 
ishing to-day have a long and 
proud history. I do not know 
precisely which can claim the 
longest record, but one thing 
is certain : they all meet to-day 
the same great need for 
specialised information § and 
guidance as when they were 
founded. Indeed, I think we 
can say of the majority of 
trade and technical journals 
that they are more essential 
and consequently more widely- 
read now than ever before. 
The revolution that started in 
he 19th century is | ni 
ver, it may be that we 


means 
have not 


ached the middle phase of 


ven 
this particular period of change 
in universal history The dis 
emination of spe d infor 
mation by these 
inues to be an urgent duty 


ournals con 


Service to readers 


Without question the 

which all 4rade ofr 
journals built 
reputations is the service 
they make available to thei 
readers, and by service | do not 
merely mean giving the news and 


ise upon 
technical 
their 


have 


parading in one f n anothe 
the opinion ind = activitt of 
personalities trade 


Service n 


neans helping 


his own particular 

dithculties, protect 

ing him tro the unscrupulous 

make the 

lt and his resources 

It is essentially a personal 

relationship between the 

journal and the reader. In no 

other publishing field is this 
relationship quite so close. 

Most track ind 


immals have 


ww to 


technical 
with the 
sentation of 


kept pace 

in thew pre 

features Some, it 1s 

retained what is more 

ginal format, but 

n here tl ntroduction§ of 

nodern type has enlivened 

the arid areas of text and given a 
new sparkle to ther pages 


White space opinion 


Many of u in still recall the 
da when all matter was hand 
et and it was something 
pecial ndeed that 


double-« 


very 
carried a 
heading m any 
hing bige than I8 point Chel 
nham bold. How the older 
eneration abhorred white space! 
the rule rather than 

to find the trade 

irnal attractively 

to read 


inn 


ind technical i 
f ented and ea 
longer 
fearful oval shapes 
bik parlour portraits 


Photograph blocks no 
on in tho 
with which 
make-up men used to 
lecorate 1 r pag nor do we 
find the heavy rules and borders 
that used to make news 
paragraph look as if it were an 
hituar notice We have all, in 
this field, made the most of the 
hievements in print 
fuction 


tt early 


every 


lange in format is 
readers like it 

tainly do provided the 

ure retained 

f the journal 

onnected has 

m there 

were inun 

ry mess 

wholesalers 

Kut a 

er sacrificed 


rive 


J. BUTLER, 


for snap and sparkle in editonal 
treatment, ar journal that falls 
imtoo 
find itsell in trouble 

Parallel with the developments 
ind agricultural pro 


sach an error would soon 


im industrial 
duction all over the world, there 
has been a tremendous growth in 
the apparatus and in the technique 
of distribution I he 
population ot 


prodigious 
Britain 
in the last SO years has meant a 
big influx of 
wholesale and retail 
whom must 
going on in ther 


rise im the 


correspondingly 
people into 
distribution, all of 
know 


trade 


what ts 


Value to advertisers 


Circulations of — the 


that serve the distributive 


journals 
trade 
therefore have increased) = cor 
respondingly, and so has thea 
Marketing 
has become one of the minor 


value to advertisers 

crenees 
The trade paper represents 
the most valuable comple- 
mentary service to that of 
travellers ; the advertising aot 
only serves as an introduction 
but lets the trader know in 
advance the basic reason for 
the traveller's call. This saves 
for traveller and trader 


require to be informed 
by cular letter 


read 


whom the tract 


or may not be 


had time to see 
medium of the 
It is tudied con 
{ ! over 
a trade and technical 
paper the advertivements alvo are 
new 
What le ihead ’ So far as 1 
can see there are no sinter mte 
rogation nm over the future of 
the ‘ d technical pres 
scientitn 
ipproa marketing the 
adver r rote on ha 
abr 1 the 
the necessit ! 
trade and 
mn every fe 


times and 


television i a 

f commercial publici 

miry, and in my 
a loot lihe increasing 
further the value of the trade 
technical press 
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Aa AOVERTISING ADVERTISING cy ay, 


use 
FOOD 
MANUFACTURE 


to reach the 
makers 
of 
PRESERVES PICKLES 
MILK PRODUCTS 
SOUPS + SAUCES etc., etc. 
for their clients 


THE BRITISH HYDROLOGICAL 
CORPORATION 


FOOD MANUFACTURE 
STRATFORD HOUSE, EDEN ST., LONDON, W.W.! 


FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


4 WIE apec ialised monthly 
journal dealing with all 
civil engineering in which 


earth-moving and earth- 
moving equipment are ine | 
volved open-cast coal and | 
iron ore, hydro-electric | 
developments, land re 
clamation, harbours and 
docks, coast defence works, 
river widening, canal con 
struction, ec, 


MUCK SHIFTER 
| and Publie Works Digest 
is another publication of the 


v 
‘ 
-: 
CORROSION TECHNOLOGY 
MANUFACTURING CHEMIST 
Fipnee (NATURAL 4ND OYNTERTIC) 
PAINT MANUFACTURE 
WORLD Chore aTomice 
FooD ManuracruRa 
POTTERY 4ND @Lase 
BUILDING MATERIALS 
MUCK OHLFTER 
rereoctsum 
CHEMICAL AND PROCESS 
ENGINES BING 


All published as 
Stratford Hease, 
Edew St., Londen, N.W.1 | 
Spertmen copies on request 
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How a big electrical company 


uses the specialised journals 


Nearly 5,000 insertions a year in the trade and technical press are placed by the General 
Electric Company Ltd. This specially contributed article outiines the approach of the firm to 
such advertising and foresees that even greater use will be made of this section of the 


SEPARATI campaigns, 
totalling SO in) number 
and involving over 450 trade 
and technical journals, and at 
a rate of nearly 5,000 insertions 
a year. These figures, which 
represent the use which the 
General Electric Co., Ltd., 
makes of the trade and tech- 
nical press, are an impressive 
tribute to the confidence which 
the company feels in that press 
as a medium. It is doubtful 
whether any other industrial 
enterprise, certainly in the 
electrical field, devotes so 
much of its advertising effort 
into these channels. 


Backbone of campaigns 


Why should this great orgam 
sation make the trade and tech 
nical press the backbone of its 
advertising campaigns in this 
way? The reason derives from 
the nature of the companys 
business 

Ever since its foundation at the 
end of last century it has claimed 
to be able to supply “everything 
electrical." While to-day there 
are a few highly specialised elec 
trical products (for example in 
the motoring field) which the 
GEC has left to others, its 
original claims are still broadly 
true. By adhering to its founders’ 
intentions it has made itself into 
a great industrial family with 
some 70,000 employees, 40 fac 
tories in the United Kingdom and 
36 home sales branches 


Very wide range 


Its products range from Osram 
lamps to complete atomic power 
stations, and from thermionic 
valves to automatic telephone ex 
changes Although they are so 
varied, the tens of thousands of 
separate items in its catalogues 
have one thing in common-—-they 
are engineering products, con 
stringent technical 


forming to 
specif 
They 


ations 
are specified and bought 


nation’s press in the future. 


A good photo- 
graph spotlights an 
industrial process 
and exerts fascina 
tion over technical 
readers OMT CLT Tow Ps: 
in the first instance by technical 
men, for even the retailers who 
handle consumer products like 
television receivers and refrigera 
tors are technicians with a good 
understanding of the technical 
qualities of the goods they sell 
These men--power station en 
gineers, commercial officers of 
the Central Electricity Authority, 
electrical engineers in thousands 
of factories, electrical contractors 
and retailers, electrical whole 
salers, radio trade retailers, archi 
tects, consulting engineers, iron 
mongers, all read one or more 
trade, technical or professional 
journal 
Then there is another aspect of 
the situation equally important 
There is not an industry or 
trade in the country which is 
not a potential market for 
electrical products of one sort 
or another, whether it be 
electric motors for a factory 
or a craftsman designed fitting 


for the boardroom. All these 
different fields of enterprise 
a - 


deep are the roots. 4 


moulded plastics for industry 


i, 54.314 wae Se was ta et 


have their trade journals, read 
by men and women who need 
to be assured of the sound en- 
ginecring qualities of the elec- 
trical goods they buy. Buyers 
have to examine the advertise- 
ment pages to make themselves 
familiar with new products and 
new ideas that sometimes do 
not emerge in the editorial 
pages. 
Widely different electrical pro 
ducts, distributed through diverse 


channels to a multitude of users, 
call for unusual versatility in 
trade and technical press adver 
tising 


Bases of impact 

Whether this advertising be 
addressed to an electrical engineer 
bakery manager, it depends 
for its impact on 

®@ Lucid copy 

® Telling illustration 

® Punch in presentation 

The GEC publicity organisa 

@ Continued on page 46 
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11000 GUARANTEED CIRCULATION 


TO MEMBERS OF FEDERATION OF BRITISH INDUSTRIES, 
LOCAL AUTHORITIES & HOSPITAL MANAGEMENT COMMITTEES 


AND METHODS: 3-4 niet inn, London, W.C.2. Holborn 2827 
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Trade & Technical Press Annual Survey 
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|| Good photography appeals 


a Hil ‘~~ SHA | to technical readers 


Board Room decisions are 


based on sound knowledge 


of economic trends. In the opinion of 


General Electric 
Company Ltd., the 


poster style of 

E, R presentation is 
eminently suitable 

| for cover spaces of 


the trade and tech 
is the acknowledged authority oe aes. 


‘s 


a on national and international tion believes that it successfully others have over the years sup 
at employs all three in a manner plied the GEC with a wealth of 
. ; “Ve > | which effectively demonstrates the photographs 
economic de ve lopme nts and | highly specialised nature of each The use of the whimsical in 
' : “hin | of its products, from capital plant technical advertising has al 
financial policies. | down to the electrical requisites ways provoked’ controversy 
of the home. One scheme, for promoting 
oe Directors and Executives in a What does all this mean when Osram lamp sales, employs the 
: |} examined in detail’ illustrative device of personal 
: , First of all, since they make ising lamps, or rather “lamp 
wide range of concerns rely the initial impact upon the reader ising’ men and women 


it utilises the front covers of Another draws an analogy be 
on THE BANK] R for this journals as much as it can. and tween the busy fractional 
frequently in full colour Back horsepower motor and the busy 
covers are also used to catch the bee by giving the motors bees 


information, readers who like to flip the 


pages wings Since fractionals are 


it 
} 
Px 


back wards The atomic energy 


inued 48 
Advertise in THE BANKER to | advertisement by Huveneers is a Se On 


typical example (see above) 


reach high level readership. Large size problem 


For cover displays the poster 


|||} technique is clearly the most 
| HE || effective. This is also indispens- 
||||| able for the inside pages of jour- 


nals that are well supported by 


advertisers and carry anything up 
to 400 pages of advertising, be- 
cause a busy reader has little time 

| for browsing through a meadow 


of lush copy All that can be 
S. CORBETT, Advertisement Manager ittempted in these cases is to 
, arrest the attention of the busy 
| executive with a straightforward 

P, 9 -Il, P oO U L T R _- | reminder type of advertising 
: } his type of advertising is often 


L O N D Oo N 9 E e th cn best associated with a dramatic 
illustration. A good photograph 
- which spotlights an industrial 
T E L a M O N 8 8 3 3 process exerts a peculiar fascina 
tion over the technical reader. so 
that money spent on first-class 
photography is never wasted 
| Specially trained men of Fox Sever layout and sound typo 
|, Photos, Nurnberg, Morath and graphy are followed out carefully 
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Weekly: Covers every phase of railway 


RAILWAY GAZETTE activity at home and abroad. Read wherever 


there are railways. 


Weekly : Has a unique international circulation 


SHIPBUILDING & SHIPPING RECORD" ‘he shipbuilding, marine engineering, ship 


ping and associated industries 


Fortnightly : Covers every aspect of trade and 


NEW COMMONWEALTH development in the fifty territories of the 


Commonwealth. 


Monthly : Provides the latest information on 


POWER & WORKS ENGINEERING the technical aspects of matters of interest to 


the Works Engineer. 


Monthly : A practical journal with a wide 


THE INDUSTRIAL CHEMIST international circulation among chemists and 


chemical engineers in industry 


Monthly : Covers technically the efficient use 
WooDdD and treatment of wood from forest to final 
product. 


Monthly : Deals with all aspects of ore mining 


MINE & QUARRY ENGINEERING and quarrying, including ore and stone dressing 


and treatment. 


Monthly The only monthly technical journal 
WATER POWER devoted exclusively to international hydro- 

electrical generation of power. 

Monthly A technical journal for the food 


FOOD processor, Devoted to all asperts of processing 
and packaging. 


Monthly : Reviews international railway diesel 


DIESEL RAILWAY TRACTION engine design, practice and maintenance and 


the operation of diesel traction units 
Monthly Reviews the architecture and 


ARCHITECTURE & BUILDING building methods of today and appeals to archi 


tect, builder and contractor 


Monthly : Covers all aspects of the production, 
COKE & GAS distribution, and utilisation of gas, coke and the 
by-products of carbonisation 


Monthly : Every phase of coal production ano 
COLLIERY ENGINEERING preparation is deal with from a technical angle 


Monthly Deals with new equipment for 


INDUSTRIAL EQUIPMENT NEWS factories in the U.K, Controlled circulation to 


principals and production executives 


Monthly Describes what is new in building 


BUILDING EQUIPMENT NEWS plant and materials. Controlled circulation to 


executives only. 


An old-established magazine containing articles 


THE RAILWAY MAGAZINE on railway practice and development and 


matters of historical interest. 


Annually ;: Gives concise reports on the year's 


OVERSEAS RAILWAYS progress and future development plans of 


overseas railways, 


Shipbuilding & Shipping Record International —— : 7) ne oe, penen inererness 
anc tren o uture developments in ship 

DESIGN & EQUIPMENT NUMBER building and marine engineering 
Annually Lists food manufacturers and their 
FOOD DIRECTORY products, suppliers of plant, equipment, pack 

aging materials and commodities 


DIRECTORY OF RAILWAY OFFICIALS AND = Annually A wealth of information and statis 
YEAR BOOK tics about the world's railways including 


personnel, rolling stock et 


DIRECTORY OF SHIPOWNERS, om awd oe om dp f st pp “sg rm ee 
SHIPBUILDERS & MARINE ENGINEERS ad ee 


e engineers in the w 


33 TOTHILL STREET, LONDON, S.W.1. ‘Phone: Whitehall 9233 
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Trade and Technical Press Annual Sarvey 


Ewen greater use will be made of 
the specialised press 


employed for one purpose or 
another in almost every indus 
try, this scheme, in a variety of 
presentations, has been consis 
tently and = successfully em 
ployed 
Then, of great importance 
there is the advertisement aimed 
at the highly technical reader 
Here, within the framework of a 
tidy layout, everything depends 
on the copy. Writing good copy 
for this type of advertisement re 
quires = special consideration 
Copy which sets out to be tech 
nically sound-—as it must be if it 
is to carry weight with a special 
ist— 1s difficult to make arresting 
because the specialist has a mind 
which is proverbially suspicious 
of the flamboyant 


Marshalling of facts 


In this type of advertisement, 
typified by one of the Osram 
valve schemes, no more is at 
tempted than the cogent mafshal 
ling of facts presented in sober 
layout and supported by sound 
typography 

Finally, the GEC does not 
overlook the value of prestige 


ears of the 


Process Engineer 


have your undivided attention in the pages 


of this specialised journal 


steadily increasing 


A quarterly journal at present, it is to be 
published every alternate month after 
April, 1956—proof enough of its support 
among readers and advertisers alike 


Page size 10° x 7 


Page rate {22.0.0d 


the eyes and 


Present 
circulation exceeds 4,200 and is 


advertising It has a story of 
technical achievement to tell 
which is very well worth 
repeating It also has ambi 
tious plans in connection with 
the industrial applications of 
atomic energy, railway electrifi 
cation, electronics, electricity in 
the home and in many other 
directions 


Portraying the theme 


From time to time this story is 
told not only in the national and 
local press, but in the technical 
press as well. Here the normal 
practice is to commission artists 
like Cuneo, Eric Fraser and 
Barber to portray the theme 
visually and to support their work 
with suitable prestige copy The 
current series has the theme 
"GEC and the changing world 

The advertising covered in this 
brief survey involves an expendi 
ture of hundreds of thousands of 
pounds a year. It is carried out 
not only on behalf of the GEC, 
but on behalf of many of its sub 
sidiary and associated companies 
How is it planned, budgeted and 
handled”? 


Apply for circulation breakdown from Norman T. Shepherd, 


THE INSTITUTION OF CHEMICAL ENGINEERS, 56 Victoria Street, London, $.W.| 


There is insufficient space to go 
into the detail of all this work 


Let it be enough to say that 
each year's advertising schemes 
and their timing are discussed 
with the company's depart- 
mental sales managers and the 
closest collaboration is main- 
tained at all times with the 
technical engineers. The pub- 
licity organisation is also for- 
tanate in being able to draw 
upon the accumulated know- 
ledge of its famous Wembley 
research laboratories, whose 
staff of over 2,500 cover every 
aspect of electrical and elec- 
tronic science. 


It will be appreciated that the 
planning and conduct of such 
varied and intricate advertising 
necessitates a large, competent 
staff well versed in matters con 
cerning the electrical industry 


Growth of use 


[his grows each year and 
there is little doubt that as the 
GEC continues to grow it will use 
the trade and technical press even 
more than it does to-day to help 
in the task of sales creation 

The publicity manager is M. R 
Neville and R. E. Hesketh heads 
the section which handles the 
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{Busy bee theme 
Wow does production guow 7. 


eeeeee 


V with Busy Bows all in a tow 


EEL. 


Fractionals 


This is one of the ways in which 
General Electric Company Ltd 
employ the whimsical approach 
in their advertising. An analog 
is here drawn between the bus 
fractional horsepower motor and 
the busy bees by gpeiving the 
motors the wines of bees. Ina 
variety of presentations the firm 
has found the idea successful 


creative side of GEC advertising 
and works in conjunction with 
the agents, W. S. Crawford Ltd 
Greenlys Ltd., and Kingscott Ltd 


. a 9 
, a | 
a a a I 
or 
ae 
Pa. : 
= : 
Gs ss 
ie “ 
a za “a ms > 
5 = ; ete : 3 
if ' ai * “ ; 
; y ” 1 c ° ae 
ah - : # a’tV¥ ; 4q * 
pee ” « | . ee \ , «pe ** : 
a wh “ei ou '®) ' s\ 
Py A “4 * ' ” . «+ ae” <\o™ ¢ bh? c gate ao 
ae « ~ Z ,, a 4 - 5 is Gi* A <a ry a: 
4 ~ das ‘4 cw \ gree Oy 
, ; z 
fae Pe ao" ae yi \ ' : a 
a ’ ‘, / > . § é. vr - * BD \ = : 
4 x , a J 
, 4 “a 
j _ t 
F 4 ] 
- a . he a 
me a \ ” Re... . 
ae \ + — og an 
‘ a he 
: — ee | 
‘ \e * . m ry # 
\. ‘ 7 al 
. By # j 
a ee a, ee id . 
| | aa ‘ae 
; a ‘sd 
> | ae 
ze = : Pes ae = ee : : ig ‘ fics 


Ch tomer 14, 1955 


BRING FULL TRADE COVERAGE 
WITHIN THEIR OWN INDUSTRIES 


}* ae . eg 


THE NATIONAL TRADE PRESS LTD. 


: — ae 


Fashions and Fabrics + Footwear «+ Furnishing + Style for Men « British 
Shoeman + Household Textiles & Domestic Linens + Children’s Wear + 
Costume Jewellery + Fashions and Fabrics Overseas + Style for Men 
Overseas + Furnishings from Britain + Leadership of British Footwear + 
British Footwear Leathers + Survey of the British Furnishing Industry 
+ Handkerchiefs and Scarves + Building Plant and Materials + Style for 
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SYREN ano SHIPPING 
is the Shipping Paper 
if you want to reach 
the leaders in Shipping 
and Shipbuilding 


Read since 1896 by Owners, Navel Architects, 
Marine Superintendents, Shipbuilders and design 
staffs. 


Send for a specimen copy and rate card to 


Syren & Shipaice Lted., 26/28 Billiter Street, 
London, £.C.3 Telephone No. Royal 5322 


PUBLIC WORKS 
BUILDING WEEKLY 


29,000 coPiEs SOLD WEEKLY 


To: Contractors, Builders, Municipal 


Officials and Civil Engineers. Rates 
on application to M. C, Broadbridge, 
LABOUR NEWS, 69 Fieet St., 


London, E.C.4. ‘Phone FLE 1328 


A reliable medium for HOME and EXPORT 
advertising, reaching the firms that matter, 


ramager Metal and its allied industries. 

pon ag TWICE WEEKLY TUESDAYS AND FRIDAYS 

Tel: Published by METAL INFORMATION BUREAU LTD 
HYDE PARK Birkett House, 27 Albemarle Street, London, W.! 

5805 
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MANUFACTURER 


The most widely read and influe ntial 
journal in the field of textiles 
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(EMMOTT & CO, LTO... 31 KING STREET WEST, 
LONDON OFFICE SO TEMPLE CHAMBERS, TEMPLE AVENUE 
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Trade & Technical Press Annual Survey 


In his summing up of the year 
SCRUTINEER reports trends 
and notable improvements 


‘New look’ results 
better reader-service 


big dividends. The advertis- 
ing pages speak for themselves, 
while the increased reader- 
interest in the editorial content 


VHE increasing competition 
for a share of the public's 
bigger spending power has 


been consistent eflected in 

the trade seal the pi is exemplified in the published 
yo < letters and follow-up articles 
- . by readers on the subjects 
there has which have been spotlighted. 


On the one hand 


been evidence in plenty of a new It is not only in the editorial 
realisation by suppliers and pages that the trade press is 
their advertising agents of the serving its readers and adver 
indispensable and specific part tisers. Many journals have em 
which the trade journal has in barked on trade leadership 
the campaign, and on the other, ventures, adopting the role of 


the “independent chairman” in 
bringing together individual firms 


vastly increased 
of the pub- 


renewed and 
efforts on the part 


lishers to instruct and help the and sections for the common 
person who is the all-important good. 

link between the goods and the During the past year there 
man - in - the - street The net have been several] visits to over 
result has been quite a “new seas production centres organised 
look” for the majority of trade by trade papers for members of 
papers, particularly those in the the trades they serve In some 


cases the idea was to learn more 


consumer goods trades 
of the 


supplying market in 
others, to see how the trade or 
industry overseas was coping 
with manulacturing and distribu 
tion problems 
In every instance the trip 
has been applauded by the trade 
concerned as a constructive 
and valuable effort and one 
which could not have 
materialised without the inter- 
vention of the journal con- 


Change of emphasis 


On the editorial side, a revolu 
tion has been, and still is, taking 
place in many instances. Broadly 
speaking, feature articles are 
ousting much of the “domestic 
material which formerly was 
considered trade “news” of 
varying degrees of importance 


Subjects which once warranted 


quite bold headlines and several cerned. 

miles of column space are now 

omitted altogether—or pruned Many outside activities 

to the bare details and relegated a 
to the “snippets” column At home, too, the “outside 


activities of the trade press have 
been extended considerably over 
the past year Exhibitions, 
fashion shows and joint — 


The space saved, plus an in 
allocation of editorial 
with bigger space 


cre ised 
pages in ratio 


okings, = Sen devoted to tions have been organised, visits 
educational, promotional _ and to production centres arranged 
general interest features all de- sngig great deal of liaison work 
signed to create a wider and undertaken on behalf of various 
more solid interest in better sections of industry and trade 


] , 
cing with consumer organisations and 


ae - public bodies dealing with such 
Increased production costs things as trade education, pur 


There can be no doubt that chase tax and hygiene . 
this emphasis on the magazine In the journals themselves, the 
side is costing the trade paper leading articles, comments on 
publishers considerably more in trade affairs and many of the 
editorial and production costs feature stories have shown a 
than the old “news” format. The deeper and more thorough in 
artwork outlay alone represents sight into trade affairs, customs 
a fair sum for each page; then and problems. Subjects which 
there are the fees of the experts previously were considered much 


too private for the ears of the 


who are employed to contribute 

so many of the articles, additional trade journal have been venti- 
printing charges and in many lated openly—-with beneficial! 
cases the cost of a better paper results to traders generally 


A good current example of 
this 


surface to enhance presentation 
it is obvious that this addi- 
tional expenditure is reaping 


trend is the investigation 


@ Continued on page 5! 
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Trade & Technical Press Annual Survey 


Specialised journals now 
inspire wide confidence 


which is being conducted by 
one journal into the trading 
accounts of the small draper 

Dozens of private traders have 
agreed to act as “guinea pigs” for 
the purpose of the probe and 
have sent in full details of thei 
financial set-up with implicit 
trust in the editor's assurance 
that only he will know the 
names of those who submit 
details 


Much changed attitude 


That a journal can inspire 
such confidence is indeed a sign 
of the new realisation of the part 
the trade press plays in the com 


mercial world A tew years 
back such a thing would be 
unheard of 

Behind this investigation 


(which goes right to the heart of 
the trader's affairs) is the fact 
that one of the major difficulties 
in assessing the absolute effic: 
ency of a retail undertaking is 
the absence of standards by 
which to judge such a business 
This is to some extent inevitable 
in that a retail business exists not 


merely to acquire and purvey 
goods but to purvey them in a 
certain way, intermingled, as it 
were, with services over and 
above that of merely having the 
g00ds for sale 

Even the latter is a complex 
service, compounded as it is ol 
skilled selection from the mass 
of merchandise offered by sup 
pliers of all kinds ; forward buy 
ing on the basis of that selection 


the holding and maintaining of 


the goods in saleable condition 


ind their presentation to the 
public in such a way that the 
shopper is made aware of their 


desirability satisfactions of 


given requirements 


as 


Search for formula 


To set up standards for selec 
tion, stock keeping and presenta 
tion would be extremely difficult, 


and, indeed, controversial, but, as 
the journal told its readers, in 
ntroducing the probe, a formula 
ould be established by which 


efficiency in these functions could 


be measured 


The position was further 
elaborated in this way How 
eve the full variety of the re 


tailer’s services only begins at the 
point of sale, and it is therefore 
patently to compare 
shop with shop unless we have a 
full appreciation of the multitu 
dinous factors involved 


iImpossidic 


Reasons for attempt 


“Nevertheless, the attempt 
must be made, and for three 
reasons. In the first place, the 
ordinary, average trader-in-the 


High Street needs all the help an 


guidance for the future that he 
can derive from measuring the 
performance of his shop against 
those of fellow-traders And in 
© far as he is average the some 
what crude measuring rods of 
the profit and loss account and 
the rate of stock-turn will not 

is they would in the case ol 


@ Continued on page 52 
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ADVERTISER'S WEEKLY 


Notice 


ADVERTISING AGENTS | 


to 


1s from \st January, 1956, the 
Rates of some of the HARPER 


PERIODICALS will be increased 


{dvertising 
GROUP 


Harpers Wine & Spirit Gazette (unaltered since 
1945, up by approx. 20°.) 


Harpers EXPORT Wine & Spirit Gazette 
(unaltered since 1952, up by approx. 15°,) 


Harpers Directory & Manual,(up by approx. 


20",) 
Harpers Sports & Games (unaltered since 1945, | 
up by approx. 20°) | 
Harpers Guide to the Sports Trade, (up by 
approx. 20%). 
Coal & Appliances Trade Digest (by approx. 
10%). 
These new rates will take effect from the 


expiration of present contracts. 


Send for tariff. 
HARPER & CO. 
8 LLOYDS AVENUE, LONDON, E.C.3 
Royal 3838 


THEATRE & 
EXHIBITION 
CONTRACTORS 
LIMITED 


26, PROGRESS WAY, 
CROYDON. 


Member of the Audit 
Bureau of Circulations 


THE 
PAINT 
MEDIUM 


Phone 2624-6 


Colour 


Specialists in Exhibition 
Feature Construction, 
Stage Decor, Scenery 


JOURNAL 


The right paint medium is of 
fundamental importance 


whether it concerns a raw 
material or a trade journal, Why not put your TV 
The Paint, Oj and Colour 


Feature or Exhibition— 


ON ICE! 


We have complete equipment 
available as supplied to 


RADIOLYMPIA 
RADIO EARLS COURT 
DAILY EXPRESS FOOD FAIR 
No. | THEATRES 


Lomdon. EC 4 Lelephome (\y $1 966-40 mmm, 


Journal is the only journal in 
its field which has the authority 
of an ABC certificate behind 
its circulation figures. Each 
copy has a proved average of 
four readers. It is just a fact that 
all executives in the industry 
regard it as their journal, 


Advertising rates from the Paint 


we 
Ou and 


Colour Journal, 43/06, Farringdon Street 
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ADVERTISER'S WEEKLY 


Trade & Technical 
Press Annual 
Survey 


Comparing 


performance 


more highly individualistic bus: 
nesses hide more than the 
reveal 

Secondly, the accumulation 
of data on trading experience 
will itself conduce to more 
accurate standards than those at 
present available, whether from 
the Board of Trade or retail 
organisation sources In tome it 
should be possible to build up a 
statistical picture of retail trading 
experience which may yet form 
the basis for a more detailed 
measurement of retailing effici 
ency than that which is now 
available 

And, thirdly, if the trade 
makes no move in this direc 
tion, we shall continue to be 
at the mercy of Third Pro 
gramme economists who blame 
their ignorance of retailing on 
the shortcomings of the trade 
itself, rather than on the in 
adequacy of their own methods 
of analysis.” 

As the journal concerned went 
on to point out, “the strictures 
of the theorists would be no very 
serious matter if it were not tor 
the fact that the gentleman in 
Whitehall has a habit of listen 
ing to them 


Giving a dig 


“And there are quite a few 
fingers in Whitehall and West 
minster just itching to give the 
retail trade a smart dig in the 
internal workings just to see 
what will happen 

“We propose to carry out in 
this journal a method of investi 
gation which will be extremely 
simple 

“We shall take each time 
two retail businesses with use- 
ful elements of similarity or 
contrast in their trading experi- 
ence, and compare their per- 
formances one with the other, 
and both against such norms 
for businesses of «a similar 
nature as are available from 
authoritative sources, such as 
the Census of Distribution and 
the various operating expense 
inquiries of the Retail Distri- 
butors’ Association and the 

Drapers’ Chamber of Trade.” 

That example of the increased 
standing of the trade press has 
been singled out from a host of 
others in a wide variety of fields 
because it illustrates so conclu 
sively the changed attitude of 
the retail trader: it concerns his 
financial position which is. still 
very very private 

Tinally, no survey of the year 
in the trade and technical press 
field would be complete without 
mentioning how well many of the 
journals have prepared the trades 
and industries they serve for the 
arrival of commercial television 


21,RED LION ST.. WC1. CHA. 6855 


WILK INDUSTRY 


DAIRYING 


PROCESSING, DISTRIBUTION 
AND SALE OF MILK 
AND MILK PRODUCTS 
The Most Influential 

Journal in British Dairying 
The Milk Industry, 

37, Queen's Gate, London, S.W.7 
Western 9816 


MEAT TRADE 


Meat Trades’ Journal 
Weekly net sales exceed 


’ 
For 66 years the official 
organ of the meat trade 
5 CHARTERHOUSE SQUARE, LONDON, E.C.! 


PACKAGING 


CANNING AND PACKING 


Specialist monthly magazine for 
manufacturers, canners and 
users of containers and other 
packaging materials. 
CANNING PUBLICATIONS 
14158 COLEMAN ST., LONDON, €.C.2 
Tel: MONarch 1995 
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24 YEARS 
OF PUBLICATION 
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one 


gooo TRACE aty 


The Monthly 
Register 


BAKERS’ 
REVIEW 
The official journal of 
The National Association 
of Master Bakers and 


Confectioners 


| BUCKINGHAM PALACE 
GARDENS, LONDON, 
Tel.: SLOane 0341 5.W.1 


The premier monthly 
for the cardboard box, 
container, carton, paper 
bog, sack manufacturers 

and paper converters. 


3 TUDOR ST.LONDON EC4 


CIVIL ENGINEERING 
CONTRACTING 


CONTRACTORS’ RECORD 


and 


Municipal Engineering 
(1908) 
Read by 
the Contracting and 
Sub-Contracting Industry 
and 
every Municipal Engineer 
throughout the United Kingdom 


LENNOX HOUSE, NORFOLK STREET 
LONDON, W.C.2 
TEMPLE BAR 6591/23 


CLAY PRODUCTS AND BRICK MAKING 


THE BRITISH CLAYWORKER 
Leeding world technical journal for 
Brick, Tie and ae Were 


Overseas Sales equal 33% of total 
circulation. 


CLAY & BRICK PUBLICATIONS,LTD. 
13 Tavistock Street, London, W.C2 
TEPMple Gar 7644 
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MUNICIPAL WORKS AND 
LOCAL GOVERNMENT 


MUNICIPAI 
ENGINEERING 


founded 1874 


Reaches every engineer, 
rveyor and cleansing 
flicer in local 


government 


4 Clements Inn, W.C.2 
HOLborn $4502 


AND MUNICIPAL AND 
COUNTY ENGINEER 


The influential journal for all 
advertisers who sell to 

Local Authorities 

Public Works Contractors 
The Building Industry 
Architects and Surveyors 
Advt. Myr. R. A. Caldwell 

8 Southampton Row, WCl 


Pelephone : Holborn 0452 


Th 


MUNICIPAL 
JOURNAL 


founded 1893 


The only weekly technical 
journal read in every local 


government department. 


3 Clements Inn, W.C.2 
HOLborn 2827 


PAINT AND PRINTING — 


INK TRADES 


JOURNAL OF THE OIL 
& COLOUR CHEMISTS’ 
ASSOCIATION 

Monthly publication § with 

b world wide coverage, having 

a leading position in technical 
literature 
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“HEALTH, HYGIENE AND 


SANITATION 


THE 
MEDICAL OFFICER 


Since 1908 the only professional weekly 
for doctors in the 
PUBLIC HEALTH, SCHOOL 
HEALTH AND ALLIED SERVICES 
72/78 FLEET ST., LONDON, E.C4 
CEN«ral 5574/5 


“THE BRITISH 
and Overseas 
PHARMACIST’ 


For the buyer and technician in 
hospitals, pharmacies and laboratories 
everywhere 


194-200 Bishopsgate, E.C.4 Ave 14445 


THE ROYAL SOCIETY 


for the promotion 


OF HEALTH JOURNAL 
CIRCULATION 11,275 ABC 
IN MUNICIPAL AND 
ALLIED HEALTH FIELDS 
90 Buckingham Palace Road, $.W.! 
SLOANE 5134 


MUNICIPAL 
ENGINEERING 


founded 1874 
The specialist weekly journal 
reaching every officer in the 
public health service 


4 Clements Inn, W.C.2 
HOLborn 5502 


PUBLIC HEALTH 


OFFICIAL } RNAL OF THE 
ETY OF MEDICAL PRICERS 
F HEALTH 
The largest circulation of any Journal 
exclusively dealing with matters affect 
ing Public Health and Armed Services 
Officers 
TAVISTOCK HOUSE 
Tavistock Square, London, W.C.! 
EUSTON 3923 


PAINTING AND 


DECORATING TRADE 


PAINTING & 
DECORATING 


Formerty The Journal of Decorative 
Art & Britieh Decorator. Est. 1881 


The Laeoding journal for all associated 
with the Pownting ond Decorating Trode 


CROMPORD HOUSE - MANCHESTER 4 


ee ate 
devoted to LUBRICATION 


ened . 

Read by Works Engineers, © 
Machine Designers, Oil 

Company Executives, etc., F 

ALL OVER THE WORLD | Kf 


SCIENTIFIC. PUBL PUBLICATIONS 
3 Clifford Street, London, W.! b 
Telephone: REGent 7996 | 


EDUCATION 


SCHOOLMASTER 


AND WOMAN TRACHER'S CHRONICLE 


The Journal of The 
National Union of Teachers 
National Weekly Circulation. 
Reaches School Teachers 


throughout Great Britain 


All enquiries to: 
THE SCHOOLMASTER PUBLISHING CO., LTD 
HAMILTON HOUSE, HASTINGS STREET, 
LONDON, W.C.! 


EDUCATION 


The Offictal Organ of the 
Association of Education Committees 


Published Every Friday 
atenenaneecnennnceny 
Read by Members and 
Officials of Local Educa- 
tion Authorities, School 
Governors and Managers, 
and others engaged in 
national education. 


10 Queen Anne Street, 
London, W.1 Museum 1425 


PHOTOGRAPHY 


Good Photography 


Monthly—for all 


amateur photographers 


9124/5, High Holborn, W.C. 
CHA. 2152 


- GAS SERVICE | 
AND DOMESTIC COKE 


The only w fesigned exclusively 


1 the Sales and Service side of the 
11 BOLT COURT, FLEET STREET, EC.4 
FLEET T 2236-7 


GAS JOURNAL 


FOUNDED 1849 


The leading weekly newspaper 
for the Gas Industry 


1) BOLT COURT, FLEET STREET, E.C.4 


FLEET T. 2236-7 


BOOT AND SHOE TRADE 


a Leading 


Brita 
Weekly 


Leather Trade 


Shoe & 
Paper 


SPENCER HOUSE, SOUTH PLACE, E.C.2 


Lal 
TINHERE § are 


TEL. MOMARCH O606 GRAMS ALSHORUZE 
Rate card and specimen copy on application | 


The Shoe and Leather 


Record 


Founded 1886 
The Pioneer and 
Progressive Paper 
7 


GRANVILLE HOUSE 
ARUNDEL 8ST. LONDON waa 
Te. TEM 5524/6 


ERSEAS MEDIA 


eR 
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\EWSPAPERS | 
PERIODICALS | 


Pass your 


. Oo ersess Space Buying 
problems ¢ 

PUBLISHING & DISTRIBUTING 
CO. LTD., Internetional Press Rep- 
resentatives 177 REGENT STL, Wi 
Tel REG 65145 (Note new address) 
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Newspaper 
trend in 
typography 


By A SPECIAL 
CORRESPONDENT 


thou 
sand trade and technical 

journals published in this 
country and the differing types 
of format, the standard of 
printing and typography seem 
to range as wide as the 
editorial contents 

For the time being the maga 
zine format seems to prevail, but 
an im number of trade 
papers, in particular, are going 
over to the cheaper, more easily 
read newspaper format 

Taking the typography of these 
first, it is clear that if they utilise 
newspaper printing then ther 
typographic range in Most cases is 
limited to that of the average 
newspaper, Body faces are those 
provided by the Linotype and 
Intertype companies, including 
Ideal News, lonic and Excelsior 
and Times. Later, perhaps, some 
will take up Jubilee Display 
types will be those provided by 
these two firms, or much more 
likely by the Ludlow typecasting 
machine They will, therefore, 
use the Ludlow sans. serif 
Tempo, and the Ludlow versions 
of Bodoni, Caslon and Century 


several 


reasing 


Little scope provided 


By choosing the newspaper 
format the publishers of these 
trade papers presumably know 
what they are up against While 
they achieve che Ipness ind read 


ability there is little scope for fine 
typography or the use of a wide 
range of types 

The magazine type it track 


and technical journal uses 
in the main, the stock body 
of the composing machine com 
panies, but there is a wide variety 
oft display faces used for head 
ings hy 
use a modified newspaper make 


laces 


Im trade papers seem to 


up, and one journal uses not onl 
Bodon n t headings but 
Various weights of Grrot type as 
well as the mor modern sans 
known as Metre Pyyptian faces 
of one kind and another are used 
for feature is well as Cooper 
Black 

Book trade papers seem to he 
more onservative and favour 
the up and down single 


column make up, with various 
display faces, but coming down 
heavily on the moderns——par 
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PTRADE AND SPECIALIST 
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MISCELLANEOUS 


THE 
BANKERS’ 
MAGAZINE 


i read hy bankers, 


business and insurance 


financiers, 


executives throughout the 
world 
All enquiries to 
The Bankers’ Magazine 
Hlomfield House 
8¢, London Wall, E.C.2 
Phone: London Wall 4008 


Spork Parade 


THE MONTHLY JOURNAL WHICH 
GUARANTEES A CIRCULATION OF 
20,000—-AMONGST GAMES 
MASTERS AND COACHES OF 
SCHOOLS —AND SPORTS CLUB 
SECRETARIES. 


FOR ADVERTISEMENT RATES 
PLEASE APPLY TO 
655 GRAND BUILDINGS, 
TRAFALGAR SQUARE, W.C.2 
TELEPHONE WHITEHALL 4962 


PUBLIC_ PURCHASING 


Journal of the 
INSTITUTE OF PUBLIC 
SUPPLIES OFFICERS 

Read by Officers who purchase 
for 
*% National Health 
*% Local Authorities 
*% Public Corporations 
10 Sackville Street, London,W.1 
Telephone: Regent 2255 


BUSINESS MANAGEMENT 


Service 


~ OFFICE MANAGEMENT™ 
Off ial Journal of the Office Management 


Ieeociation 
The Journal read by 
those responsible for 
the machines and 
equipment used in 
offices 
Office Management Association Ltd 


(by Guarantee 


$8. Victoria Sereet, London, 5.W ! 
Tel. ViCeoria 3216 
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Technical Print Review 


An outstanding colour brochure 
to promote electric lamps 


( NE of the most striking 
brochures I have seen for 
some time comes from Sie 
mens Electric Lamps. It is a 
descriptive brochure and code 
key wall chart to their new 
system of colour-coding for 
fluorescent tubular lamps. And 
indeed the brochure itself is 
most colourful 
Patches of bright colour 
attention to the cover and 
a reverse panel with the word 
“Colour” in grot type printed in 
the various colours is quite com 
pelling. But the effect is spoiled 
by a hand, drawn in the 
orthodox fashion needlessly 
drawing attention to the panel 
again 
Inside, the 


draw 


most 


excellent colour 


TREND IN TYPOGRAPHY 


patterns are continued and the 
type used is also effective: grot 
ind hand drawn script for display 
and the text in Plantin, well 
leaded. Tables are set in the Gill] 
sans family. I feel, however, that 
the effect is slightly spoiled by 
again a rather old-fashioned, 
orthodox drawing of a ware 
houseman and a speech “balloon” 
urging the stock 
Siemens tubes 


reader to 


Well organised solution 


a two-dimensional de 
monstration in a leaflet is rather 
difficult but it was solved recently 
for killerys (Great Britain) Ltd 
by their advertising agents 
Saward Baker & Co., Ltd, in the 


@ Continued on page 56 


To give 


continued 


ticularly Bodom. Occasionally 
there 1s a use of Perpetua 

In fact, the combination of a 
modern type with a sans seems 
to be a favourite. A stationery 
trade paper, using a simple 
magazine layout, uses a sans for 
1 streamer across the top of the 
page and Ultra Bodoni for a 
short heading in the centre 

The Times family is fancied by 
1 flying paper, with headings in 
limes Bold, although Gill Sans 
bold is favoured for the equip 
nent sections An architectural 
paper uses a curious mixture of 
Utra Bodoni, Gill Sans and 
Goudy in heads and cross-heads 

As to title pieces, these are 
most varied, ranging from 
the strictly orthodox to the 
taintly Many have a 
perfectly ordinary Roman 
lettered title others, like the 
shipping paper, have something 
original The title piece of this 
paper, hand drawn, resembles 
nothing so much as a piece of 


bizarre 


Occasionally Egyptian 


are used, but in the 
Romans win 
Summing up, it would be 
fair to say that there is little 
that is remarkable,  typo- 
graphically speaking, in our 
trade and technical papers. 

They stick to a good formula 

of readable body face and a 

combination of two main dis- 

play faces, which are usually 

a sans and a modern. 

There is, perhaps, a need for 
brightening up this group of the 
press, but it will not come until 
competition gets a little sharper 
While these papers sell all they 
print, and while advertising 
rolls steadily im, there is little 
need, in the eyes of managements, 
to indulge in revolutionary 
changes. However, competition 
is becoming increasingly obvious 
and perhaps in a year's time 
some novel changes will be re 
p rted 


main 


can 


Published by 


The Herbert Publishing Co. Ltd. 


Heathcock Court, 
Telephone: 


Strand, London, W.C.2 
COVent Garden 1640 


By ROGER DARCY 


The front cover of the colour 
coding chart which has ereatl\ 
appealed to Roger Dare 


IW ONLY 30 SECONDS HE 
CHANGES THE GRUSHE 
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SPREADING SPONGE PAL “sy 


ostomy 


FILLERY 


the se wr te the eacwm leaner 


mare ce om  Aoemem CROW — w 


reverse side to the 

leaflet which demonstrates the 

use of the’ Fillery cleaner 
polisher-scrubber 


This is the 


SILK SCREEN ARTS ce 
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when you start planning 


h ata, It tthe use hoping lor the best 
WhO ct * 


. Vihat to print on 
points 3 . vi 4 You can’t monkey about with paper 


Your choice of materials 


out on ghdlieamakcat hg 


r shatter ut 


a lo help you aod the trap 
the 4 : { paper sets, and select 


the kind most brilliantly apt 


pitfalls ? A) a tora 


why not inapoly 


speak to Bw 


Wy iN vl 


Rotaprint saves so much time and takes up so little 
space that most forward thinking organisations consider 
the installation of one to be essential to good adminis- ;, ay 
tration. There is hardly a household name in industry + ’ 
not in possession of a Rotaprint department. It Ss Tl ME ou fou nd ree 

When you have considered the convenience of printing y : Cofiih: an 
folders, booklets, catalogues and office stationery within La eees lk : 
your own office, and the saving in time, expense and hn 
worry, you too will wonder why you haven’t done some 


thing about ROTAPRINT before. SPACE for ROTAPRINT a “- 


Post the enquiry form below for full details 

—our representative will call only at your imitation . 
Fotaprint Limited 
Rotaprint House, 

f Honeypot Lane, 

Ya lil London, N.W.9 
Tel: COLindale 
8822 (12 lines) 


ENQUIRY FORM 


Please send, without 
obligation, printed speci- 
mens and full details of 
Rotaprine. 


NAME 


DEPARTMENT 


Pin this Enquiry Form to your 

letterheading and post to 
ROTAPRINT LTD 
HONEYPOT LANE, 
LONDON, N.W.9 
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Every 
T-BL par 
Van 
Poster 
Site 
is 


Mobile Eolas Erie 


% Allows your message to be seen 
where no other poster sites are 
available. 


% Provides an invaluable addition 
to all outdoor advertising campaigns. 


% Cheapest solus poster sites, on a 
country wide basis. 


% Large or Small, Local or National 
campaigns equally effective. 


Ring CHAncery 6677 


T. B. LAWRENCE LIMITED 


3 & 4 Clement's Inn, London, W.C.2. 


THE ORIGINATORS OF VAN POSTER ADVERTISING 


rib. 1A 


Technical Print Review 


Octosper 14, 1955 


How to demonstrate a 
domestic appliance 


FI LLE IY 


OMEINED - CLERMER POLULEHED SCRUBE 


production of a four colour 
double-sided animated leaflet. It 
was for the Fillery VP1 com 
bined cleaner, polisher and scrub- 
ber This is a revolutionary de 
vice changing from _ suction 
cleaner to polisher at the flick 
al 


a switch 

The leaflet shows how the 
changeover switch works. As 
the tab representing the 
switch is moved from left to 
right, the polishing brushes 
descend from an illustration of 
the machine ; at the same time, 
in another illustration of the 
machine in use, the carpet 
changes to a polished floor. 


Silver print success 


Silver printing is rather difficult 


and printing on top of metallic 
ink is not always successful but in 
a landscape shaped booklet deal 
ing with the range and use of 
British Plaster Board (Manufac- 
turing) Ltd.'s products, it has 


come off 


If one looks very, very closely, 


| one can see that the rather light 


Plantin italic (in orange) has not 
adhered quite so well to the silver 
as it would on other inks. How- 
| ever, it is a good effort. The re- 
versed grot on black stands out 
well, and the whole design is 


| contemporary 


This is a very clean piece of 


work, designed and produced by 
Allardyce Palmer Ltd, and 
— by Loxley Bros. Ltd 


To end on an historical note. 
What a remarkable face 


Plantin is! It is used in an 
enormous number of brochures. 
But, although it is named after the 
famous Antwerp printer, it never 
seems to have been used by him. 
It belongs in design to his genera- 
tion, being found in Basle in 1570. 
The types used to-day are the 
versions of modern typefounders 


‘ 


‘Thermal, Insulation without Danger 


Werirenefer the 


This is the front cover of the booklet issued by British Plasterboard 
(Manufacturing) Ltd 


vr: 


ml ~ vr 
This shows the cleaner at work 


on carpets Move the lever at 
the bottom and 


Fl LIL RY 


COMEINGD CLEANER POULEHER SceveuEe 


the picture at the top changes 
to show the appliance polishing 
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Major media 
of a major 
population 
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ADVERTISER'S WEEKLY 


In this survey of Yorkshire ‘ Advertiser's Weekly’ Special 


Investigation Team examine a region possessing— 


A market of 4:7 million with a 


stable and prosperous future 


|! will, perhaps, help us to 
picture the physical 
vastness of this region when 
we reflect that the North 
Riding, smaller though it is 
than the West Riding, is 
larger than any English 
county except Lincolnshire 
and Devon 
Because of its immensity, it is 
convenient, and traditional, to 
consider the region in terms of 
three great divisions The East 
Riding, smallest of the three, is 
the least industrialised and yet 
contains in Hull one of the great 
ports of the world; the West 
Riding, the most highly indus 
trialised area, is, nevertheless, 
the second largest producer in 
the United Kingdom of almost 
all forms of agricultural goods 


Great industrial district 


Ihe North Riding, famous 
though it is for its stretches of 
wild country, for its fine towns 
and splendid ruins, includes with 
in its boundaries the great indus 
trial district of Tees-side 


Enough has been said to 
suggest the remarkable physical 
diversities of the area. The same 
is true of its industrial economy 
Yorkshire has such a great diver 
sity of industries (the woollen 
trade, iron, steel and engineering, 
agriculture and _ fishing, coal 
mining and chemicals, not to 
mention a host of important an 
cillary industries) that alone it 
represents a good cross section of 
the industrial life of the country 
And to a large extent the experi 
ences of Yorkshire reflect the 
prosperity, or otherwise, of the 
nation as a whole Activity in 
the wool industry this year is 
illustrated by an accompanying 
table (page 60) 


Consumption of wool 


It will be noticed from the 
figures that the consumption of 
wool this year to June is slightly 
higher than during the same 
period of 1954, and it is only in 
the total for blankets delivered 
that the figures for 1955 show any 
large increase when compared 
with the results of last year 


Whereas a comparison of the 
figures for June show an advance 
this year, those for July are below 
the corresponding totals of a year 
ago. The decline in output this 
year in July as compared with 


Although mention of Yorkshire at once calls to mind the 
affairs of wool, the diversification of the region's industry is 
great and is developing. 


in incident during the 


member of the 


fustralian Wool 


Bureau to the Department of Textiles at Leedy University 1 high 
voltage microscope is seen being demonstrated The university makes 


a great contribution to prog 


June is reported to be the result 
of a smaller number of working 
days: production per working day 
was in fact higher in July 
Equally the totals for exports 


re in the wool industry 


show little change, and in terms 
of value, the aggregate for the 
first seven months of 1955 at 
{48.7 million uwe—s less” than 
£200,000 greater than last year 


Employment in the Wool Textile Industry 
(Including Part-time Workers) (000s) 


i9Si 
December 29 
1942 
December 27 
1953 
December 31 
1954 
January |* 
December 3) 
1945 
April 22 
May 20 
June 17 
July 29 


* Figures f Januar snd later dates are 


Source ward 


i Trade Journal 


‘World trade 
share 
increased 


CCORDING to a report 
of the International Wool 
Secretariat although world 
trade in wool tops had con 
tinued to fall steadily from 
1928 through the 40's to 19451, 
during the years 1952-54 the 
previous trend was reversed 
As countues became indus 
trialised if was expected that 
those which formerly rehed on 
imports could comb all, or most 
of the wool they required trom 
ther spinning mills, but this 
development has not taken place 
lo-day, as before the war, three 
countries account together for 
more than KO per cent of total 
exports although the three 
counties have not been the sane 
throughout the period 


Export position abroad 


The position of the third 
largest exporter has changed from 
Germany to Belgium and then to 
Uruguay while brance the 
largest’ pre-war exporter has 
changed places with the United 
Kingdom French exports have 
fallen from nearly half the total 
before the war to about 4 quarter, 
whereas the eapenence of the 
indicates that her share in 
and 1954 was 41 per cent as 
compared with 47 per cent in 
1934.38 and 27 per cent in 1928 

The increase in deliveries of 
blankets is of importance to 

Yorkshire, as according to 

estimates, of about manu 

facturers producing the total, 
more than one-half is 
accounted for hy the West 

Riding of Yorkshire. 

Recent figures for employment 
n ti dust shown n 


’ 
4 


" pug 
The only noteworthy feature is 
that, apart from a decline in the 
number of those employed 
worsted spinning the 
workers have changed little since 
the beginning of last year 


@ Continued on page 60 
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industry is fully employed 


Last June it was announced in 


a report from Bradford that, fol 


lowing an agreement between the 


employers and umions 

creases for more than 
workers in the wool textile indus 
try would become effective at the 


wage in 


end of the month. For men the 
from 7s. 3d. to 


increase was 
10s, 9d. per week, and for women 
4s. 10d 

To a 
wool 


very limited degree, the 
textile industry has been 
suffering from competition in the 
home market ffom imported tex 
tiles, Hut, so far, the imports are 
only equivalent to a very small 
proportion of total production in 
the UK and give little cause for 
concern 


140,000 


Yorkshire 


Expansion is in the air and 


However, a manufacturer 
recent letter to the editor of the 
Financial Times, estimated that 
the woollen cloth imports from 
Italy of about 3.6 million square 
yards during the first § seven 
months of 1955 (1.5 million and 
0.7 million in the same periods of 
1954 and 1953 respectively) were 
equivalent to the output of about 
10 medium-sized woollen mills 
employing about 2,000 workers 


in a 


Recently the Board of Trade 
Journal published figures for in 
dustrial building in Great Britain, 
details of which are given, for 
the East and West Ridings, in a 
table included in this special 
survey (page 62) 


Many important schemes 
for development 


TIVHE ~— industrial —_— building 

figures for Yorkshire are 
of interest, but it is when the 
outlines are filled in’ with 
specific examples that the pro 
gressive policy in the area be 
comes more evident. 

At the Sprotborough Foundry 
at Doncaster, which is under the 
direct control of John Fowler 
and Company of Leeds, a 
£160,000 extension scheme is in 
hand which includes heat treat 
ment furnaces, modern moulding 
machines and a completely new 
electric arc-moulding unit 


In the Sheffield works of 
Arthur Balfour and Company, 
three modern gas-fired bar an- 
nealing and heat treatment fur 
naces were installed recently, and 
space has been planned for three 
similar furnaces to be installed 
in the course of future expansion 
The Swinden research labora- 
tories of the United Steel Com 
panies at Rotherham, established 
three years ago, are being ex- 
panded to include three electric 
steel melting furnaces and an ex 
perimental hot rolling mill 


Other companies which have 


A large audience 
attended the Inter 
national Wool 
Fashion Festival 
recently presented 
in London. Many 
of the latest “end 
products” of the 
Yorkshire wool in 
dustry 

for the 


were seen 
first time 


are in the process of expanding, 
are Sanderson Brothers & New 
bould, Daniel Doncaster & Sons 
(involving expenditure up to 
£300,000), Spear & Jackson (to 
cost £300,000)—all of Sheffield 
Then there is Brook Motors at 
Huddersfield and Samuel Fox & 
Co, of Stocksbridge with a two 
year development plan to cost 
£24 million. In fact, the expan 
sion is continuous and wide- 
spread, 


Activity in the enginering in 
dustry has been at a high level 
for some time, and it is not con 
fined to the steel and heavy en- 
gineering only. As in other parts 
of the country, the allied light 
engineering firms are also very 
busy 


The development schemes in 
hand or announced by the British 
Railways and the National Coal 
Board have brought orders which 
will keep many firms busy for a 
long time. An example is sup 
plied by Cravens Railway Car 
riage and Wagon Company, 


already made additions, or which which has received an order 
The Wool Industry 
OUTPUT, ACTIVITY AND EXPORTS 
1955 1954 
July June May Jan.-July | July | June May Jan.-July 
| 
j ‘ | 
Consumption of woo! (clean) (m. Ib.) 44.0) 41.24 2$2:92° 4 00 "79 42 03 241 13° 
Production of tops (wool and hair) (m 
Ib.) 23:57 | 28-53 26-18 185 38 6 66 25.97 27-95 185-60 
Tops drawn (wool and hair) (m. tb.) 14°76 9 28 18 SO 128 06 17.78 i953 20 04 138-42 
Worsted yarns delivered (m. tb.) 16 6) 19-05 18 28 126 93 i829 18 O8 19 O08 131-63 
Woven woollen fabrics delivered (m | 
wa. yd.) 9917 | 20-47 18 06 135-47 20 80 19 40 18 24 135-19 
Woven worsted fabrics delivered (m 
og. yd.) 12 $2 14.45 13.47 102 83 1)-a7 13 82 14.72 103.55 
Blankets delivered (m. sq. yd.) 191 1 98 192 15 46 1 84 1-87 1 6! 12-67 
Stocks of new wool (estimated clean) 
im, tb.) 244. 80 249 60 268 00 1) 40 
EXPORTS 
iv 1954 
July June May Jan.-July July June May Jan.-July 
Wool tops (m. ib.) 4 ¢ 1 4) $8 5 40.6 
Woollen and worsted yarns (m. tb.) »4 16 i4 2-2 19 14 
Woollen and worsted frames (m. sq. yd) } 6 8 g ¢ 4 $7.3 
* Januar June 
Source Wool Industry Bureau of Statisties Trade and Navigation Account 
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worth more than £24 million 
Again, Charles Roberts & Com 
pany, of Horbury Junction, has 
received other orders, while 
orders procured by John Baker & 
Besseman for railway axles and 
wheels will necessitate full works 
activity well into 1956. This firm 
is reported to have increased its 
steel-making capacity, and its 
turnover is already 25 per cent 
higher than a year ago lo 
addition, many firms have sub 
stantial export orders. 


Labour 
shortage 


a in other centres of the 
engineering industry, there 
is a serious shortage of skilled 
labour (particularly in the 
Sheffield area) and also a short- 
age of unskilled labour 

Another difficulty has been the 
long delivery dates for many raw 
materials, and the strike by 
Yorkshire coal miners also 
caused problems for many works 
through cuts in gas supplies as 
well as in deliveries of coal 

Recent Ministry of Labour 
figures show that the total 
unemployed in the East and 

West Ridings at July 11 this 

year was nearly 11,000, some 

2,700 less than in early June, 

but that at the end of June 

there were over 36,000 

vacancies unfilled. 

Around Doncaster and Rother 
ham the brass industry has been 
very busy Production includes 
not only plumbers’ and engi- 
neers’ brasswork, but also brass 
valves, and orders for oil 
refineries, clectricity generating 
stations, and for the development 
of atomic energy 

The engineering industry has 
also benefited from the National 
Coal Board's development pro 
gramme, and several firms in the 
Barnsley area are fully occupied 
on production for the mining 
ndustry The Yorkshire coal 


@ Continued on page 62 
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ADVERTISING PORTRAIT GALLERY 
AN OCCASIONAL SERIES 
a ro 
“ ° ° 
Manager, Press Media Dept., Mather & Crowther Limited 


at 
i 
20 
GEORGE OSBORN has been 
ae | with Mather & Crowther since 
| 1920 exactly one third of 
the period that the firm 
i 
has been established 
2 Below he gives his personal 
Wy 
: views on the value of the 
« Regional Pre 
¢ 
Rs 
> 
“— 


66 USEFUL TEST to bring home the value of various forms 
of media is to imagine how we should be without one 
of them. I find that when applied to the regional 
press this test reveals that these papers have — apart from 
incidental uses for test campaigns and copy-testing two 
indispensable functions 

One of these is to offer dense coverage of important parts 
of the country 


i 
i The local evening paper often reaches as many 
| as 90°. of This presents a 
} 


households in large cities 
measured, concentrated market which could not be reached 
so economically through any other medium 

No less important for many campaigns is the fact that the 


regional press gives one the chance to place an advertisement 


Allied lronfounders 
Batchelor's Peas & Beans 
Berkeley Furniture 

Coal Utilisation Council 
Elders & Fyfles 

bisons 

Graves of Sheflield 
Jamaica Rum 

Mazda Lamps 

National Milk Publicity Council 
Qualcast Lawnmowers 
Ronson Shavers & Lighters 
Sanatogen 

Shell Oil 

South African Grapes 
South African Pears 

Tunis Dates 

White Fish Authority 

Zing Pens 


there 1 little doubt that 
amongst related editorial 


firmly in a local context. | think 
an advertisement in a local paper 
matter, and carrying the names of local dealers, makes a 
elective 
advertisement without these aids 


We at Mather 
think the list of accounts above is sufficient evidence of our 


much more impact on the reader than the sar 


s are fully aware of these advantages: | 


regard for the regional press 


During the vear Mather & Crowther have bought space for 
the accounts listed on the right in the SALTTIELD TELPORAPH 
and tH STAR, Shefheld, as well as in other Kemsley newspapers 


throughout England, Scotland and Wales 


SHEFFIELD TELEGRAPH - THE STAR Sheffield 
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ADVERT a 


Over 


y NI 
HOUSE 


a quarter of a ce ry experience 
essfully desigr ind pla 


consumer and istrial advert 


Powney-Parker 


Practitioners in Advertising 


BRADFORD BQASE THREE vines 


POWNEY-PARKER P 


BLICITY SERVICES 
Pi ADVERTISING HOUSE 


LUMB LANE * BRAT 


LTO 


FOR 


AND ROTHERHAM 
IS PROSPEROUS 


The ‘‘ Rotherham Advertiser 

has 100% coverage in Rotherham 
alone—not to mention the 
intensive coverage in the out- 


lying districts. WHY NOT 


long W/TH THE 


1 ge oe Adbertiset 


CIRCULATES IN THE HEART 
INDUSTRIAL YORKSHIRE 


For full particulars write Advertisement Manager 


EFFINGHAM ST., ROTHERHAM 


London Office : 


231, STRAND, W.C.2. Tel: CiTy 5906 
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Yorkshire 


Large-scale development 
planned for waterways 


A view of Whitby harbour 


in the dock and waterway system of Yorkshire. 


Considerable expansion is taking place 


In particular, money 


is being spent on improving the main artery between the West Riding 


and Humber ports 


Traffic figures for Hull and Middlesbrough are 


on page 71. 


field (which is one of the largest 
in Europe) has increased output 
by one-fifth in the last eight 
years with only a small increase 
in manpower. Capital expendi- 
ture on modernisation, which is 
reported to be at an annual rate 
of about £12 million, is continu- 
ing, and it is anticipated that 
during the next 10 years produc- 
tion of the 112 pits in the coal 
ficld will increase to over 50 
million tons a year 


Output of mines 


Production of coal in the North 
Eastern Region has _ increased 
from below 40 million tons 
between 1945 and 1948 to over 
45 million tons since 1952, while 
the average number of wage 
earners on colliery books has 
fluctuated from as low as about 
135,000 in 1950 (it was 141,000 in 
1945) to 140,000 recently 

In line with the progressive 
policy in manufacturing industry 
communications are also being 
improved 

Plans are expected to be ready 
soon for the proposed bridge over 
the Humber, intended to relieve 


the growing road traffic conges 


tion, and agreement has been 
reached between the Transport 
Commission and _ the Hull 


Chamber of Commerce and Ship 
ping on the re-building of River- 
side Quay and the south side of 
the Albert Dock. 

Also, and in connection with 


----- ----..- 
The Yorkshire coast is pro- 
fuse in its fine seaside resorts : 
Redcar, Saltburn, Runswick, 
Staithes, Whitby, Robin 
Hood's Bay, Filey, and Brid- 
lington. Moreover, those who 
have traversed the moors of 
Yorkshire will not need to be 
reminded of the beauty of the 
county. 


—°27eo 


the Trent Navigation Waterway 
Scheme, the British Transport 
Commission has announced re 
equipment and expansion plans 
for Wincolmlee Wharf, Hull 
Additionally, the Inland Water 
ways Commission is spending 
money on a development scheme 
for the Aire and Calder waterway, 
which is a main artery between 
the West Riding and the Humber 
ports. 


Industrial Building Approved, Started 


and 


Completed in Great Britain 
(Million sq. ft.) 


1945 Jan. to 
to 1948 1949 1950 195] 1952 1953 1954 June 
1947 19585 
| | | | | 
APPROVED | | 
E. and W. Ridings 16] 33 64 34 3 2-1) 3-2 5-4 i4 
Gt. Britain 6 | 26-7 | 58-2 | 45-8 | 46-6 26-5 | 39-3 | 70-9 | $3-3 
STARTED | | | 
FE. and W. Ridings 1-2 1 ; rT 1-6 23 19 27 5 
Britain 241 12:8 | 32-2 16:8 33-7) 201 278 49 
COMPLETED 
F. and W. Ridings 0-2 14 1-5 29 24} 2°3 2 2-7 
Cit. Britain 49 | 23:3 | 21:7 | 24-$ | 33:7 29 0,322' 30 
* Anpual average. Source; Board of Trade. 
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SWEET BUSINESS IN YORK... 


York has a population of 107,000 and a substantial 
part of the £514 which the average family spends 
every year amongst the 1,465 local shopkeepers 
is earned by giving pleasure to others. Confec- 
tlonery is a major industry—but not the only one 
British Railways and their ancillary services come 
a close second; general engineering is not far 
behind. 

Employment is high. 59,701 people are gainfully 
employed, of which 37,203 are men and boys and 
22,498 women and girls. The men are in solid, 
well-paid employment. An unusually high 
proportion of younger women are earning top 


wages. All sides of the market are thus catered 
for—durable consumer goods, daily necessities 
and the delightful luxuries on which the younger 
people are very ready to spend their money 
and to spend it within their own city 

The Evening Press offers a unique opportunity to 
advertisers to reach right into the homes of these 
free-spending folk. Statistically, one copy is 
bought by every family in the city and in some 
cases more than one. In addition, 20,000 copies 
are sent to surrounding towns and villages 
What is more, 91%, of each Jssue is delivered 


regularly, not bought casually on the streets 


YORK’S OWN NEWSPAPER: 56,904 A.B.C. 


ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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Photo by courtesy of 
Brown Bayley Steels Led 


WE’RE FORGING 
AHEAD ! 


Progressive development in the 
post-war years now enables us to 
offer our clients a comprehensive 

service and coverage in South 
Yorkshire, North Derbyshire, North 
Nottinghamshire, and North Lincoln- 
shire. 
Enquiries addressed to our Head Office 
will receive 


prompt and courteous 


attention. 


SHEFFIELD 
ROTHERHAM 
MEXBOROUGH 
PENISTONE 


SCUNTHORPE WORKSOP 
BRIGG CHESTERFIELD 

THORNE ALFRETON 
HATFIELD MATLOCK 


SHEFFIELD POSTER ADVERTISING 


CO. LTD 


18 Pinfold Street, Sheffield 
GRAMS: “ POSTERS” SHEFFIELD 


OA/3402 


PHONE : 26247. 
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One of the nation’s most 
varied farming areas 


A phase in the 
manufacture of 
woollen goods 
Steam is blown 
through this 
machine and into 
the cloth, in order 
to set it. While 
the wool industry 
continues to be of 
key importance in 
Yorkshire, other 
and newer indus 
tries are rising to 
significant 
proportions. 


adults 


TINHE Yorkshire mass market 

is, of course, centred in 
the urban areas where a popu- 
lation of four million dwells. 
A further 700,000 people live 
in the rural districts 

Of the total population, 
3,650,000 are 15 years of age and 
over. As further evidence of the 
progressive post-war policy 
adopted by the county, it is 
interesting to note that between 
1945 and September, 1954, 
162,872 houses were built, and 
these exclude houses erected by 
government departments 

This figure is higher than 
that for any other county in 
the UK. 

Without detracting from the 
importance of the urban mass 
market, we must not lose sight of 
the fact that the county is also 
one of the largest and most varied 
farming areas in the country 


Effects of weather 


The North Riding, for instance, 
rears one-sixth of England's sheep. 
Generally, the good weather has 
helped to produce fine crops, and 
reports in mid-September stated 
that in the North three-quarters 
of the grain had been harvested, 
but that the very dry summer has 
resulted in many farmers missing 
their second crop of hay 

Finally, while pride of place 
must be given to reporting the 


healthy development of York 


3-65 million - 


shire’s industrial economy, no 
eview of the region would be 
complete without reference to its 
many attractions for the visitor 

In beauty and interest the 
ruined Cistercian abbeys of 
Fountains, Rievaulx and Byland, 
for example, are without equal 
and to those who love the glories 
of the past such places as York, 
Richmond and Middleham Castle 
(once the home of Warwick the 
Kingmaker) have their special 
appeal 
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This new poster has been issued 

by the North Eastern Region of 

British Railways to advertise 
services to Europe 
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“CONTACT” WITH BRADFORD 
PURCHASERS 


No need to look far to see why Bradford 
is one of the best and most concentrated markets 
in the country. Here are the facts to prove it: 


BANK CLEARANCES . £148,260,000 (Jan. -Aug. 1955) 
l GAVNOEB 6c ec cit tte ew OO 
EMPLOYMENT. . . . . . 149,332 (Males 87,657 Females 61,675) 


FAMILIES 


95,200 
RETAIL OUTLETS 


. 4,239 
RETAIL TURNOVER. . . £40,654,000 or approx. £427 per family 
PRINCIPAL INDUSTRIES. ... . TEXTILES, ENGINEERING 


Need we elaborate? There is ample evidence here to show that 
Bradford is a rich ground to cultivate 

Bradford has two daily papers. Between them they cover over 91%, 
of the homes in Bradford and spread out far beyond the city. No 
other media enter so many homes in this area, are so well 
received, or give a closer ‘‘contact"’ with potential customers 
because they are Bradford's own papers. 


Jorkshire & 


MORNING, 31,648 


Celegraph s 


HALL INGS, BRADFORD 
TWO OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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i ‘ Yq Dp | Yorkshire 


Where service and location 


draw many conferences 


By OUR EXHIBITIONS CORRESPONDENT 


| I may be wondered why bor each of the two fairs 
Yorkshire is the county that the Toy Fair and Fancy Goods 
is consistently selected as a Fair—2,000 buyers attended. 


The Antiques Dealers’ Fair at- 
tracted 20,000 people and the 
Ideal Home Exhibition nearly 
twice that number. The York 


conference and _— exhibition 
centre. A glance at the map of 
Britain provides the answer 


Apart from being the largest shire Agricultural Show, which 
county in the United Kingdom is held each July, attracted 
it situated in the centre of the almost 100,000 people. 
country Harrogate, which is In 1956, the Toy Fair, Ideal 
thout 200 miles trom London Home Exhibition and Antiques 
ind the ime distance from the Dealers’ Fair will be held in the 

ipital of Scotland ‘ the town, and there will also be an 

vious choice of trade organisa Exhibition of Culture, Commerce 

Lior who wish to draw dele ind Tourism in connection with 

Can gates and trade buyers to their the annual “French Week” which 
conferences and exhibitions from is held each year in Harrogate 

the point of view of convenience Another popular Yorkshire 

appear On ind the saving of travelling conterence snd eabiiiien centre 


expense is Scarborough. Its reputation 


Television Experts in coping for the holding of these has been 


built up over a period of some 30 Interior view of the Royal Hall 


“ | Apart from being almost in years and during this time virtu Harrogate, with a conference in 

Or on y the centre of Britain, Harrogat ally every conference of any size session Sone 60,000 people 
. 

has for many years set itself out in the United Kingdom has been attended Harrogate conferences 


C2LAO0O | aS an « ca tion and conterenc held there in 1954 


venue hotels are expert at Easily accessible 


(including production) dealing with the thousands of Conservative Party 1926 
delegates and their wives who As with Harrogate, Scar 1937, 1952 
descend on the town for the con borough is accessible from all Co-operative Congress 1921 
COMMERCIAL TELEVISION ferences and the arrangements of parts of Britain but it also has 1938, 1949 
% iS Not necessarily expensive as the banquets and dances that are the advantage of being the lead National Federation of Meat 
: we at adh have proved to those of held during the conferences ing resort of the East Coast Traders : 1926, 1939, 1948, 1952 
our chents who are using it In addition, the Royal Ha in Ihe following facts give some Rotary International 1923, 
YOUR PRODUCT OR SER nteresting and roomy building indication of the popularity of 1933 1946 
VICE can for instance be ‘flashed i always ivailabl for the Scarborough as a_ conference National lt nion of Teachers 
solus to the very large CTV audi various sessions that are held town Here are ome of the 1924, 1935, 1947, 1952 
ence for as littl as £21.10.0 and luring conterence In th hall conterences which have visited Clerical and Administrative 
even on ‘A’ lime tor only £55/L60 are ilso- held a number of Scarborough at regular intervals Workers’ | nion 923, 1955, 
exhibitions during the year n Liberal Party 1925 1933 1939, 195]. 1952 
TELEVISION IN: YORKSHIRE cluding the Antiques Dealer 1939, 1950 ‘ ; Licenced Victuallers’ Defence 
is forecast to commence on May ba Harrowate Ideal Home Labour Party 1920 1931 League 1926, 1934, 1939, 1950 
Ist costs will be even lower Exhibition, and the Gifts and 1948, 195] ; , @ Continued on page 68 
than the present London rates Fancy Goods Fair 
COMPLETE DETAILS of costs When small exhibitions are 
wogrammes, and their prepara held in conjunction with a con Gi 2 it tl F | l k 
fey avatiability of ai tla rau ference an annexe attached to the yy Ing 1 1e rencn 00 
not only on the London trans Royal Hall is used for the pur ¥ — 
mitter but also on the future pose 


provincial stations are available 


Ensures smooth running 
to you on request trom 


Another advantage to conter 
ence and exhibition organisers is 
the tact that Harrogate has a very 
able publicity and entertainments 
manager in W. W. (Bill) Baxter 

Having held this position for 
a number of years Mr Baxter is 
expert in dealing with every type 
of conference and exhibition and 
apart from ensuring that all 
iwrangements run smoothly he 
ilso copes with the provision of 
entertainment of the wives of 
delegates while their menfolk are 
dealing with the more serious side 
NEVIN D. HIRST (Advg.) LTD., | of the events 
Grattan House, Mount Preston, According to Mr Baxter, ap- 
Leeds, 2. Tel.: Leeds 641 proximately 60,000 people, 

- delegates, wives, etc., visited One of the big events in the Harrogate calendar is “French Week. 
Ne 96 Ebury Street, London, 5.W.1. Harrogate for conferences last This scene shows an interior view of the Royal Hall. When con 
Tel.: Sloane 0787/8 year. ferences held at this hall require extra space an annexe can be used 
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However, or wherever, you range, or roam, through the Natura nough, therefore, the West Riding provide 
West, or East, or North Riding, but definitely sooner an above crage living for approximately 34 > million 
rather than later, you will be struck by its size. Particularly people irket surely worth understanding and success 
does this apply to the West Riding, which from every point fully cc , 
of view is large with a marketing potential larger still It i tal. } ever, to note that out of its population 
Geographically it is a solid chunk of England, extending * of 34 million, approximately 14 million live in towns which 
from Goole (30 miles from the East coast) to Sykes (10 miles do not publish their own Evening paper 
from the West coast) : It is in and amongst these towns, as well as Leeds itsell 
Economically, it is equivalent to a solid chunk of Gold that the Yorkshire Evening News has built up its large 
q as the West Riding, alone, contains one of the most * circulation. From the marketing angle it must never be 
important engineering and mining areas in the whok forgotten that these towns are well separated throughout 
Courtry, the bulk of the Kingdom’s wool and textile the Riding and this has caused many difficulties tor daily 
manufacturers, and in addition its ready-made clothing publishing \ ' nsequence, the Yorkshire Evening 
production is the largest in the world Add to this its * News has been published simultaneously in Leeds and 
countless number of smaller and more diversified forms Doncaster (30 miles apart) for many years 
of engineering, manufacturing and general commerce, and In view of th onditions it is obvious that an cconomic 
tac West Riding’s economic importance is abundantly and really worthwhile coverage can only be obtained by 
self-evident. Yet, this third of a county is also the Country's the fullest use of the Yorkshire Evening News in addition 
second largest producer in almost all branches of farming! to any other media that are already being used 
a H = = . * = 
| There's rich reward in the Ridings from using 
2 
& ' 


Advertisement Directo YORKSHIRE VEWS Advertisement Hana 
A Robertson-Macdonald ’ , , . j Mather 
FLEet Sc. 9462 'D J ID \ | \ G ~ a b , ' 


weds 2/541 


Be SALISBURY SQUARE, LONDON Siu<8 AND TRINITY STREET LEEDS 


° Vacillation can be under- 
Doncaster Chronicle 

The Popular South Yorkshire Weekly 
COVERS DONCASTER AND DISTRICT 


MEMBER ABC 


stood when so many seem- 
ingly similar products are 
offered for sale. In this 
frame of mind a customer 
can be subconsciously but 
powerfully influenced by 
bd effective Poster Advertising 
E Long known to shrewd space-buyers on the shopping errand 
Si as a proven buiider of sales in South 
3 Yorkshire for the product designed 

to appeal to the family of average 

income. 


Sheldons are masters of 
well-planned Poster Advert 
uusing—they have been in 


that business for 115 years 


oe Why not consult them! 


Head Office: SCOT LANE, DONCASTER 


iq Tel. 4001 


| London Office: 171, FLEET ST., €E.C.4 
Tel. FLE 9693 


Seldons It4 


Sheldon House, Queen St., 
Leeds | 
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FOR 
; 


North-West Yorkshire 


and fringing the Lancashire 

border. An Area UN- 

TOUCHED by any other 

local WEEKLY Newspaper 
the 


(Skipton) 


CRAVEN HERALD 
& PIONEER 


circulates in over 60 Towns 
and Villages, covering « 
prosperous Agricultural Dis- 


trict also §=6pockets of 
Industry in Textiles and 
Engineering. 
ABC. Figures 
JAN. JUNE 1955 


17,951 


Ath for our Break-down figures! 


No Scheme aiming to Cover 
YORKSHIRE effectively 
can afford to OMIT the 
Craven Herald & Pioneer. 


A trial is always worth while. 
Head Office: Skipton, Yorks. 
London Office: 53 Fleet St. E.C.A. 
Telephone: Vleet St. 4968 
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If you’re 
looking for 
SALES 


HESLOC 


HESLOCK Limited 
Incorporated Practitioners in 
Advertising 
SST. PAUL'S STREET, LEEDS, | 
rHone 30447 (THREE LINES) 
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In a special survey of particular areas within 
the region, four men on the spot 
report the current prosperity 


The industrial outlook has 
never been brighter 


[HE largest county borough 

in =South Yorkshire, 
Kotherham, has as its basic 
industries the vital production 
of steel and coal, and continues 
to enjoy full time working 
Apart from the effect of the 
Yorkshire coalfield strike, it 
has also enjoyed a freedom 
from industrial disputes. 

It follows, therefore, that the 
town is on the crest of a wave 
of prosperity, which has been 
building up during the post-war 
years. If anything, local indus 
trialists strike a more optimistic 
note in 1955 than in 1954, and 
the only qualification they make 


is the need for greater produc 
tivity to combat competition 
from overseas. And that en 


hanced level of productivity wil! 
be approached the more easily as 
a result of the substantial exten 
sions which are now being carried 
out by some of the town’s most 
important firms, now that 
restrictions have been removed 

These extended plants will be 
equipped with the latest de 


says JOHN BEDFORD, 


assistant editor, South Yorkshire and Rotherham Advertiser 


velopments in machinery 


There 


is no doubt that the speeding up 


of the building prog 
the abolition of licenc 
beneficia! 
industries of 


a wholly 
the lighter 


ham, as well 
industry steel 
alone, nearly 


employed 


as 


At 
8.000 


effect 


mme, and 
s, has had 
upon 
Rother 
the basic 
ne works 
men are 


The oldest trade of Rotherham 


the stovegrate 
being kept particularly 


industry--ts 


busy as a 


result of the big demands created 
housing pro 
the current 
development in this trade, which 


by the 
grammes, 


large 
and 


is of special interest to students 
of labour relations, is the great 
extension of welfare facilities in 
this particular industry But 
throughout Rotherham and dis 
trict industry, much is being done 
by employers to increase such 
facilities, and the managements 
are unanimous in the apprecia 
tion they often express about the 
excellent co-operation from staffs 
and workpeople 

Altogether, in a town whose 
people are working full time 
there is no doubt that the indus 
trial outlook in Rotherham has 
never been brighter 


Depressions have never 
hit the town of Halifax 


A PICTURE 


smoky 


ol 


industrial 


by GEORGE BEDDOE, 


of the Halifax Courier & Guardian 


a gloomy, 
town 


set in the bleak West Riding 


EXHIBITIONS AND CONFERENCES | continued 


Among the many conferences 
being held in Scarborough dur 
ing 1956 will be those of British 
Confectioners (April); Rotary 
International (April); Wholesale 
Sunday Newspaper Distributors 


National Union of Retai! 
Tobacconists; National Union 
of Bookbinding and Paper 
Workers (May); Nationa! 


A view of the beach at Scarboro 


Yorkshire 
hook ed 


exhibition centre in 


Federation of lronmongers 
(May); Wholesak Clothing 
Manufacturers (June); Institute 


of Housing 
Officers 
(September) ; 


chasing 


ducers 


In all, the 


(September); Pur 


and 


Association 


Chick Pro 
Association (September) 
number 


of dele 


gates who will be attending the 
26 conferences 


ugh 
which already 
for 1956 


has 


being 
year will total nearly 


26 


held 
16,000 


next 


the important conference and 


conferences 


is olten conjured up by men 
tion of Halifax. 

It certainly has a smoke pall 
(in its valley in the Pennines 1! 
has been described as “the Devi! 
Cauldron”), but it does give poin 


to the Yorkshire phrase that 
“where there's muck there 
money.” 


However, booms and depres- 
sions are extremes which never 
hit Halifax. It has been for 
nearly a century a town of 
1,000 trades and because of its 
wide variety of industry it has 
never been hit by depression 
and grave unemployment but 
has always remained pros- 
perous. 

Pay packets in Halifax do not 
swell and contract and the Hal 
fax man and woman know how 
to spend money. They are proud 
of their homes and they are dis 
criminating shoppers 

The employed population 1s 
well above average, because, wit! 
a centuries-old association with 
textiles, there is a long tradition 
of working women: it has, in fact 
been estimated that three in five 
married women are employed 
Indeed, Halifax has recently been 
selected for the pilot survey of 
industrial health to be under 
taken by HM Inspectorate of 
Factories as being an _ ideal 
“sample” of an industrial com 
munity 
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SPENBOROUGH 
| GUARDIAN 


Fudan 


HECKMONDWIKE 
HERALD 


_Powsbury -" 


Yj 


Spenborough was incorporated as a borough 1955. 
Audit Bureau of Circulations net sale January to June, 1955, 13,899 


Flat rate for business advertisements 7/6 per inch. Public notices, auctions, entertainments, 15/- per inct 
Cinema notices on back page 10/- per inch 


London Representative: Edwin Greenwood, Ltd., Thanet House, 23! Strand, W.C.2. 


RISING NET SALES 
We agree that 
SOUTH YORKSHIRE EA 


[ 7 
efficient administration, 
; a studio with capable artists, 


clever and experienced copywriters 


Series of Six Editions. even a nice girl at the switchboard 


are necessary 


NET SALES FOR LAST THREE YEARS 


bi 
Total Sales Weekly Average . 
1953 2,413,388 46,411 Men and Women with 
1954 2,470,206 47,504 


1955 262,072 48,541 ADVERTISING AND 


(6 months to June 30th) MARKETING IDEAS 
Certified by Audit Bureau of Circulations 


are vital ' 
e family weekly newspapers established in 1877 provide the most We have them all at 
direct approach co a rich market embracing the principal towns and villages 
of industrial South Yorkshire, whose population in excess of 250.000 


nhabitants s enjoying as never before record wages and |i 


' ving conditions - | | - 
gf SALES STILL RISING Bennett Wi iams 


(ADVERTISING) LTD 


Head Office London Office incorporated Practitioners in Advertising 
Mexborough, Yorks H.R. Tadgeil 
Phone 134, Fleet Street, 
Mankere ugh 223) E.C4 ISA WESTGATE, BRADFORD, |. 


(4 lines) Phone: FLE 3913 Telephone: 23158 
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East and West Ridings 
of Yorkshire. 
North Lincolnshire. 


No campaign is complete 
without the four papers 
comprising the 


GOOLE 
TIMES 


Series 


Est. 1853 FRIDAYS 


@ GOOLE TIMES 

@ SELBY EXPRESS 

@ HOWDENSHIRE GAZETTE 
@ DONCASTER & THORNE 


ADVERTISER 
Londen Office 
E. W. PLAYER LTD. 
30/32 Fleet Street 


Tel.: Fleet Street 9093/6 


Head Office 
Times ”’ Buildings 
Goole, Yorks 


Tel.: Goole 266/7 


The Wharfedale and 
Airedale Observer 


The Shipley Times 
and Express 


The Alkley Gasette 


These three papers cover the 
circle of towns and rural 
villages lying between Leeds, 
Bradford. Harrogate and 
Bolton Abbey. 


PUBLISHED BY 


Wm. Walker & Sons (Otley) Ltd 


VICTORIA WORKS, OTLEY 


London Office: 69 FLEET STREET, E.C.4 
Tariff rates on requesi 


Combined Circulation Over 25,000 


HARVEY'S. 


ADVERTISING 


SERVICE 
(Hull) LTO. 


WALTHAM STAEET = HULL 


One of the best 
of the Provincial 


Agencies 


CHARLES 
WALLS 
& PARTNERS 
LIMITED 


35 MORLEY STREET 
BRADFORD 7 


BRADFORD 
22258 
(3 LINES) 


REGISTERED PRACTITIONERS 


The Pudsey 
and 
Stanningley 
News 


The paper that covers the 
Textile and Engineering 
area midway between 
the cities of Leeds and 
Bradford. It is the only 
weekly Newspaper 
published in this area and 
for over eighty years 
has been the principal 


advertising medium. 
Head Office =| 


LOWTOWN, PUDSEY, 
YORKS. 


; PUDSEY 3050 


IF YOUR SCHEME DOES NOT 
INCLUDE THE 


WHITBY 
GAZETTE 


YOU HAVE NOT COVERED 
NORTH-EAST 


YORKSHIRE 


Races and full particulars from 
GEORGE JACKSON (FLEET ST.) LTD, 
CLIFFORD’S INN, LONDON, EC 4 | 


| or HEAD OFFICE, BRIDGE ST., WHITBY i 
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Yorkshire 


‘Two income’ city of York 


was never so prosperous 


YONTINUED confidence in 
the spending potential of 

the city of York (population 
106,600) and the large sur- 
rounding agricultural district, 
is reflected in the fact that 
three national chain stores are 
re-building and expanding 
their premises in the central 
business and trading area, at 
the present time 

This is some indication that a 
strong tide of prosperity still 
flows in this town of diversified 
industries, with its big chocolate 
factories employing over 10,000 
people, its important railway 
installations and workshops, and 
half a dozen smaller trades of 
importance competing for an ever 
decreasing labour supply 

The latest Ministry of Labour 
returns for the district, shows that 
the unemployment figure remains 
at the low level of 0.8 of one per 
cent—the same as in 1954 


Women in employment 


Not only are all the fit and 
able men in full employment, but 
also many women. Rather more 
than half of the 10,000 workers 
at the main chocolate works 
(Rowntrees) are women, and a 
recent call went out, through the 
medium of half page advertise 
ments for more married women 
to come forward to work part 
time shifts at the factory 


The city has long been known 
as a “two income” area because 
of its diversity of light industries 
suitable for female labour, From 
now, until the beginning of 
December, the peak of production 
is reached in the chocolate 
factories, with a_ diversity of 
special Christmas boxes and 
products 


Workers on railway 


Over 8,500 people find employ 
ment in the railway service at 
York. In addition to the adminis 
trative organisation consequent 
upon the city being the head 
quarters of the North Eastern 
Region, there is a large traffic and 
operational staff 


At the sprawling railway 
carriage and wagon works 
thousands of skilled tradesmen 
build a new coach every working 
day In addition they renovate 
another 15 coaches every week 
with a further 40 or 50 vehicles 
receiving something less than the 


J} | full treatment according to their 


reports BILL LANG, 


of the Yorkshire Evening Press 


condition. On the wagon side 
400 freight-carrying vehicles are 
repaired every week and returned 
to service This includes 100 
complete renovations 
As a tourist centre York is 
expanding rapidly, influenced 
by the Triennial Festival of the 
Arts, and the famous medieval 
mystery plays. 


Prosperity 
well based 


STANLEY GRAY, 
advertisement manager, 
Yorkshire Post and Yorkshire 

Evening Post 


ORKSHIRE and its press are 
in excellent heart 

Though the county is associated 
with wool in many minds, the 
real strength of Yorkshire lies in 
the rich diversity of its industries 
Our economic welfare is not tied 
to any one of them 

National Savings figures show 
that Yorkshire people have not 
forgotten their reputation for 
thrift. Retail sales show that 
they are big spenders when their 
desire to buy has been sharpened 
by intelligently-aimed advertising 
in familiar and trusted media 

Greatly increased facilities for 
technical education are fitting the 
younger generation of Yorkshire 
workers for the higher paid jobs 
This is certain to be reflected in 
a steady growth of buying power 
among the artisan classes and 
many types of clerical workers 

Within the framework of its 
planned future layout, Leeds is 
forging ahead with its educa- 

tional schemes generally. A 

great new technical college has 

arisen in the heart of the city, 
and new university buildings 
mark our determination § to 
maintain our status as the 

North’s finest training centre 

in technical and commercial 

practice. 

A writer in a London daily said 
not long ago that since the war 
the people of the great cities of 
the provinces have an air of solid 
affluence about them which does 
not seem to be found to the same 
extent among their London coun 
terparts in most income groups 

This applies with particular 
Jorce to Yorkshire We have 
always been a prosperous county 
Now we are building on that 
prosperity 
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1 view of the ICI “Terylene’ plant at Wilton, North Yorkshire. By 

1960 it is believed that as much as £100 million will have been invested 

at Wilton So far, some 400 acres of the site have been developed 
less than one quarter of the total available 


Shipping arrivals and departures at Hull and 
Middlesbrough 

A N outline of the plan for the rebuilding of sections of Hull docks 

i is given on page 62 of this survey. Something of the importance 

of the port can be gathered from the following official traffic statistics 


FOREIGN TRADE 
(000 Tons Net) 


Hull Middlesbrough 
Arrived 
With cargo 
1954, 4th quarter 940 408 
1955, Ist 1,039 w2 
: 2nd . 961 405 
With cargo and in ballast 
1954, 4th quarter 1,150 6% 
1955, Ist a 1,195 oo) 
2nd a 1.064 67} 
Departed 
With cargo 
1954, 4th quarter Si3 413 
1955, Ist ° 408 415 
2nd o- 180 WK 
With cargo and in ballast 
1954, 4th quarter 1,092 656 
1955, Ist ~ 1.169 6s! 
ind ORY 0 
COASTING TRADE 
(000 Tons Net) 
Hull Middlesbrough 
Arrived 
With cargo 
1954, 4th quarter 166 1% 
1955, Ist at 164 145 
, 2nd . 140 182 
With cargo and in ballast 
1954, 4th quarter 40 5 
1955, ist as ™» ow 
2nd, 288 164 
Departed 
With cargo 
1954, 4th quarter itt On 
1955, let 7 107 6 
. 2nd i, 102 " 
With cargo and in ballast 
1954, 4th quarter 467 247 
1955, ist on 295 125 
2nd 322 280 


Board of Trade 


Source 


TESTED - and PROVED 


Established since 1898, our continuance throughout 
the years indicates satisfactory service to our clients. 
The experience accumulated during these 57 years is 
at your disposal. 


For YOUR ADVERTISING consult 


WILLIAMS’S 
ADVERTISEMENT OFFICES 


29 KIRKGATE, BRADFORD 1. Tel. 25755 


One of the oldest agencies in the country. 


Harrogate Advertiser, Harrogate Herald, Ripon Gazette, 
Times, Pateley Bridge & Nidderdale Herald, Knaresborough lost, 
Boston Spa News, Tadcaster News 

Advertisement Manager’ W. ®. A. Breare, M.A. (Law) Oxon, B4 
Herald Buildings, Harrogate lelephone No: Harrogate 4001 


Thirsk, Hedale & Northallerton 


Wetherby News 


Head Office 


CHAPMAN’S 
ADVERTISING 
LIMITED 


A most 


comprehensive service 


forms of publicity, for 


local, provincial and National 


advertisers 


CHAPMAN'S ADVERTISING 
LIMITED 


PUBLICITY HOUSI HORTON STHITT 
HALIFAX Tel. 47#1 

In a jation with SS. ¢ Pea h tad 

1 ondon Hirmingham Liverpool Manche ver 
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New DREPFT 


THIS WAS A CARLTON PHOTOGRAPH atest bor cleaning babys things 
-amd yours Too | 
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MAGAZINE ADVERTISEMENT IN COLOUR " 
* 


AGENCY: Erwin, Wasey & Co. Ltd 


ART DIRECTION: Frank Fry 


ADVERTISER: Thos. Hedley & Co. Ltd 
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THE GRAPHIC ARTS 
—a weekly news survey 


CONDUCTED BY ROGER DARCY 


The setting of this heading is in 
Linotype Century, upper and 
lower case 

A sturdy yet economical face, 
designed with the effects of 
stereotyping and hard cylinder 
packing on types in view 
Century has enjoyed in its bold 
forms an unbroken popularity 
for newspaper and magazine 
headings since its introduction 

It is one of the most-used type 
faces for headings in British 
newspapers. It was designed 
originally for Theodore De 


This sales letter for Fiesta glass was 


sent out by W. E 
Lid 


Chance & Co 


Process for printing 
on glass 


A process for printing sales 


messages on glass has been 
devised by WwW E Chance 
& Co., Ltd., Birmingham 
glass manufacturers, whose 


system makes it possible to repro 
duce any design, wording or 
photograph even in full colour 

on glass 

The design is impregnated into 
the surface, so that the glass can 
then be shaped as an ashtray or 
other useful articles, and the 
legend does not deteriorate 

lo show the potentialities of the 
system, Chance & Co. Ltd. have 
sent out glass desktrays describ 
ing their process, which is called 
Fiesta 


° 
Type revival 
Stevens, Shanks & Sons Ltd 
typefounders, of 89 Southwark 
Street London, S.E.1, have 
issued a leaflet entitled Survival 
and Revivals. In it is presented 
recent work in the revival of type 
and ornaments from the large 
amount of material stored in 
their building. Much of this has 
descended from the famous 
19th-century foundry of V. & J 


Figgins 


Anniversary dinner 


The Lloyd Memorial Caxton 
Seaside Home, of which W 
Surre Dane is the president, held 
its &th anniversary festival 


dinner yesterday (Thursday) 


Vinne’s Century Magazine 
hence its name 

A wide range of condensed and 
extended versions of the roman 
and bold alphabets allows for 
considerable § typographx 
variety in display headings 
while keeping within the limits 
of one type family 

The larger sizes of Century lower 
case, though firm, have an open 
and unassuming == character 
which makes them suitable for 
use as display founts in adver 
tising 


Papers switch 
to Jubilee 


The five newspapers published 
by the Birmingham Gazette and 
Despatch Ltd. have changed their 
body type for Jubilee, the dis 
tinctive newspaper face launched 
by Linotype and Machinery Lid 
recently. Another paper to intro 
duce Jubilee is the Daily Worker 


Story of silk 


Diana Studio Ltd, 12-13 
Heathmans Yard, Parsons Green 
London, S.W.6, have issued a 
well-printed brochure, spirally 
bound, entitled “Rustle of Silk 
This details the history of silk 
Very well produced by letterpress 
ind screen process, it contains 
some top-class line illustrations 


. . 
Design prize 
The September issue—s of 
Printcraft, published by Adana 
(Printing Machines) Ltd. offers 
readers prizes for the design of 
a cover for a type catalogue 


French made 
The Aecrostyle Mark HL Spray 


Gun is to be manufactured in 
France 


. 
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Major-General Iskander Mirza, Governor-General of Pakistan (second from 
left) engages the clutch lever to set in motion a Glockner Cylinder Preas 
at the opening of the third Pakistan International Industries Fair, held 
recenily in Karachi The Governor-General expressed consderable interes 
in the machine. In the picture U. to rv.) are: Sir Alexander Symon, British 


High Commissioner in Pakistan; the 


(Chas. Morgan & Co., Ltd 
t. K. Khambatia thead salesman, 


MONOTYPE 


Governor-Generad 1. Hf. Williams 


Pershke's agents in the Dominion); and 
Wiggins 


Teupe Group in Pakistan) 


TWO-PART FILM 
‘FIRST FOR 


25 


YEARS’ 


The Monotype Corporation last week gave the first two showings 


of their new two-part colour film, 


the Corporation's Salfords, Surrey, 


to the press in London. 


Each part of the film, which 
was produced |} Peak Films, 
runs for approximately half an 
hour The first part describes 
the making of Monotype 


sccond shows 
designed and pro 


machines, and the 
type being 


duced 

The two parts can be booked 
separately and will be made 
available for showing from 


November 1! The Corporation 
anticipate a long-term demand 
for showings, from 
schools and institutions 
Monotype director C. W. G 
Paulson said at the press show 
ng that this was the first film 
that the Corporation had 
produced for 25 years Mt had 


i! 
especially 


Wage claim negotiations are opened 


Negotiations begun last week 
between the printing trade unions 
and the master printers are con- 
tinuing. The master printers 
are represented by the British 
Federation of Master Printers 
and the Newspaper Society. 

On Thursday discussions 
with the Typographical Associa 
tion were adjourned after meet 
ings lasting three days. Muring 
the conference separate sub 
committees dealt with different 
aspects of the proposals made 
from each side and further meet 
ings were due this week 

The employers have indicated 
that they will consider some in 
creases in basic rates provided 
that as part of the general settle 
ment the union will agree to posi 
tive steps to alleviate the present 
acknowledged shortage of labour 

In Scotland last week the em 


ployers had one meeting with the 

Scottish Typographical Associa 
POR 

tion, which was adjourned 


This week the employers are 


holding meetings with other 
printing unIOns n luding the 
Amalgamated Society of Litho 
graphn Printers the National 


Union of Printing, Bookbinding 
ind Paper Workers, the National 
Society of Of itive Printers and 
Assistants and = the National 
Society of Fle« trotypers and 
Stereotypers 


In London, the London Master 
Printers Association met the 
London Typographical Society 
ist Frida ind set up sub-com 
mittees to examine the employers 
proposals on ways and means of 
meeting the labour shortage and 
the union's proposals in regard to 
machine classification and extras 


“Making Sure.” The first was at 
works, and the second was given 


been made for people engaged 
in the graphic arts and printing 
who wished to know the technical 
“secrets” of Monotype 


Commentaries on the film have 


been mad n French and Cer 
man, and other languages will b 
used as needed 


In the first pa Monoty pe 
Machines in the Making the 
Salfords office and works build 
ings, which cover some 14 acre 
and have an overall floor spac 


of 260. 000 square leet are 
shown 

After nspecting finished 
Monotyp achime the camera 
tours the machine shops and too! 
rooms, in which more than 17.000 
different nponent part ane 
mack ind final! 1 machin 
assen ed 


In the second part the original 


ay swith) ‘ such ‘ d vi ‘ 
Eric G Perpetua, or originals 
in the form of ancient pages of 
type imy on ire fist) pro 
jected and traced, then tudied 
ind produced as 10 in. drawing 
Th pre nvolving the pre 
du not th ised patterns for 
the punch itting machines, and 
th i juent peration ot 
triking, t ning, dre ng, et 
arc t ) wri 

Enquiries for bookings should 
be made to the Monotype Cor 
poration Lid publicity depart 
ment, at Monotype Hou 41 
ket Lane, London, B.C .4 

1} A he handled + Peak 
| Distribution who will 
Pp | feta oft u charge 
condition iobmit a hing con 
tract n,and * 
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Ly TOBER is being spent in Canada 
and the USA by James A. Hodgson, 
managing director of the agency that 
ars his name. Among “high-ups 

whom he will be meeting are James 
S. Dunean, president of Massey 
Harris-Ferguson Lid., and chairman 
of the Dollar Sterling Advisory 
Council; George Black, jar., presi 
dent of Canadian Breweries Ltd 

and Henry 5. 
Wingate, 
president of 
International 
Nickel He 
will also visit 
Canadian and 
American ad 
vertising agen 
cies, and study 
commercial 
television 


there His 
wife, Mrs. V. 
bk. Hodgson, 


who is a di 
rector of his 
agency, and 
Terence Cuneo and Mrs. Cuneo are 
accompanying him 

The Hodgson agency has com 
missioned Mr. Cuneo to do a num 
ber of paintings for their clients 
He will also be undertaking work for 
some of his own personal frends, 
particularly at International Nickel 
This artist's prestige has increased 


J. A. Hodgson 


SEEING THE TOP MEN IN US 


considerably, both here and in North 
America, following his painting of 
the Coronation ceremony inthe 
Abbey 


. * . 


it SY man these days is Glenn 
Graden, Trans World Airlines sales 
director, who is also responsible for 
the airline's advertising in Great 
Britain. At the moment, on top of 
his routine duties, he is engaged in 
finalising, with his agents, Mather & 
Crowther Lid., his largest press 
advertising campaign This will 
introduce TWA's new transatlantic 
airliner, the Super-G Constellation, 
a fleet of which will start a one 
stop direct service between London 
and California on November 1 

A large-scale model Super G with 
a 7-ft. wing span and a cutaway 
fuselage to show the three separate 
taterooms is on show from mid 


October in TWA's Piccadilly offices 
* * . 


His many friends will be glad to 
learn that C. J. (Jim) Pitt, print 
buyer for F. C. Pritchard, Wood & 


Partners Ltd., is progressing 
favourably at St. Mary Abbots 
Hospital, Kensington, after an 


operation there recently. He hopes 
to be back at his desk in a fort 
night's time 


ADVERTISING MANAGER'S CORNER 


“A NEW MARKET”™ 


Thousands were there yesterday trying to spot 
winners and a similar huge crowd will be there in 


a fortnight. 


Why spend all this time and money in a vain 


endeavour when 


HARRIS 


have been finding 


winners for their clients, not two or three times a 
year, but every day and every week for the past 


42 years, 


Our fine clientele has been built up by originality, 
faithful service and up to the minute ideas for all 
those desirous of finding New Markets for their 


products, 


One of our directors is always at your disposal for 


consultation, 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29.30 KINGLY STREET, LONDON, W.! 
Tel.: REGent 3295-47 
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Two of the judges for the 1956 Layton Awards chat with G. H. Dunbar 


(left), managing director of C. & E 
(second left) J. B. Nicholas (Rumble, Crowther & 


the panel They are 


Layton Ltd 


at a recent meeting of 


Nicholas Lid.). who was nominated by the Institute of Practitioners in 


fdvertising, and the 


Advertising Creative Circle nominee 


Milner Gray. 


On the right is W. White, a director of Layton's 


23 years on staff 
Owinc to the ISBA conference, 
| was unfortunately unable to get 
along to a party given at the Falstaff 
on Thursday by South African 
Morning Newspapers Ltd. to mark the 
retirement of C, G. McCullagh from 
the position of 
manager. Mr 
McCullagh 
sustained a 
very serious 
accident early 
this year and 
has been or 
dered to 
rest for twelve 
months 

He is suc 
ceeded by 
Miss EF. Row, 
who joined the 
London office of the Cape Times in 
1920. She moved to South African 
Morning Newspapers when it was 
formed in 1932 as a London company 
to represent four independent South 
African papers, the Cape Times, Rand 
Daily Mail, Sunday Times Sohannes 
burg) and Natal Mercury 

Now, of course, it represents othe: 
papers as well Right the way 
through, Miss Row has had only 
this one commercial job 
the advertising side, 


Miss E. Row 


always on 


More duties for 


press officer 


For some five and a half years 
now Maurice J. Seymour has been 
handling press relations for the 34 
technical, trade and _ specialised 
journals of Associated Iliffe Press, 
and the press side of a number of 
exhibitions which Iliffe run. Now 
he is to extend his activities to 
include the Mechanical Handling 
Exhibition and Convention, which 
will, he tells me, occupy over 
400,000 sq. ft. of space at Earls 
Court from May 9 to 19 next year. 

rhis addition to his many duties 
will be announced to-day (Friday) 
by Claude E. Wallis, chairman and 
managing director of Associated 
Iliffe Press, at a press reception at 
the Café Royal, where a new film, 
“Mechanical Handling on Show,” 
will have its premiere 

Other Iliffe exhibitions for which 
Mr. Seymour is press officer are the 
National Poultry Show, the National 
Exhibition of Cage Birds and 
Aquaria; the Professional 
and Midwives Conference and the 
London Nursing Exhibition, and the 
Power Farming Conference 

Before joining Iliffe’s, Mr. Sey 
mour was an assistant PRO at 


Vauxhall Motors, and previously 
spent five years with the News 
Chronicle. He has also been on the 
editorial staff of Country Life 
During 1949 and 1950 he worked 
on public relations accounts in 
Canada 
* * 


Few people give more whole 
heartedly of their spare time to the 
advertising movement than Eric 
Luscott-Evans, who has now moved 
from T.1. (Export) Ltd. to the pub 
licity managership of Girling, Ltd 

A prominent member of the Bir 
mingham Publicity Association, Mr 
Luscott-Evans is one of its past 
vice-presidents and past chairmen 
He has also been a member of the 
Incorporated Advertising Managers’ 
Association for many years and 
helped to start the Midlands branch 
five years ago 

He was the branch's chairman for 
the first three years, and last year 
the council granted him a fellowship 
in recognition of work in adver 
using and for his work in the 
1IAMA 

Mr. Luscott-Evans was a member 
of a special committee set up just 
after the last war by the Central 
Office of Information to investigate 
the application of internal factory 
publicity in the Government's pro 
ductivity campaign 

* * * 


AT the age of 34, Michael Ayrton, 
who has been holding a one-man 
exhibition at the Whitechapel Art 
Gallery, has done more things than 
many people achieve in a lifetime 
Painter, sculptor, broadcaster, art 
critic, stage designer, he has pro- 
duced a great deal of advertisin 
work, mainly for Schweppes, ict 
Shell, and Brotherton 


CONTACT 


WEEK'S WISECRACK 


“An 


“After reading all this stuff 
about fat and thrombosis, 
Carruthers wants to give 

up the butter account.” 
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The people who bid for Public Works and other Constructional project 


Fulfilling a similar service overseas 


in the interests of the British build- read The Contract Journal's up-to-the-minute news and announcements 

ing and civil engineering industries on Thursday morning. Regular features include latest developments in 

THE BRITISH CONSTRUCTIONAL construction methods, plant and materials, tenders invited and contracts 
EMGIMEER 


awa rded. 


a must for export schedules 


THE 


Specimen copy and rates on request 


INTRACT JOURNAL 


The Journal the Building and Civil Engineering Industries Pay to Read ! 


THE CONTRACT JOURNAL CO., LTD. : 32 SOUTHWARK BRIDGE ROAD : LONDON, S.E.1 


Telephone » Waterloo 3411 
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Publications News and Notes 


Advertising art 
to be featured 


The November issue of Art & 
Industry will bx i special num 
devoted almost entirely to a {| 
torial review of the forthcon 
exhibition of “Art in British Ad 
tising’ organised by the Adver 
ing Creative Circle and sponsored 
by The Times. Over 50 illustration 
of British past and present ady 
tising will be carried, with four 
articles on different aspects of th 
subject by Ashley Havinden, Georg 
Plante, John Yeoman and Bernard 
Denvir The exhibition will oper 
on Monday, November 21, am tl 
Suffolk Street Galleries of the Roya! 
Society of British Artists 

+ + * 


The London Evening News is to 
publish as a 288-page book a sel 
tion of 25 stories which hav 
appeared in the paper under th 
tile of “The World's Strangest 
Stories.” The book will be pub 
licised in the Evening News and th 
provincial press 

+ * 

A record number of copi 
115,000—-have been sold of th 
September issue of RAF Flying 
Review. The issue was the 195° 
Farnborough Air Show number 

* * 4” 


In DMustrated next week a two 
page centre spread in colour will 
show how rooms can be warmed by 
effective colour-scheming In thi 
issue a £500 “Wonderful Holiday 
competition will be announced 


During the period of the British 
Irade Fair im Copenhagen the 
Danish paper Politiken published 
five special issues for British adver 
tisers, and on the opening day of 
the Fair printed copies of the paper 
with the front page entirely in 
English 


” : * 

The net sale of the Daily Sketch 
for September was a new record of 
1,040,575 

+ + * 

Average sale of the Daily Tele- 
graph =e during September was 
1.041.430 copies daily 

4 + a 

Taxation is to publish is special 
Conference number next Saturday 
ontaining the largest pumber of 
idvertisements —over 6 pages--ever 
carried by the publication 

* * 


* 

The October 7 issue of The Auto 
car carried an advertisement 
described as the first of its kind to 
ippear in Europe. It was an eight 
page imsertion, illustrated on trans 
parent pages with a series of sec 
tional three-dimensional drawings of 
t carburettor The text described 
how carburettor icing occurs, and 
how Shell's “winter” blend of Shell 
with ICA is used to combat this 
The illustrations were produced by 
the Transart patent process by 
Transart Lid., London 

* * ” 

Ihe 1955 issue of The Times 
Survey of the British Motor Car 
Industry will be published next 
Wednesday It will consist of 64 
pages, of which the covers and 
many inside pages will be printed 
in full colour 


Fr. & C. can print it for you 


quickly and well, by letterpress 


and offset lithography... 


with all our Plant we plan for 
you, with all our Staff we serve. 


FOSH & CROSS LTD 


for booklets, folders, maps, posters, painting books, 


broadsheets, 


showcards, 


catalogues, periodicals, 


also BLOCKMAKERS, BINDERS, EMBOSSERS, MOUNTERS 
80-92 MANSELL STREET, LONDON, E.1 


Telephone ROYAL 1731 (10 lines) Telegrams ‘Printrade’ London 


%U WAG 
> wl 
’ 


oak A&E) 


The front cover of the second Octo 
ber issue of Vanity Fair. 


* * * 

Stuart Mander dvertusement 
director of George Newnes Lid 
has sent to advert ind agents 
throughout the country an eight 


page brochure which defines the 


markets covered by The Small- 
holder. 
+ K 

The October issue of Hair and 
Beauty, a Christma sles number 
contains a five-pag seclion on 
Christmas counter attractions. The 
issuc has a record number—37 


of colour and black-and-white ad 
vertisement pages, and Eugene have 
taken a four-page spread in four 
colours 


, —— en cae 
‘Courier’ exhibition 

Courier will hold tts fourth 
exhibition of “leisure art for 
people engaged in advertising and 
publishing at the Royal Water 
Colour Society's Gallenes from 
January 19 to 29 next year The 
theme will be “Merrie England.” 
Courier is offering a 50-guinea prize 
for the best exhibit All exhibits 
may be offered for ak 


* * * 


The Shipley Times & Express is 
increasing its price from 24$d. to 43d 
from November 9 


* * + 
Some of the Harper group of 
periodicals will increase their rates 
is from next January | Approx! 
mate increases will bx Harpers 


Wine and Spirit Gazette, 20 per 
cent; Harpers Export Wine and 
Spirit Gazette, 15 per cent; Harpers 
Directory and Manual, 2) per cen! 
Harpers Sports and Games, 20 per 
cent: Harpers Guide to the Sports 
Trade, 20 per cent; and Coal and 
Appliances Trade Digest, 10 per 
cent 
+ + * 

The October 7 issue of The 
Shooting Times carried for the first 
time in the history of the paper, a 
full colour advertisement 


* + + 
A folder containing the latest 
readership figures for True Maga- 
gine has been sent to advertisers 
and agents throughout the country 

+ + + 
A promotion folder for the 
Electrical Manufacturer, recently 
acquired by Techniview Publica 
tions Lid., gives the page rate, single 
insertion, as £37; 24 insertions, £26 
with 20 per cent additional per 
colour. Articles and advertisements 
will relate to the production side 
of the industry 
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We Hear 


Albert Mithado & Co., Ltd., have 
issued a 68-page brochure giving the 
circulation figures advertisement 
rates, and other details of the news- 
papers, magazines, and trade papers 
which they represent. 


* * + 
F. H. Radford Lid. have been 
appointed pres ind public rela 
tions consultants to the Association 


of Supervising Electrical Engineers 
The account includes the big Elec 


trical Engineers Exhibition at Earls 
Court, sponsored by the Association 
* * * 


Watford Town Council has agreed 
to the installation of 40 to 50 litter 
bins bearing traders’ advertisements 
in the High Street part of the 
borough 


Two editions 


The Rolex Watch Co. Lid. hav 
published two editions of their latest 
number of Rolex News. One issu 
has been sent to Rolex jewellers, 
ind the other has been produced for 
disiribution to the public 

* * * 

The London Weekly Diary of 
Social Events is again being pre 
sented by the Society of Motor 
Manufacturers and Traders during 
both wecks of the Motor Show at 
Earls Court 

* * 7 

Liverpool City Council has been 
advised by its finance committee to 
take no action on a request to grant 
advertisement rights on its dog 
licence renewal reminders 

7 * . 

John Webb Press Services have 
been appointed to handle press rela 
tions for Power Pak Engineering 


Co td., and its associated com 
pany, Sinclair, Goddard & Co 
* ” i 


The press and PR department of 
Doig Advertising Lid., of Newcastle 
is to handle public relations for Joy 
Sullivan Lid mining machinery 
manufacturer of Greenock, Scot 
land 


10-year rights 


Blackpool Corporation 1 io mg 
£850 a year for ten years for adver 
ing rights on its Talbot Road bu 
station The tender of Blackpool 


Billposting Co Ltd has been 
i cepted 


* 7 
Payment to Li rporauion 
for advertising 1 its buses 
under a renewal igreement 
with Henry Squir Lid., fo 


another three years, will be at the 


rate of 75 pe ent of the value of 
the mira placed by the agent 
* . - 

The Octobx ssuc of Your Busi 
ness, the Corporation of Birming 
han monthly new sheet th 
100th to be published 

* 7 * 

Victor A. Bennett Co., the Amer 
can advertising firm associated with 
Pembx Mt F re« in, Bennett and 


Milne of London and Toronto, ha 
noved to larger quarters at Six East 
45th Street, New York City 

* * * 

Change of address: Exhibition 
Panel Service to Clopton Works 
Vincent A venue Clopton Road 
Stratford-upon-Avon 
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ADVERTISER'S 


WEEALY 


Streets win top ‘TV honours 


International Advertising Film Festival, Monte Carlo, September 


4 


AT THE FESTIVAL here late last month, Streets won In this, the first and most 
the coveted iward for the best ry Commercials Commercial TV in Britain, Street 
It was the first Commercial TV award to be brought home this import 
presented And it was the only award this year Long may it stay in this eounts 
The films, made for Oxo Limited, were con John biteGera Il [hrector at 
ceived eripted and produc ed by Streets. They pleased to arrange | ate showin 
won against competition from 79 entries: the pick winning films, and of other film 


of the commercials from Europe and America and cinema { interest to advertiser 


AHEAD IN TELEVISIO 


N 


STREET & CO. LTD « INCORPORATED PRACTITIONERS IN ADVERTISING © 110 OLD BROAD STREET LONDON Pa: TH LONDON WALL 1571 
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pate 


New Foster 
Clark’s scheme 


Four full-pages in the Grocers 
Cawette were taken hy Foster Clark's 
recently to announce details of a 
new campaign for Foster Clark's 
products The account is handled 
by London Press Exchange Lid. and 
Greenlys Lid. LPE handling al! 
the advertising for Foster Clark's 
Delicious Foods and Greenlys hand 
long advertising for jellies and Eiffel 
Tower lemonade 

The new promotion will be using 
mainly large spaces in the Daily 
Express, Daily Mirror and Radio 
Times as well as heavy provincial 
advertising in selected § areas 
National advertising will be mainly 
in these three papers with frequent 
large-space insertions 

fi new campaign will continue 
to use the “Fresh bens the Garden 
of England” theme, and will i 
backed by extensive display material 
and merchandising. 


Pal Christmas 
plans completed 


Heavy advertising during the 
pre-Christmas period is to be car 
ried out for the Pal Injecto-matx 
razor This year the makers are 
olfering a de luxe set, in addition 
to the popular set 

Large spaces have been booked 
in national papers and magazines 
including a half-page in the Dail; 
Express. Pal Injecto-matic razors 
will also be demonstrated on com 
mercial TV and in cinema filmlets 
Window display material is being 
supplied to retailers Agents are 
Mather & Crowther Lid. 


Max Factor to launch Red Tape 
with heavy press and TV ads 


Max Factor are to introduce a 
new shade of lipstick this month 
with heavy national advertising 
The product is called Red Tape, and 
is described in colour trade press 
advertisements as a “new ruby red 

Large spaces in national dailies 
and Sundays, provincial papers, 
women's magazines and the trade 
press are to be used, and in addition 
peak-time TV spots have been 
booked 

Among the spaces to be used are 
a half-page in the Daily Mirror. 
four-colour pages in women's maga 
zines, half-pages in provincial news 
papers and a full-page in Reveille 
Agents are Crane Publicity Ltd. 


‘Secret ink’ in 
Eversharp pens 


Eversharp Lid. are to conduct a 
pre-Christmas campaign for Ever 
sharp ball-point pens, which, they 
claim, contain a new ink prepared 
from a secret formula devised by 
the Eversharp Co. in America 

Advertisements will feature 4a new 
character the “Eversharp Litt! 
Man"—and will be in the Daily 


Express, Daily Mail, Daily Tele 
graph, Daily Mirror and Sunday 
Express. Agents are Clifford Blox. 


ham & Partners Ltd. 


THE NORTHERN WHIG 


AND BELFAST POST 


ADVERTISER'S WEEKLY 


‘Out-of-season’ drive 


G. Street & Co. Ltd, have 
adopted a new advertising policy 
for their clients Gaymer's Cider. A 
new campaign has been launched in 
general interest magazines and the 
national press after what is known 
as the “strict cyder season” has 
finished A broadsheet which is 
being distributed to retailers says 
that the autumn campaign is 
designed to “bridge the usual sales 
gap between the summer's end and 
the Christmas rush 


Stephens introduce 
ballpens 


Concentrated large-space adver- 
tising in the Daily Express, Daily 
Mirror and Daily Mail is to be used 
by Henry C. Stephens Lad. to intro- 
duce Stephens’ ballpens 

Agents handling the drive are 
R. S. Caplin Lid., who state that the 
mass production of ballpens by 
Stephens is a new venture 
Spaces being taken in the three 
nationals will be a_ half-page in 
the Daily Express, a 15 in 
by 6 col. insertion in the Daily Mail 
and a full-page in the Daily Mirror 

hese spaces will be followed by 
11 in. triples Trade press adver 
tising has already started 

The campaign is designed to cap- 
ture pre-Christmas trade and is 
scheduled to start on Tuesday, 
November 15 


More current advertising 
on page 80 


CURRENT ADVERTISING AT A GLANCE 


Accounts 


ROTHMAN’S PALL MALL for 
Robert Freeman Co., Ltd 

DUNHILL cigarettes for G §S 
Royds Ltd. from November | 

FREDERICK KAY (ENGINEER. 
ING) LTD. for Crossley Adver 
lising 

BAMFEORDS LID. Uttoxeter (re 
mainder of account), for Ripley, 
Preston & Co., Ltd., from Novem 
ber 1 

RICHARD SAVAGE (AGENCIES) 
LTD. for Nigel Rainbow & Part 
ners Ltd 


Campaigns 


SHARP'S TOFFEES, using colour 

half-pages in magazines, national 

dailies and Sundays, provincial 
papers and TV. (Smith's Adver 
tising Agency Ltd.) 

W. PITTARD & CO. LTD. 
using large spaces in Vogue, Har 
per's Bazaar, The Queen, Tatler, 
Woman's Journal, Vanity Fair, 
and trade press for Pittard's glove 
leathers. (Norman Davis Ltd.) 
BURGESS, LEDWARD & CO, 

LTD., using women's magazines 

Daily Mail and trade press for 

Jerseylaine fashion fabric. (A. H 

Knowles Ltd.) 

MAX FACTOR, using large spaces 
in national dailies and Sundays, 
women's magazines, provincial 
papers and trade press to intro 


— 


duce Red Tape lipstick. (Crane 
Publicity Ltd.) 
FYFFES BLUE LABEL 


BANANAS, using national press 
cinema advertising and trade press 
for new campaign (Mather & 
Crowther Ltd.) 

PEPSODENT (SALES) LTD., using 
national dailies, women’s maga 
zines and the trade press for 
Rayve cream home-perm (The J 
Walter Thompson Co. Ltd.) 

SCOTTISH AGRICULTURAL 
INDUSTRIES LTD., using agri 
cultural dealer and consumer 
weekly and monthly magazines 
for SAIL Seed Oats weeklies 
in Scotland for SAI feeding 
stuffs (McCallum Advertising 
Edinburgh.) 

THE ROLEX WATCH CO.,, LTD. 
using large spaces in provincial 
mornings and evenings, the 
Evening Standard, Evening News 
The Times, Sunday Express and 
Punch, (The J, Walter Thompson 
Co., Ltd.) 


HENRY C. STEPHENS LTD. 
using large spaces in Dail; 
Express, Daily Mirror, Daily Mail 
and trade press to introduce range 
Of ballpens. (R. S. Caplin Ltd.) 

FOSTER CLARK LTD. using 
large spaces in the Daily Express 
Daily Mirror, Radio Times, pro- 
vincial papers and .trade press 
(London Press Exchange Ltd 
Greenlys Ltd.) 

EVERSHARP LTD., using Dail) 
Express, Daily Mail, Daily Tele- 
graph, Daily Mirror, Sunday 
Express and trade press. (Clifford 
Bloxham & Partners Ltd.) 


JOHNSON’S WAX POLISHES, 
using Irish dailies and Sundays, 
and evening papers. (Erwin Wascy 
& Co., Ltd.) 

PAL INJECTO-MATIC razors 


using national press, magazines 


IV, and cingma filmlets. (Mather 
& Crowther Ltd.) 
JOY-SULLIVAN LTD. mining 


machinery manufacturers, using 
mining and quarrying journals for 
campaign starting November 1 
(Doig Advertising Ltd.) 

ROWNTREF & CO. LTD., using 
large spaces in national dailies 
and Sundays, provincial papers, 
and women’s magazines for 
Sunchoc. (The J. Walter Thomp 
son Co., Ltd.) 

METROPOLITAN VICKERS 
ELECTRICAL CO., LTD. using 
extensive numbers and varied 
types of trade journals for Metro 
vick lamps and lighting. (Tech 
nical & General Advertising Ltd.) 

THE EDISON SWAN ELECTRIC 
CO.,, LTD., using extensive adver 
tising in electrical and dealer press 
for Ediswan lamps and lighting 
(Dorland Advertising Ltd.) 

OXO LTD., using large spaces in 
women's magazines national 
dailies and Sundays, London even 
ings, posters, commercial TV, and 


trade press (G. Street & Co., 
Lid.) 

S.KAI LTD. mailorder house 
using national press, women’s 


magazines bargain spaces in 
dailies and Sundays, and Radio 
Luxembourg. (T. B. Browne Ltd.) 
LANTIGEN (ENGLAND) LTD. 
using national press and provin 
cial press, periodicals and Radio 
Luxembourg. (T. B. Browne Ltd) 
HOBBIES LTD. using 
dailies and Sundays, provincial 
papers, weeklies and Radio 
Luxembourg. (T. B. Browne Ltd) 


national 
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S. C. PEACOCK LIMITED Incorporated Practitioners in Advertising 


MADDOX HOUSE, 215/221 REGENT ST., LONDON, W.1. REGent 1061 + 18 LLOYD ST., MANCHESTER 2. DEAnsgate 4491 
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People are only human 


i 


When we say that an S.C. Peacock advertising Campaign “ wears 
a smile” we do not mean that it necessarily has a picture of a 
smiling face—-or indeed any picture at all. But it meets the 
reader on friendly and understanding terms because the thing it 
offers him ts part and parcel of his real life; whether it be good 
food to eat, good beer to drink, good sweets to enjoy, or furnishings 
for his happy home. S. C. Peacock advertisements are this day 


telling people about the products of more than a hundred industries 


LIVERPOOL. ROYal 6661 * RUSKIN CHAMBERS, 191 CORPORATION ST 


— 


Come and talk to us 
ahout the simple 

human, friendly, honest 
informative and persuasive 
appeals that win 

real friends 

among real people 


for real products 


BIRMINGHAM. CENtral 7705 
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ADVERTISER'S WEEKIY 


dl 


ANY NUMBER 


For bigger and better enlargements 
for photographic prints in quantity 


CALL IN 


CARLTOGRAPH 


WATERLOO 6544 


44-50 LANCASTER STREET, 


LONDON, S EI 


3 The Parsonage, Manchester. Blackfriars 4052 


BRIT. WEST INDIES 


Powers 
give you 


Latin A 


bs) and in Africa 


Cyprus 


JOSHUA B. POWERS LTD. 


Service 


Scandinavia 
North America 


merica 


Holland 
Switzerland 


international Publishers’ Representatives 
14 Cockspur Street, London, S.W.|!. 


WHI 3366 


LAMPS - LIGHTING EQUIPMENT - FITTINGS 


Light & Lighting 


The only lighting journal 


32 Victoria Street, London, S.W.| 


Abbey 7553 


MORE CURRENT 
ADVERTISING 


New home-perm 
to be introduced 


Rayve, a cream home-perm, is to 
be launched this : by Pepso 
demt (Sales) Lid. with large spaces 
in the national p The cam 
paign will include half-page in the 
Daily Express and \arge spaces in 
women’s magazines and the trade 
pre ‘Ss 

Advertisements w laam: “At 
last! a cream home-perm! Rayve 
just squeeze it on Advertising 1s 
being handled by the J. Walter 
Thompson Co., Lid. 


Oxo record 


Television, press and posters ar 
being used in a record drive for 
Oxo which opened this month. Full 
pages in womens magazines, large 
spaces in national dailies and Sun 
days and London evenings are to 
be used, together with posters and 
a regular series of spots on com 


mercial TV through the winter 

Stage and TV star Barbara Kelly 
will be featured in women’s maga 
zine advertisements Agents are 
G, Street & Co., Ltd. 


. . 
Pittard’s launch 
heavy drive 
Large scale adver sing for ¢ Ww 
Pitard & Co., Ltd.'s glove leathers 
will start this month. The campaign 
has heen prepared by recently 
appointed agents, Norman Davis 

Lid. 

Spaces have been taken in Vogue 
Harper's Bazaar, The Queen, Tatler 
Woman's Journal, and Vanity Fair 
Trade press advertising has started 
and glove buyers are being told to 
watch out for the promotion which 
will stress that Pittard’s glove 
leathers are washable, and carry 
“Pittard’s Guarantee of Wash 
ability.” 


Extensive schedule 
for Rolex ads 


The Rolex Watch Co.'s pre 
Christmas advertising campaign 
starts this month with I1-in irigte 
column spaces in over 40 provincial 
morning and evening papers and the 
Evening Standard and Evening | 
News Also on the schedule are 
The Times, Sunday Express and | 
Punch. Agents are the J. Walter 
Thompson Co. Ltd. 


| 
Christmas drive | 
| 


for toffees 

A full-scale and comprehensive 
advertising campaign for Sharp's | 
toffees in Christmas tins, aimed at 
both retailers and consumers, is 
scheduled to start this month. The 
promotion will take in prac: | 
tically all media, and the main | 
theme will be “Give a Gay Gift 
Full colour pages and half-pages 
have been booked in a wide selec 
tion of magazines 

“National dailies and Sundays 
provincial papers and TV _ spots 
have all been included in the drive 


to ensure maximum coverage say 
agents Smiths’ Advertising Agency 
Ltd. 


Display material is being supplied 
to retailers 


Y) 
> 
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GUINNESS 
FOR STRENGTH 


This is the Guinness poster which 

was awarded the first prize in the 

poster competition held during the 

British Fair at Copenhagen. Agents 
are S. H. Benson Lid 


ON TOUR HERE 


A group of French publishers 
and booksellers is visiting this 
country under the auspices of the 
British Council. They are paying 
visits to the Booksellers Associa 
tion and the Publishers Associa 
tion They will also go to the 
National Book League to see the 
International Exhibition of Book 
Design, and to Oxford's Univer 
sity Press 


gePs 
Al Pale : 


The 1,000 square miles 
covered throughout 
Beds, Herts & Bucks 
ry the Home Counties 

ewspapers Group of 
eleven individual local 
newspapers is a proved 
testing area. All test 
campaigns have shown 


sxuond 


the richest and most 
fruitful in the country. 


ASS. 


Reprosoneed In London 
itt Kiechen jr. Led. 


131 Pleet Sereet, £.C.4 
Phone CENeral 1960 


Head Office : Luton 
Phone 5050 
Advert. Manager : C. W. Gilder 
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MeCann’s hold 
Kuropean 
area talks 


Leading agency executives 
from SIX countries were present 
at the annual European area 


meeting of 
Advertising 
pany 


McCann-Erickson 
Ltd., at the com 
s London office. This year's 
four-da meeting was held in 
London for overseas delegates to 
vee the beginning of commercial 
TV 

I he 


were 


series of 
conducted 
manship of 
McKeachie 


business sessions 
under the cham 

William I 
chairman of 
Met ann Erickson Advertising 
Lid., and supervisor of European 
operations 

The meeting covered every 
facet of McC ann Erickson 
operational procedure in Europe 


ind was divided into three sec 
tions The first was devoted to 
a review of the agency's past 
twelve months operation in 
Europe, and the second to the 
forming of future plans At the 
final section, representatives from 
New York gave film and slide 
presentations of the company’s 


atest developments 


During the meeting three com 


mittees which will meet at 
regular intervals throughout the 
next 12 months, were formed 


the European advisory committee 
on advertising plans; the Euro 
pean research committee and 
the European marketing commit 
tee 

I he 


ata 


area mecting was concluded 
luncheon held at the Dor 
chester Hotel, at which Marion 
Harper yn president ot 
McCann Erickson, Inc., reviewed 
the progress of the company and 
its plans for the future He said 
that McCann-Erickson’s Euro 
pean business had trebled during 
the past five years 


‘Old Ben’ 


At the September 
the nanagement 
Old Ben 64 


aid were 


aid 


mecting of 
committee of 
applications for 
considered and grants 
£1,072 were made 
Old Ben” concert 
held at the London 
( oliseum on Sunday, October 23 


totalling 
Ihe annual 
will be 


{ he 47th annual dinner and dance 
Ir uler i weck were, left to right 
general manager of Brown Bro 

1 agency reative director) 1 re 
elehr 


Wf Alfred 


This 
with other material to Mars stockists 


lisplay piece is being supplied 


taking part in the contest 


Mars promote 
display contest 


Mars Ltd. have 
national “Show-and-Sell 
vision window display « 
with prizes totalling £1,000. The 
winner will receive £200 and the 
Mars Challenge Cup. Second and 
third prizes will be £100 and £50 


organised a 
tele 


ontest 


respectively, and 25 prizes of £10 
ind 200 of £2 each will be given 

The theme is “Chew while you 
view,” and to assist the stockists 
Mars are offering a parcel con 
taining a selection of window 
dressing aids 

National press advertising has 
been stepped up to support the 
campaign The competition 
which ends on Saturday, Octo 
ber 29, is open to all Mars 


stockists 
Dorset players put 
on ‘Four Winds’ 


Ihe Dorset House Players, 
Ilitfe eight-year-old amateur 
dramatic group, which can draw 
from the staffs of more than 
4) Journals, presented their latest 
production, “ Pour Winds.” by 
Alex Atkinson, to good audiences 
at the Rudolf Steiner Theatre 
last Thursday and Friday 

I here were some excellent 
performances, particularly from 
Stanley Kirk (Iliffe advertising 
artist) and Miss Delia Fart 


weather of Flight editoria 


Bates & Son Ltd. at the 
Seryck (space buyer), 1. K.P 
Taylor Lid.) and A. M. Schofield 


rd number of people attends 


ADVERTISER'S WEEKLY 


a group of nine 


influential newspapers 


A.B.C. NET SALES 


Associated Kent Newspapers Ltd. 


LONDON: E.W. PLAYER LTD 


121.728 


40, FLEET ST. EC4 


Through the 


LONDON PR CRANE 


Essex County 


< 


Largest in rural 
ESSEX 


OVER 


of the Midlands 


ILLUSTRATED CHRONICLE 


LEICESTER 


44 FLEET ST. E€c 4 


TEL CEN 6820 


PLASTOIC 
BINDING 
now at 


Griffith 


PRINTERS SING 


Prompt service on 
Binding 
offered by 


Plasto 
now 


W. #. ORIPPITH & SONS LTD 
144 Clerkenwell Road, 
E.C.! 


Terminus 7363 


Lond mn, 
Telephone 


reape Pegumie whicomED 


PADDINGTON 
ADVERTISING 
COMPANY 


Sees a6 toe ool 
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ADVERTISER'S WEEKLY 


Keverley Pick Associates Lid. designed this window display, which was 


produced by British Overseas Airways 


in booking centres and offices 


Corporation for display overseas 


The blown-up illustrations of London and 


New York are mounted on glass 


TV advertisers 
‘too name shy’ 


Good TV commercials are 
“holding their own,” report TV 
Research (Gallup Poll) Ltd., who 
since September 22 have been 
interviewing between 1,000 and 
1,200 people every day 

In one or two cases, agents 
were told at a meeting last weck, 
spots have been remembered and 
the accompanying programmes 
forgotten Some people inter 
viewed sing the jingles back with 
out being asked 

One warning § Dr Henry 
Durant gave agents was: “There 
is a danger of advertisers tend 
ing to be too shy of their own 
names. In many cases people 
are remembering the spots but 
not the names of the advertisers.’ 


IPA Check List 


for marketing 


A Marketing Check List, pri 
pared by the marketing sub 
committee of the research com 
mittee of the Institute of Pract: 
tioners in Advertising, has been 
circulated to all incorporated and 
registered practitioners 

Its object is to help member 
agencies in two ways in the 
collection of information § that 
might contribute to forming a 
sound marketing and advertising 
plan for a product or client ; and 
as the basis for a_ “client 
information” book 


Poster drive for 
meat urged 


The National Federation of 
Meat Traders’ Association has 
recommended that the Federa- 
tion should launch a poster 
campaign advertising all 
classes of meat. Object would 
be to educate the young 
housewife about meat and its 
various cuts. 

A Leeds delegate who pro- 
posed the resolution said that 
Leeds had had a similar cam- 
paign many years ago. It 
was a “Beef for Beauty” and 
“Meat for Health” campaign. 


‘Picture Post’ 
reprint plan 


Details of a new Picture Post 
merchandising scheme, for adver 
tisers using colour double-page 
spreads in the magazine to be sup 
plied with reprints of advertise 
nents, are being sent to agencies 
and leading advertisers 

Picture Post described the new 
scheme as the “biggest merchan 
dising offer yet.” They are offer 
ing 10,000 reprints for £50; 20,000 
for £70; 30,000 for £90; 40,000 
for £110; and $0,000 for £130 

“In addition,” says Picture Post 
“our merchandising department 
can mail the reprints in bulk to 
individual addresses.” 


50,000 dollar drive for grapefruit 


Contracting has begun for the 
sale of $00,000 dollars worth of 
canned grapefruit sections in the 
United Kingdom by processors in 
Florida. 

A few wecks ago the Florida 
canners drew up a plan to adver 
tise and promote grapefruit 
sections in the United Kingdom 
up to an expenditure of 50,000 
dollars—the cost being borne by 


the canners who sold the produce 
to Britain 

A spokesman of the Florida 
Canners’ Association, recently 
described this 50,000 dollar 
advertising campaign in Britain 
as lasting for a “temporary 
period.” The problem of 


developing a plan to share the 
British market with the Carib 
bean colonies, he added, re 
mained to be worked out. 


Hy) 
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CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 64. per lime, 40s. per dispiay panei 


APPOINTMENTS WANTED, 3s. per line, 


ae plas is. covering postage 


t 
Weekly,”” 186 Fleet Street, London, 


Ser 
ander scven insertions MU ST BE (PREPAID. 
£.c. CHAecery 6844 (Ex. 25). 


35s. per display pane! iach. oa 


classifications, 4s. per line, 45s. per display pone iach. Minimem, 3 lines. Box No. 


jes rates on application: all 
Address ** Advertiser's 


APPOINTMENTS VACANT 


Siteations Vacant : * 


Ibe engugement of persons answering these advertisements mast 


be made through « Loca! (Office of the Mimistry of Labour or « Scheduled Employment 
Agency if the applicant \s « man aged 18-64 inclusive or a woman aged 18-59 inctusive 
waless 


he or she, or the employment, is excepted from 


the provisions of the 


Notification of Vacancies Order 1952." 


Applications are 


Applicants st 
with practical expe e in this vocation 


material is essentia 
The post is ¢ 

trative and Cler 

appropriate Lor 


ades) as Grade 2, 
n Area Allowance 


Application for 
2 


ref: PER/V/2053 BH 


LONDON ELECTRICITY BOARD 
DESIGN ASSISTANT 


vited for the above position in the Board's Display 
Department at ® ampton, London, $.W.15 


be fully trained in commercial art and industrial design, 


of the designing of window displays, exhibition stands and similar publicity 


i within the National joint Council agreement (Adminis 
3 i.e. £525 to £585 per annum, plus the 


s obtainable from Personnel Officer, 46/7, New Broad Sc., 
London, E.C be returned completed within fourteen days from che publi- 
cation date of this advertisement. Please enclose addressed envelope and quote 


Particular knowledge and experience 


PROCESS ARTIST juired by well 


known Publishing H e in London 
First : prost Pension Fund 
et Writ stating xperience and 
salary required 

Box 2050 Ad. Week 180 Pleet St C4 


FIRST - CLASS ADVERTISEMENT 
SALESMAN required for well-estab 
lished trade journals to cover 
Lancashire and Yorkshire Writ 
stating age salary and ommussior 


Box 2101 Ad. Weekly 180 Fleet St EC4 


SILK SCREEN 
PRINTING 


Wanted by established and reputable 
firm, in Port Elizabeth, S.A A 
thoroughly experienced Artist/Stencil 
Cutter. Congenial surroundings. Top 
South African wages paid to fully 
experienced man Arrangements re 
garding passage for applicant and wife 


to be mutually agreed 
Write 
Works Manager, 
P.O. Box 1333, 
Port Elizabeth, 
South Africa. 


PART-TIME ASSISTANT required by 


*rincipal of small, progressing Agency 
Book-keeping, tyy und knowledge 
of advertiuin Must be neat and 
efficient Hour t arrangement 
Would suit marr woman Please 
writ 


Box 2104 Ad Weeh 180 Fleet St BC4 


ART & PHOTO STUDIO 
REQUIRES 
REPRESENTATIVE 


Opportunity to help build up 
small but old established busi- 
ness producing good class work. 
Good prospects for ambitious 
man with selling ability and 
good contacts. 


Box 2013 
Advertiser's Weekly 180 Fleet St €C4 


YOUNG MAN required for London 
Li 


Advertising Agency xperienced ir 
elementary line work Completed 
National Service Please writ giving 
details of previous experience and 
salary required Luncheon vouchers 


provided 
Box 2106 Ad. Weekly 180 Fleet Si EC4 


BIRMINGHAM 


A steadily expanding adver- 
tising agency that prides itself 
upon the standard of its work 
requires a really first-class, all- 
A per- 
progressive appoint- 
ment in congenial surroundings 


round finished artist 
manent, 


for one capable of producing 
work of the highest standard 
in black and white or colour 
Top salary for the right man. 


Write or Telephone 


Managing Director, 
Beardmore Advertising L4td., 
125 Soho Hill, Birmingham 19. 

Tel.: Northern 3431. 


GENERAL 
ARTIST 


A rapidly expanding adver- 
tising agency would like to hear 
from general artists who are 
attracted by the prospect of 
working on important National 
accounts. Generous salary. 
Profit sharing and pension 
schemes make the job un- 
usually attractive financially. 
Write for interview to the 


Art Director, 
ARTHUR S. DIXON LTD., 
229, High Holborn, W.C.1. 
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CLASSIFIED ADVERTISEMENTS 


EVERETTS 


require 


2 or 3 good 


layout Artists 


Men who take 
pride in presentation 
of good slick roughs 

and have 

a strong sense 


of typography 


Write or phone: 


The Studio Secretary, 
Everetts Advertising Ltd., 
10 Hertford Street, W.1 


GRO 3477 


APPOINTMENTS VACANT 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


COPYWRITER 


West End agency needs a young copywriter with 
experience on technical accounts and an ambition 
to work on consumer products. 
with a future for the man (or woman) who can 
write good selling copy from a clear briefing. 


Profit Sharing and Pension Schemes 
State age, experience and salary required 


Box 2039 
Advertiser's Weekly 180 Fieet Street EC4 


This is a post 


COMMERCIAL 


ARTIST required for 
magazine All-round exper 
for layout and illustrat 


Box 2107 Ad. Weekly 180 Fleet St EC4 


CANADIAN 


week! 


Fleet Street, EC 4 


JUNIOR RETOUCHERS 


who have completed National Service 
required. C10 to £12 p.wk. plus OT 
Some experience essential Excellent 
prospects 

Box 2123 
Advertiser's Weekly 180 Fleet St EC4 


OUR SPACE SALESMEN EARN 
25% COMMISSION 


Graham Scott (Publishers) Led., 
122, Wardour Sereet, W.!. 
Phone: GERrard 1437 


ACCOUNTANT 
required 


A responsible and permanent 


post is available with a well 
known London Advertising 
Agency (1PA) 


must have 


Applicants 
a thorough know 
ledge and practical experience 
Of agency accounting procedure 
and be capable of taking charge 
of the Ai 


and working on Own initiative 


counts Department 


A good and progressive salary 
Write 


Stating age, ex 


for the right man , in the 


first instance 


perience and salary required to 
Box 2047 


Advertiser's Weekly 
180 Fieet Street EC4 


LONDON Letterpress i" and AMBITIOUS YOUNG MAN required 
ADVERTISEMENT REPRESENTA (seneral Printer require Representa to be trained as a Prints Kepreventa SPACE SALESMEN required for 
TIVE for two old-established Trade { “ nnechion Every hely t A‘ ‘ ent opportuni for map Tae | { 
Paper Terr ry mai London and given to ver n Ys mer 1 art Salar mon wd eng Cs 
Horn Count Excellent oppor Modern On nihusia at ! «a good supplied af ria On { 
tunit for t r man Salary ther representative on staff Write ' ' \ juat alar “ train slesmer i Th tha 
j mi t mn Schen i mnifide ¢ to rr Writ Rowallan H ttt Heat 
ce MY Ad. Weekly 180 Fie Teh 


£2,000 a year 


PUBLICITY 
MANAGER 


Leading engineering organisation in Lancashire 
requires Publicity Manager, This is an important 
appointment Carrying a salary of £2,000 a year 
and demands an experienced executive able to 
take charge of all the Company's publicity 
Press advertising, printed matter, direct mail, 
exhibitions and films. 


Waddicors 


A VACANCY FOR AN ADDITIONAI 


Experienced 
Typographer 


HAVE 


to work on interesting group of accounts, 


Applicants must have an industrial background 
and should be fully experienced in all aspects of 
publicity work. Applications should be accom 
panied by a brief summary, in chronological 
order, showing age, education, training and 
experience 


both for press and print. Agency experience 


necessary, good salary for right man. 


Apply by ’phone or letter to 

STUDIO MANAGER 
T. BOOTH WADDICOR & PARTNERS, LTD. 
38 PARK STREET 


GROsvenor 7511 


Publicity is controlled from Lancashire where 
the successful applicant will be required to live 
Compulsory contributory pension schemes in 
being. 


LONDON ~ WI 


Telephone : 
Box 2100 
Advertiser’s Weekly 180 Fleet Street EC4 


‘Phone your classifieds to CHA 8844 (Ex 25 
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ADVERTISER'S WEEKLY 


LIVE WIRE 
ASSISTANT 


capable of acting on own initiative 
relieve busy Sales Promotion Manage 
of routine administration of Dire 
Mail campaigns (including progressing 
and co-ordinating results), feeding 
large sales force with promotion mat 
erial and to assist generally in convert 
ing advertising plans into realitic 
Agency or Advertiser experience 
production, typography, layout and 
design useful asset Creative abil 
not so important as resource and flair 
for getting things done coupled ¢ 
genuine enthusiasm for this work. The 
product is stionally advertised 
speciality with many widely differing 
applications in industr Applicant 
qualified who are in their early twentic 
write giving full details of educatior 
and career to 


Box 2137 
Advertiser's Weekly 180 Fleet St EC4 


WE WANT to hear from an Ager 


trained Copywriter with «a livel 
ing approach, whose principal intere 


lies in technical subject Our Tect 
meal Accounts are of the larger order 
the ure interesting, vigorous and for 


ward looking We look forward 
meeting you. Write first to the Secr 
tary, Roles & Parker Ltd Rapier 
House, Turnmill Street, F.C1 


ALL-ROUND ARTIST wanted in studio 


of Publishers and Printers Work will 


be mainly on magazines Must he 
wood at layout and slick  letterer 
Pleasant tudio Five-da week 
Pension scheme Please write, givin 


full particulars, salary required, ete . | 
Studio Manager, The Argus Pre lid 


4-10 Temple Avenue, London, FC 4 


44 


APPOINTMENTS VACANT 


Situations Vacant : “‘ The engagement of persons answering these advertisements must 
be made through « Local Office of the Ministry of Labour or « Scheduled Employment 
Agency if the applicant is « man aged 18-64 inclusive or «2 woman aged 18-59 inclasive 


onless be 


Octroper 14, 1955 


CLASSIFIED ADVERTISEMENTS 


VISUALISER/ 
STUDIO MANAGER 


Notification of Vacancies Order 1952." 


or she, or the employment, is excepted from the provisions of the 


ADVERTISEMENT 
REPRESENTATIVE 


Mass circulation 


national weekly paper 


requires experienced representative age under 40 
Good presence and established contacts with leading 
advertisers essential Good salary and prospects 


Send full details in strict confidence to 


Box 2088 


Advertiser's Weekly 180 Fieet Street EC4 


EXPERIENCED CHECKING and 


Ledger Clerk required immediately b required for Space 


FULL OR PART-TIME Female Clerk 
Booking and 


| 

Saward, Baker & Co. Ltd ? Chan voucher records in Advertising De 

cery Lane, W.C.2, for their Account partment of National Ice Cream 

| Department Five-day week Good Manufacturer Some experience de 
working conditions An attractive sirable but not essential Central 

vacan for « girl having the right London. Write, stating age and past 
jualifications Please write or tel employment, to Box No. 316, c/o 
phone for mterview HOt 1721 Dawsons, 129 Cannon Street, FC 4 


wanting virtually unlimited 
scope, is offered the oppor- 
tunity of controlling the studio 
of a well-known London I.P.A 
agency This important job 
demands a proved ability to 
produce visuals of a_ high 
standard, experience of buying 
artwork, and a flair for guiding 
juniors. A handsome salary 
will be paid, and the atmos 
phere ts a friendly one. Please 
send details of your career, 
Stating age and present salary 
Our studio staff know of this 
ad., and your letter will be 
treated in confidence 


Box 2128 
Advertiser's Weekly 180 Fleet St EC4 


ADVERTISING DEPARTMENT ASSIS 


TANT (male), aged 24-26, for North 
london preterabl with ome 
experience, well educated. and able 

produce copy in good English Per 
manent, pensionable position Appl 
ation (in confidence) to xg tull 
details of education and experience. if 
married or single, and salary required 


Box 2102 Ad. Weekly 140 Fleet St EC 4 


ARTIST. Young man age approximate! 
21, with previous Studio) Agency exper: 
ence, required for West End Studi 
Excellent opportunity to progre fe 

man with 

line work Write full 
salary required, to 

Box 2148 Ad. Week! 


r 
experience im lettering and 


including 


180 Fleet St FC 4 


artists 
WANTED 


& STILL LIFE ARTIST who revels in the use of col 


our, executes sparkling roughs and is at case in black and 
He would enjoy the satisfaction of seeing his work 
faithfully reproduced in showcard or display form for many 


white 


notable National Advertisers 
dary talents 
use 


2. DESIGNER/LETTERIST. If your forte is colour and 
you are looking for scope, here is an opening which you 
will find unusually stimulating You will be 
mainly with presenting National Advertisers’ products at 
the point of sale and, to a lesser extent, working for press 


and other media 


These posts are permanent 


salaries commensurate with the 
HIGH STANDARDS DEMANDED. 


VERY 


Apply by telephone or in writing to the Art Director 


FORDS ADVERTISING 
1Sl Whiteladies Road, Bristol 8 


TALENTED 


design, for instance 


NOW 


If, in addition, he has secon 


‘ a“ 
they will be put to full all weights 


concerned 


and pensionable and carry 


LIMITED 
Tel. BRISTOL 


IRTRR 


VISUALISERS 


and all-round 
studio staff 


are invited to write to 
the Creative Director, stating qualifi- 
cations, for some interesting jobs in 
the Studio of the Wakefield Agency. 


C. P. WAKEFIELD LTD. 
Wakefield House 
152/3 Fleet Street, E.C.4. 


‘Phone your classifieds 


to CHA 8844 (Ex 25) 
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(kh Tomer 14, 1955 


APPOINTMENTS VACANT 


EXPERIENCED 


LAYOUT MAN 


required with a flair for 


adapting Press advertisements, 
preparing quick layouts and 
marking up accurately for 
Good salary and 
prospects with expanding West 
End agency, 5-day week. 


Box 2125 
Advertiser's Weekly 180 Fleet St EC4 


ly pe-setting 


PUBLICITY AND 


ADVERTISING 
REPRESENTATIVE o 


require 


FIRST CLASS 
AEROGRAPH RETOUCHERS 


£18 to £20 p.wk. plus O T. Also Juniors 
and General Artists required with 
studio experience 

Box 2124 
Advertiser's Weekly 180 Fleet St EC4 


PRODUCTION DEPARTMENT, Wew 
i 


1 Agency need man with first 
s k wleds {| block and m 
” Must he able { work 
per om oon ver bu 
ut f a mt Write tating 
af r } sia to 
i i Ad Weekly 180 Fleet Sc P04 


#4 


CLASSIFIED ADVERTISEMENTS 


ee 


A good salary and bright prospects 


for a young, experienced 


PRODUCTION MAN 


at 


BASIL BUTLER 


Write, giving age, experience, salary to 


Basil Butler Co Ltd - 78 Brook Street - London W.1 


ADVERTISEMENT REPRESENTA LETTERING ARTIS! REQUIRED 
my e « tial Inte 


BE, under 35, for established trade bP xperiet sid 
monthly in West End ¢ mpects varied work log slat nd good 
State age, education, experience and work < ! ‘ Appl My 

lary required Hornsby, Pulford Publicity Lid, 24 
Box 2133 Ad. Weekly 180 Fleet St bC4 8 bleet Stree fc4 titet 416 
WANTED, SALES REPRESENTATIVE 
GENERAL ARTIST required Ciood MANAGER, exper « of all types « 
tering essential, Abilit produce linpiay material Write 

als and finished roughs, a ame Hon 2131 Ad) Weekly 140 Fleet St BC4 
k w ledge { pying techs ‘ lraw 

for reproduction an a Ap PROCESS ENGRAVERS lnvoiwe 

Managing Director Hens ( lerk Preview aperieonce ¢ ntial 
Brothers Ltd Bouverie How bleet Knowledge f mdermme an advantage 
Street, London, FC 4 Art Reprod n ¢ tid CTL 7174 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACA 


ADVERTISING 
MANAGER 


required for Engineering Con 
cern in Manchester area. Must 
be fully able to 
Press advertising, 


deal with Trade 
production 
of leaflets etc Please reply 
Stating age, 
salary required to 


Box 2136 
Advertiser's Weekly 160 Fleet St £C4 


experience and 


PRODUCTION MAN A sty 
capandiig West bad A, he 


deta 
Hox 12) Ad Weekl 1k Pleet STC a 

— Se 
A good « fer wh withes to wide 
his experience will find interesting post 
with ROY nN OP ’ 

Le ledar erapt ‘ 

’ ‘ ° mages 

a ‘ sgh bay 

' b 


ale 1 please 


equire 
Box 2046 


Advertiser's Weekly (60 Fleer 5: EC4 


SECRETARY OF 


ADVERTISING, 


AGENCY h alert t { sect 
tary Shorthand Typist wit well 
Jey ped ’ i prorsiball Ay 
wmmateria hu hese jualificationr 
ard ' i ‘ 
Sala i 

He Ad W ino iSetca 


THE 


110 ST MARTIN'S 


The LPE wants 


A YOUNG VISUALISER 
ON THE WAY UP i 


We need a young visualiser who has passed 
the ‘prentice stage, and who can now 
handle his own accounts. He will be 
working in a small, keen creative group 
which handles some 25 accounts 


write an informative letter to 


CREATIVE DIRECTOR 
LONDON PRESS EXCHANGE, 


LANE 


Armstrong-Warden's 
work now ma 
capable executive, TI 
for should be able t 
duction companies 


collate imformation 
grounding in researc 
should be well-up in 


as well as in the futs 


Pipe . 
as 
Please to build up a departn 


importance within 


MANAGING 


wT aGeae 


OY NEW OXEPOR 


Another T.V. executive 


ARMSTRONG-WARODEN LTO 


for ARMSTRONG-WARDEN 


increasing volume 


kes necessary another 
rc man were looking 
» deal with both pro 


and clients 


methodical able to keep records and 


and with a sound 
h and statistics Hh 
matters 1.V. so that 


he can move in straight away and take 
over control of films in production now 


ire 


He should have ambition and drive enough 


ent Of eVer-inc casing 
the agency 


4 ’ 


vilary 


That's geared to qualifications ' 


Write to 


DIREC TOR 


D STRITI wc 


‘Phone your classifieds 


to CHA 8844 (Ex 25) 
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ADVERTISER'S WEBKLY 


APPOINTMENTS VACANT 


PROCESS ENGRAVERS 
require 


REPRESENTATIVE 


Salary and Commission. Sub 
stantial income can be obtained 
by energetic man. 


Our staff is aware of this 
advertisement. Write 
Box 2136 


Advertiser's Weekly 180 Fleet St EC4 


PRODUCTION, 
Assistant Departme: 
Applicants a good genera 
knowledge of printing processes, with 
practical expernence of 
wy bive-day week 

Write or telephone Mr 

I. Booth Waddicor & Partners Lid 

‘8 Park Street wi Tel 

GRO. 751i 


SPACE SALESMEN ! ! 


£30 WEEKLY 
can be earned on established Local 
Media by men or women of enthusiasm 
and initiative who ring 


Willesden 48697 for an interview. 


Waddicors 
Print 


hould have 


need 


im thew 


London 


46 


Octoper 14, 1955 


CLASSIFIED ADVERTISEMENTS 


Situations Vacant; ** 


The engagement of persons answering these «dvertisements must 


be made through a Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is « man aged 18-64 inclusive of a Woman aged 18-59 imctusive 


waless be or she, of the 


employment, is excepted from the provisions of the 
i of Vv ch 


Order 1952." 


royds 
PRODUCTION 
INVOICING 


ARTIST, capable of producing advert 


and finished artwork, re 


ing layouts 


quired urgently in London Sound 
knowledge of typography necessar 
C,ood salary and pension scheme 
Apply 


Hox 2129 Ad. Weekly 180 Pleet St FC 4 


A man or woman w initiative 
and able to work w { Super- 
vision, with some k vledge of 
art, block and ty; iting in- 
voicing, is offered a progressive 
post. Apply by letter in the first 
place to 


Staff Manager, 


G. S. ROYDS LTD., 160 PICCADILLY, W.! 


ALL ROUND ARTIST 
ible of handling the 
which pass through 

Full details to 
2108 Ad. Weekly 180 Pleet St PC4 


required cap 
variegated work 
a Blockmaker 


RETOUCHERS & LETTERERS 
Fully experienced and versatile 
ARTISTS for top grade Publicity Work 
Good salaries and conditions 

Apply to Art Director 
Arts Ltd., Boswell 
9, Gough Square, E.C.4 
Telephone FLEet Street 694! 


Grafton House 


PRESS RELATIONS EXECUTIVE 
quired with considerable experience of 
industrial journalism Write 
Box 2109 Ad. Weekly 180 Fleet St PC4 


CRC 


want a first-class 
COPYWRITER 


If you have good reason for be- 
lieving that you are one of the 
best copywriters in the business 
we should like to hear from you. 


Piease write to: C. R. CASSON LTD., 
6 ALDFORD STREET, W.1 


| 


ARTIST. lop-er ‘ required 
capable of ear figure and 
th ability ¢t all types of 
finished art wort pt lettering 
Write, giving fu experien 


to 


Box 2139 Ad. Weekly 140 Fleet St EC4 


REPRESENTATIVE 
REQUIRED 


Full support given 


Advertising Photography Artwork 
Engraving Stereotyping Posters 
Publicity T.v. and Printing 
HARWOOD 
PRESS (ADVERTISING) LTD. 
any Sat Morning 
Harrow. London or 
by appointment 


interviews 
West St, 
Brighton 


EXPERIENCED ADVERTISEMENT 


REPRESENTATIVE, Greater London 
lor first-rate expor publications = re 
quired Agency ndustrial and social 
ontact Salar mmission and 
expenses 

Box 2130 Ad. Weekly 180 Pleet St BC4 


POTTS 


have room for another 


PRODUCTION 
MAN 


Able and willing to work 


directly with Accounts 
Executive and to co- 
operate with an experi- 


enced production team 


A man with a good agency 
background and an intel- 
ligent interest in type. 
Here is an opening for a 
young man who sees his 
future with a growing and 
go ahead agency. Write 
or ring General Manager: 
RICHARD POTTS & PARTNERS LTD. 


4-35 HIGH HOLBORN W.C.! 
CHAncery 4974 


TYPOGRAPHER 


required 
with experience in house maga- 
zine and newspaper layout. 


Write in first instance, giving 
career details and salary required 
to: 
Editor-in-Chief, 
Holden's Press Bureau, 
94, Mount St., London, WI 


SENIOR ASSISTANT (lady) 

space department of medium-sized 
Ability to type and knowledge 
buying and vouchering pro 
essential LANgham 625% 
Town) 


required for 


agency 
of space 
edures 


(Mr 


ASSISTANT TO SALES 
PROMOTION MANAGER 


required by leading Telecommunica 
tions Company. Must be well educated 
able to deal with press relations work 


and occasionally write copy Full 
details of experience, etc., to 
Box 2122 


Advertiser's Weekly 180 Fleet St EC4 


INVOICE COPY TYPIST wanted by 
Fleet Street Advertising Agency. Good 
working conditions ive-day week 
Congemal atmosphere Salary accord 
ing t abilit und experience Write 


Usher Alfred 


or telephone 188 
(FLEet Street #831.) 


Bates & Son Ltd 


ASSISTANT 
PUBLICITY 
MANAGER 


is required for an 
AIRCRAFT FIRM 
in the 

WEST COUNTRY 


Excellent prospects, 
Starting salary £750 


per annum. 
Write giving full 
particulars : 
Crane Publicity Ltd., 
Adam House, 


|, Fitzroy Square, W.! 


‘Phone your classifieds 


to CHA 8844 


(Ex 25) 
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Octoser 14, 19585 


APPOINTMENTS VACANT 


SENIOR 
PRODUCTION MAN 


required by leading West End Agency 
background of 


Sound 


agency experience essential 


Write details, salary, etc., to 


Box 2127 
Advertiser's Weekly 180 Fieet Street EC4 


FARMING JOURNAL STUDIO LORAYNE LTD. 


REQUIRE 
Requires Advertisement Manager with 
experience of agricultural field. First EXPERIENCED 
class opportunity with an expanding Lettering and General Artist Geeod 
company for person with ifititive and prospects and opportunity for the right 
energy. Salary and commission. Write person 
Box 2042 GER. 794 


Advertiser's Weekly 180 Fleet Sc EC4 


23 GOLDEN $Q LONDON, W.! 


VACANCY IN EXPANDING 
CONSULTANT'S 
for f tan ~w 


PRINT 


PRESS PUBLICITY. — Experer 1 PR 
ORGANISATION f Y pointment 
th at least seven 


i ' nd Silksecr Print rna t kur 1 
! Ou § prospects for ppearan 1 adn 
man with requisite background, energ All applications, which w 
1 wistiative Kep! with bret out rictest fid 
f career to date and salary re vddr ed t ' Sect K 


juired 
Box 2140 Ad Weekly 


180 Fleet St EC 4 


Experienced Space Buyer 
required by 


WILSON ADVERTISING 


London office 


A first-class opportunity for an 


enthusiastic and intelligent 


young man. 


Apply in first instance to: 


GORDON MILLEM 
WILSON ADVERTISING LTD., 
17 Stratton St., W.1. 

Grosvenor 6101 


| 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS. 


wider scope 


for a lively-minded 
visualiser-layoutman 


A good man who’s tired of monotony 
can find plenty of scope and variety 
with Export Advertising Service. 

But he’s got to be good. Its a 
challenging job, involving export 
markets and a whole host of big-name 
products. It’s a worthwhile job, too, 
from the national point of view 

as well as the visualiser’s. 

Men of ability and enthusiasm are 
invited to write, giving details 

of age and Agency experience, 

to the Art Director : 


EXPORT ADVERTISING SERVICE LTD. 
22 Old Bond Street, London, W.1 


@ SPECIALISTS IN OVERSEAS 


{DVERTISING 


"Phone your classifieds to CHA 8844 (Ex 25) 
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APPOINTMENTS VACANT 


ADVERTISER'S WEEKLY 


ADVERTISEMENT 
REPRESENTATIVE 


Scottish newspaper publishers 
require an advertisement repre 
sentative for their London 
Office. This is an excellent 
opportunity for a young man in 
his twenties or early thirties 
preferably with some advertising 
experience, who seeks to im 
prove his position, Commenc 
ing salary will be according to 
age and experience and the situa 
tion is one in which advancement 
can be won, Applications will be 
treated as confidential. Please 
write giving particulars of ex 
perience, age, etc., to 


Box 2040 
Advertiser's Weekly 180 Fleet St EC4 


TECHNICAL JOURNAL PUBLISHERS 


require expenenced Space Salesmar 
ye 25-40 Salar Commussior 
uperannuation and good prospect 
for man of proved ability. Write fu 
details to 


Hox 2105 Ad. Weekly 180 Pleet St PC 4 


ACCOUNT EXECUTIVE 


An exceptional opportunity occurs in a 
young rapidly growing London Agency 
for an Account Executive of good 
education and striking personality 
Applicants should be men of unusual 
initiative, 26-30 years of age, members 
of the LP_A. with a keen desire to make 
a good name for themselves in the 
advertising world, and should have had 
experience of handling National and 
Technical Accounts The position will 
offer full scope for self expression and 
personal progress and will enable a 
successful candidate to identify himself 
with the Company's developments 
Fullest details in confidence to 


Box 2119 
Advertiser's Weekly 180 Fleet St EC4 


BH 


OctToBer 14, 1955 


CLASSIFIED ADVERTISEMENTS | 


Situations Vacant 


The engagement of persons answering these ad’ ertixements must 


he made through a Local Office of the Ministry of Labour or a Scheduled Employment 


Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 


aclusive 


unless he of she, of the employment, is excepted from the oroymons of the 
Notification of Vacancies Order 1952." 


a large Iron and Steel Company 


Department, Richard Thomas 


Layout and Typography 


lf these are your strong points and your Nationa! 
complete, there is a vacancy for you in the Art Department of 
This is a creative 
the advantages that big industry alone can offer 


All applications should be made to The Central Staffing 


RTSC House, Park Street, W.!. 


Service is 


job with all 


& Baldwins Limited, 


Weekly seeks 


leading advertising agencies 
Job offers big scope for man 
with initiative and drive who 
knows how to sell space at all 


required for expanding London 


ADVERTISEMENT Agency. National and Technical 
Accounts total over £300,000 per 

MANAGER annum. Opportunity for young 
experienced assistant space 

aged 35-45, with first-class con buyer to improve position and 
tacts in industry and among salary Write in confidence 


giving full particulars to:— 


Advertiser's Weekly 180 Fleet St EC4 


SPACE BUYER 


Box 2116 


levels. Generous terms. Apply 


CREATIVE voptee, with sales office 


Box 2144 in Central Lond ha immediate 

Advertiser's Weekly 180 Fleet St EC4 vacancy for S Representative 

The position are 4 generous lar 

with comms n on sak and reason 

JUNIOR COPYWRITER or Traince re able exper te sllowed 

quired for publications department of Preterer wi ‘ t s keen 

auemy with § reputation for first man sued around ‘ who has an 

lass techmical and general literatur existing, though 1 ¢ aril large 
Successful appleant will be given onnection, with National Advertiser | 
every opportunity tor creative develop Write im tr mifidence giving | 

ment Write, giving full details of sits { experience and connectior 

experience wee and alar t The 1 
Secretary Roles & Parker itd Hox 2134 Ad. Weekly 180 Fleet Si FC4 


Rapier House, Turnmill Street, F C1 


LAYOUT ARTIST 


to train as Art Buyer in small 
West End agency. Must be able 
to do finished layouts with good 
figure roughs to client presen- 
tation standard. 


Knowledge of typography (im 
plying neat, correct pencil 
lettering) and at least 2 years 
working experience since com- 
pleting art classes are also 
essential qualifications. 


Box 2045 
Advertiser's Weekly 180 Fleet St EC4 


SPACE 
SALESMAN/LADY 


required for Council/Civic/Police 
Industrial/Local Media 224 
Commission. Weekly Rail Fares 
Members of Advertising Assn 
and Ad Cont Assn 
Genuine men please write in 
strict confidence to J. Tye 


Box 218 
Advertiser's Weekly 180 Fleet St EC4 


Good 


SPACE SALESMAN offered good 
teady job, local periodical, ) mil 
London. Would suit middle-aged mar 
who can show good figures but doe 
not now want to break records. Full 


details, salary, et 
Box 2146 Ad. Weekly 180 Fleet St C4 


Required For 


PUBLICITY DEPARTMENT 


of large (Midlands) Electrical 
Engineering Company, a Technical 
Assistant. Apractised writer with 
an engineering background, pre 
ferably of HNC Standard, is 
sought 

Apply in first instance giving age 
and experience to 
BOX Ai0é6, T.G.A., 
Holborn, W.C.!. 


167, High 


immediate vacancies for 
following categories. 


@ RETOUCHERS 
e@ TECHNICAL ARTISTS 
e LETTERING & CREATIVE 


ARTISTS 


@ FIGURE ARTIST 


Men (or women) with plenty of experience of commercial 
work who would like a permanenc, pensionable job in a 
well lighted studio are invited to write or phone the 


General Manager, 


RAPIER ARTS 


RAPIER ARTS 


wili shortly be moving to larger premises and have 


LIMITED, 
RAPIER HOUSE, TURNMILL STREET, 


experienced artists in the 


E.C.! CLE. 0545 


CAN YOU SELL ? 


Representative 


selected Greater 


volves selling at executive level to manufacturers 
in all trades with branded products 


showcard selling experience helpful but not 


essential 


arranged 


minimum) and commission on all sales, with car 
provided, giving successful man opportunity to 
gross £1,500—£2,000 p.a. 


Box 2041 


Advertiser's Weekly 180 Fleet Street EC4 


aged 25/40 required by old 
established firm of Showcard Manufacturers for 


London area. The post in- 


Short period of 
Remuneration by salary (£500 p.a 


Previous 


technical training 


Apply in full detail to 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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(hcTroserR 14, 19 


APPOINTMENTS VACANT 


PRODUCTION 
ASSISTANT 


end Ager 
and prospects tor a heer 
« « " h 
edge echa al p 
Pre Print 


lelephone on write 
Production \lanager 
1G. SCOTT & SON LTD 
145 147. Regent Street, WI 
Regent 189! 


Interesting opporhunty 
for ambitious 


TYPOGRAPHER 


rane Publicity require anothe 


Typographer capable of 5 


ducing quick accurate type 
mark-ups and adaptatic 
Pleasant working conditi 


Five-day week Write or phone 


“CRANE PUBLICITY LTD 
ADAM HOUSE, 
|, FITZROY SQUARE, W.| 
EUSton 806! 


¢ « svertising epa 
. ative ible ‘ 
ile I 
‘ < 
Write at once with full partic ' 
Wolf Electric lools Ltd, WS 
for the Attention of Publicity 


Nlanayer 


~ : ° comers 


BENTALLS 
PUBLICITY 
DEPARTMENT 


cs 4 outs 


it -) with previo 
0 productiotr ork 


Personnel Controller 
Bentalls of Kingston-on- Thames 


Surrey 


We eed a otherfe experiences 
Product ant ea witt 
vat nal anc ect 
( Oc Ww z 

y week Bonus a F 

eme Ring REGe« f 
ask fice Manage 


S. C. Peacock Ltd 

Maddox House, 
215 221, Regent Street, 
wl 


London, 


— 


‘Phone your ec 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


UNIOR TYPOCGRAPHER 
pu 


“ur cations 


Trainee 
jepartment 


rep howl 


APPOINTMENTS WANTED 


“ HAND-PICKED ” SPC RETARIES 
The umore Agen tf 
Wigs Ss. Wl HUN 


or WwW ‘ 


LAVOUT LETTERING MAN 
if ‘ 


aperv non lew 
” cs t 
Ay Write 
i A Weck ' Sica 
ARTIST : 
’ th 
' 1 ‘ 
i A Week i cA 
SPRCLALIST ' I J 
Wr b ! j 
I tler ‘ KN re 
! wm, Mining field 
i O&A Week ae 1cA 
ADVERTISEMENT MANAGER h 
fond oft ' S. 
I I I 
‘ re 
{ I ‘ 
i ‘ Weck ! ica 


AGENCY TRAINED 
EXECUTIVE 


n ge 
' i 
Box 2043 
Advertiser's Weekly 180 Fleet S: EC4 
ACCOULNE ENECUTIVE, 
M mom l I 
Ma 
f 
por 
Hox 2113 Ad. Week i Te 


DOES ANY ART DIRECTOR 
N ! 


j 4 \A " i oie 


ACCOUNT PNPOCL TIVE 


MAN 


A Week “oF Se 


lassi fieds 


BUSINESS OPPORTUNITIES 


ARTISTS 
VISUALISERS 
TYPOGRAPHERS 
COPY-WRITERS 


ond Advertising Production 
Stoff 
1F you are considering a change 
g g 
IF you know you an ad better 
than you are now doing 
WF you hate the thought of 
going rounc selling your 
self 
Get me touct wit 
there s good jot ting for y 
NO FEES to be paid 
Everythir strictly confidential 
4 y 
Lor write or phone 


STAFFS ORGANISATION 


84 High Holborn, London, WC! 
CHAncery 2550 
ACTIVE DIREC LORSHIP 
Hen 121A WwW ' sw tea 


SPEEDY PRINT SERVICE 


for all Advertising and Seles lierature 
Top Quality Black-and-White and 
Colour phote lithe 
GOTHIC PRESS LIMITED 
Euston 5845 41 Osnaburgh Sereet 
(Opposice Gt. Portland Sc. Sration) 


ADS 


k 


THAT ATTRACT ¢) 
Ads that 


ADVERTISEMENT 
MANAGERS 
OF PROVINCIAL WEEKLY 
NEWSPAPERS 


—s 


if 


you are publishing regula 
weekly poultry articles in the 
Spring of 1956, piease send full 
nformation and dates t« 

PAC te te 
RIPLEY, PRESTON &£ CO LTO 


DOGATE MOUSE | tt 
TREET INDON. £ 4 


MISCELLANEOUS 


ADDRESSING. FOLDING AND EN 
(LOSING. ' t f 


jua \ 
Tew ' ‘ ih 
Ni tl 

Dents ‘ ; rita 
\ ¢ “ ! 
19) WO Lee ‘ “ 

STOCK PHOTOGRAPHS AND PIN 
crs ! 

' 
k 


to CHA 8844 (Ex 


ADVERTISERS WEEKLY 


FREE LANCE SERVICES 


STARTING SOMETHING? | 
A top-line Art “ ome contacts 
and offe fa we he 
t ea g. Figure 
i A , os t 
tere work getheravag 
HAMPSTEAD Tre 
= . 
PRPe LANGE Anmrist 0 ear 
“ 1 Diepla 
I> a Te 
ctn 
REGULAR PARTTIME WORK oval 
ible f Copyeriter ‘ ! ut M 
‘ stulopu th Ww 
nt 1t4 A \ ! “haa 
THE SERVICE bree-t ance Cop 
ay t we of 1 fk Women 
S A Pref ' lad 
» fresh appr Views 
mular 
ib juired to 
Bars M4 A Weekly 180 Pleet Se bce 
TEETER RPRESS REPRESENTATIVES 
bree Las ted t the 
nen ' t imtronde ’ : oft 
‘ ho ve Ary 1 ithope 
bid t Kenning Kou st 
Kil 68 


PNPERIPNCED PREP LANCE Coy 
Wr \ " . habit vey 
an Preter NW ' ‘ 

“ it Ad Wee sot “ica 
OFTICE FPACTILITIES AVAILABLE for 
s first-class Layout Man with Type 
graphical abilities wishing to work on 
s freelance Must be prepared 
to give # guaranteed proportion of he 
time in return for services aad accom 
modation afforded 
Row 1908 Ad Week! 


basi 


180 Fleer St BC 


ACCOMMODATION 


SPACT AVAILARIT fon i ia 
Let . \ Wel HPpounte 
Weil ' m i ‘ 
mh per weet Work availatyle 
i" 41 Ad Weet I ' Ss 1C4 
WELL. ROOM rance and 
wash ple 0 lex vir 
iy \ Week im iwhca 


PRINTERS 


ADVERTISING AGENTS’ _ 
quae cloom Speed Com 
' Printing 

iM ‘ i \ end 
16,000 WOMEN WAITING, oF so i 
soem: (0 those who entrust all of thew 


ollating Packaging aod 


hand work of any description to 
Mewrs f ‘ Newman & Co ave 
Batterson Park Road § W Weta 
we a 


COURSES 


1.€.S. 
DOES IT AGAIN! 


In the May 1955 A.A. baame 
1 1c S Students were 
4 | ! ‘ 


Iwenty4ua per cout of 


| ll wae omnes 
| were geined by 1.0 .5.-Treinmed men 
| ov afte ea ' der Nyere 
| ron ‘ cAA ‘ 
| tet rey 
Ne i 
. “ 
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ADVERTISER'S WEEKLY 


— -- 


This is the je 
in which th 
should be adve 


WHY? Because the reader 


Manacement & Invtsrearar | 
people whose job it is ine tere 
ment and service whict wed 
increased labour ethevws I he 
onnel and Product Mana 
Salet ned r 

trial and commercial establichna 
rut the country who are pas t 
f developments in these treld 

ducts or serve speed sclunst 
then Prmsoxsin Manvecews 


bovis I fi 


medi 


PERSONNEL MANAGEMENT & INDUSTRIAL EQUIF 


180, Fleet Street, London, E.C.4. Tel: CHAncery 8844 | 


Take TWo 
Chairs... 


fe 
fe 
r 
wal 
1 
di; 
ot 
to 
’ tr 
Mr. Brummell's greeting to his ‘‘fat friend’' has come down 4 
to us a8 a classic example of the “countercheck quarrelsaome"’ 
a reminder that, behind the smooth mask of Regency manners, 
lurked an untamed residue of primitive boorishness s 
It was hard work being a ‘beau’ in days when the martinet, ‘ 


Mode, and the tyrant, 7on, cramped limbs and spirit alike and the ?' 
merciless quizzing-glass laid bare every flaw in the facade 

Elegance is the fruit of careful study. The graceful layouts 
which distinguish the best of today’s advertising were not created ?P 


without pains but, where the GRANT PRoJecTOR has been used, the _ 
painand thestrain have been eliminated. ‘With this precision-built 

camera lucida” (we quote) * life is made easier" for the Art Dire: Pp 
tor and the Studio Manager p 


Install @ GRANT PROJECTOR in your studio and rejoice in the p 


new perfection of your visuals and in the saving of time, labourand 4! 
worry on every job. It will, in fact, save two chairs by reducing ? 


a 
your staff needs 
The GRANT PRODUCTION CO. LTD., 4 Rathbone Place, London, W.1 
(Musem 8717), 47 Cornwall Street, Birmingham Central 4131) and ¥ 
7 Little Park Street, Coventry (64978) a 
ts 
Se ee eer 
Pub! -ropr t BUSINESS PUBLICATIONS LID ) 
oO he i4, 19 Pr I Si ¢ Pr 
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— STOP PRESS— 


FIRST PACKAGING 
MEETING 


Ihe inaugural meeting of the 
founder members of the newly 
formed Association ot British 


Packaging Contractors will be held 
at the Café Roval in London on 
Tuesday, November 1, at 2.30 p.m 


Large spaces booked in national 
dailies and Sundays for taunct 


of new Biroette retractable pen duc 


to start this month London bus 
fronts are also featuring Biroette 

n Agents: Mather & Crowther Lid 

S Horace Barns is to join Beauty 
Services Ltd. as sales manager on 

t November 7 Mir. Barns is at 

se «present with Lanvin Parfums Lid 

ts Douglas Geddes has been ap 

aj pointed press officer to the EMI 

- record division. 

it 

‘ The October 29 issue of “Picture 
Post,” which will carry 3D colour 
pictures and advertisements, will be 

ne publicised by large-scale national 

nd and = provincial press advertising, 

ng Posters, on Radio Luxembourg, and 
“ith point-of-sale material. 

: ° . 

nd This month's insue of “Ideal 
Hlome” is the biggest since 1939 


sales were the highest ever, and the 
issue carried a record of 160 pages 
of advertising 


Peter Fensom has been appointed 
an «associate director of Service 
Advertising Co. Utd. He joined 
the firm in 1949 


Kest Lid. laxative 
paign in national 
evenings): Fidelity radio (London 
evenings) and = British = Sanitary 
Fireclay Association (trade and 
technical press and selected women's 
journals) accounts for Wilson 
Advertising Ltd. 


tablets (cam 
and provincial 


Hulton Press Ltd, have made two 
new appointments to the advertise 


ment staff of their two controlled 
circulation publications, “Produc 
tion § quipment Digest” and 


“Garage and Transport Equipment.” 
Alun Lyth will represent the journals 
n north, based on Hulton’s Man 
chester office. Stuart Smith joins 
London office 


(. ©, Stanley, Pye chairman, pre 
dicted sponsored TY in Britain, 
stating: “I am convinced that the 
present method of injecting dis 


jointed plugs at all sorts of times 
and places will give way to common 
sense advertising where the adver 
tiser is identified with the pro 
gramme.” 
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Helping the advertiser 
to distribute and sell 


How the modern agency conducts 


the complete marketing operation 
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own terms he would now find himsell 


compelled lo tock those articl which 
the public discovered they wanted. Not 
only that, but at a retail price which 
the advertiser had fixed Sooner or later 
if emed to the hopkeeper, the next 


tep would be that hi would 


ilso be fixed and later reduced In il 


margin 
defence the retailer began tirst to boy 
cout the 

It wa 
back the 
to realise that far trom thi 


idvertised product 
really a case of trying to brush 
risings tick Ihe retailer came 

fabrication 
of demand by advertising being a threat 
it was indeed a blessing By priv 
reduction and by popularising new pro 
duct i well as old one the turnover 
bven of hi 


were cut and the level of price fell, the 


of shops increased margin 
hopkeeper iw for the ti time the 
glitter of gold in the principle of mall 
He did not 


even notice in the evolution that all hi 


profits and quick return 
competitor were able to stock his best 
elling lines at the same price 

Thi is perhaps to state too imply 
what was happening Ihe period under 
review Wa ccing the rise of the depart 
mental store, Which, at first sight, was to 
run counter to the spread of the adver 
tised product. The doctrine of the store 
was to oller to the public merchandise ol 
their own chore at lower price They 
themselves were nothing less than a new 
manifestation of large-scale business 
relying on their capacity to buy large 
quantities at bargain price 

Ihe proprietors of these departmental 
tores were, indeed, filled with the earlier 
lear of the independent shopkeeper that 
Onn they were compelled to stock and 
sell advertised lines at advertised prices 
thei case would sufler considerably 
Here agam, although much more re 


cently, the large lores have accepted 
peacefully and even willingly, the idea 
ol branded tock But 


countenanced branded lines or not, the 


Whether they 


departmental stores never had any inhi 
Almost trom 
the start they found it not only expedien 


bitions about advertising 
but economie to mount and maimtain 
continuous advertising campaigns to the 
limit of one per cent of their budgeted 


sales turnover 


* * * 
ens development was taking place at 


a time when, m= this country, the 


purchasing power of all) classes) wa 
mounting 
Just as manufacturers were turning 


their attention to the problem of how 


to create a national market for ther 


products, the solution was being found 


moa rather currous way Ihe means of 
mass communication and persuasion be 
came available and became effective 


Ihe name of the first Lord Northelitle 


is really associated with the discovery 
of the means of influencing the consumer 


on a national scale 


CREATION 1 fyvpica fud f 


It was the beginning o i popular 
national pre 

If Macaulay was right to i ili 
that idvertising 1 to busin Vhit 
team i to machin then it ma hy 
Hd that “the popular pr is to adve 
tising What electricity is to machinery 
It seems a litthe odd in the light of the 
today that the populas 
newspaper or perrodical could never have 
turted without th id of a sponsor \ 


ponsor Was needed tk ontribute a very 


CIPCUIS Ang 


large part of the publish expen 


Almost from the discovery of print the 
itlord the 


subscriber alone could never 


price of the journal that he 


ambition of Northelitle, tor 


COOTLOPTLEG 
! id I he 
example, to raise the ceiling of a London 
newspaper trom 30,000) copie i day to 


i million, demanded a very large amount 


ol revenue from public advertisers, many 
ol whom at that time vere yet unborn 
Ihe ambition, however, was realised not 
only by tinding the editorial formula tor 
the popular paper, but by creating two 
larg elling org ination 


@ lo tind new reader 
@ lo tind new advertiser 


Rated purely on tandard ol elling 
than the econd lt 


the popular pre Vus tO encourage ad 


the first was casi 


vertising, it not only had to sell the space 


but it had to ll the service Which would 
permiul the profitable use of that Pace 
Selling blank spa il a very expensive 
rate Without having the successtul mean 
ot tilling it, wa i Vastelul as buying 
i Vacant plot in Piceadilly and erecting 
on it a corrugated iron shed 

In those day thie advertising agent 
Wa iman who tved on and by the 


i onus ol lling both space and adver 
ising, and he was remunerated by what 
Vit hen the obvious method —by being 
tllowed a discou Ihe commission wa 
t reward tor hi desman hip rather 
than a recomper for service 

In the first 20 years of the century th 
future of the ageney tem began clearly 
to be haped In it ippointed task of 
filling spa ol creating advertisers tor 


to comprehend 


ill th clement ol u new art to tind 
techniqu vhereby persuasion could be 
rack both ucKE Tul ind economic 
New ily it Wa i period of trial and 
error, lor there wes lew known prin 
cIph of use and only experience could 


' 


rivht 1 
maint 
tainty alt 
Ih 
peciall 


that of 


medicine 


teach It wa theretore hard 


to tind th 


pe ol hill tO man an agency 
t suse ther Wai on ince! 
out the natu ol the skill itsell 
mergenc ol th idvertising 
t has been more complicated than 
the established prole ion In 
in law and in accountancy, the 


vis ol a standard type, and 


iisation there iw derive from 
rd typ But even in the early 
the idvertising agency there 
il iiianee Hbelween a compe 
ne mia with a flair for selling 
icusl Iwo Ly px ol creative 
ind the artist ind == th 
Later, this diversity of pecialist 
! to include typographer 
marketing experts, industria 
ind ven j ychologist 
b isked wh trom the tart 
i never any question that the 


salesman for a 
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() t ; \ Rit « Su emer 1 Wy 
* VSpay feed. 4 tt hun ervice fee \ ck hat tl triumpt In few cases ts the importance 
C evilal to develop | orgu ition tising uven Nusine | vd ‘ ot thre itished customer more demonstra 
i Serv wen WwW! leed, an aire it the chents’ exy h tively eflective Like the barrister, its 
ganisation which was so closely asso dispelled by the cold, hard | fortunes grow in proportion to the case 
gd will < , ol ivertising op modern agen ecom son 
portunil nould become | \ the Any advertis« sho cont pla The fact that an agency must be com 
; van I the buys of tt oF tunity ung up his own orga i ‘ ar pietely independent, tinancially, of an 
: Bs How <« ild I sdvert ; erve Nell advised to pond liw aivertiing medium and. in so many Case 
VO ist itonce tl sdvert rcon Even in the case of the ig today finds it nece ify to chatwe a s 
actor and the adve f tise! uch a Proposa cul Hh { Vice fee IM EXE Of the commissions i 
: \ more ecent histo ha hown merit we a sdvert 2 ! COCIVE from media owne hould ch 
4 there Niu i neve n iit tive ine wu Vari i ppea ( ( parse finally of my contenthon that the 
9g It was natural that rng ty el ind better judgement on a itt Tr iévertising = ageney judgment 4 ny 
nould attempt to do the on themselves il control than it the hho | wl thing but completely ob ective 
leching with some justificats rhiat the it operation Na centred o ery , 
pending of th money and tl ping one particular product or group « ted * * * 
heir pols hould be as object i product Permanent conc ti "ny | IP must be remembered that the ser 
AY } ind free fron ral one problem can onl id to t f VICE Which an advertising mene 
issociation with the media owt cation of creative thinking and } can render any given advertiser are not 
cquence ust mevital produce inevitably comprehensive There ure 
hi a] perare _— creasing limited approach to the ad few business« Which find it essential to 
é th shh “ig . tiser’s real requirement snivertise, even on a limited scale, which 
Feces er mputed t he tt _ C do not also find it desirable to have then 
p Pi mer ’ 1 / ‘ r Me Perl ‘ : own pecialist im charge ol adverti itiw 
ie teal inhi his 6s sity Fi ; or, indeed, a department 
ae per I = . ; : he atc ig be ia ; Ihe growth of the advertising agent 
’ , om , a MU AAA) wes which 1 ede has tended, untortunately, to underestima 
’ por ’ separin : thon of the value of the tramed advertising 
. ‘ dhe fp ime ld mn te mano oin the employ of the advertiser 
’ , ju - lurning to the charg that a I \ Nill bye een, a sizeable part of adver 
vs ne sing agen judpinent il ising expenditure 4 incurred at the 
" ‘ heed : . iflected by tl fuct that he is paid thi chent end That shone puistutne the 
hig ed staff media owne vd tl ele t pled to presence ol i competent nivertising 
Ww! } ippreciated tha comm idvise exAtravagant | ding o push directo idequatel remunerated Ile 5 
Ol t Wenn Vial lro Oto | per one particular form of medi i e than ot course of even greater importance 
> ni (wiy , an average imco i the mother for selfish int ih is htt than thi md in truth he ows the vital 
ii revs of | t 14 pe ent mad eX or no evidence to il arytia it luctor im hentavgency relation hip 
pens belore deduction of tax ind An n vhiicl Thing ol in} At a tine none too soon shen the 
By betore payment of dividend aa wcouUnTL 4 i puis le I ! ext Ahole of management of imdusts mi 
: il it per ent it will be realised tivel pressed 1 hard like tw t commerce ft inder close scrutin itis to 
s| t } " im so many case long im busine I hic i of oan be hoped that the nece iy attention wil 
for i WEN to charge il ents a gency depend ve ye pom af be paid to ile tructure ancl that the 
Whole question of the proper relation hip 
of advertising directo Ves director and 
sdvertising agen A t resolved 
It lor exXamph quite Arong that 
1youny Man seckhing a cures m adverts 
ing should think that nothing exists for 
him outside the enc It chent need 
5 the services of an engineer, in addition to 
them outside Consultan they know vet 


Vell how foolish wt would be to choos 


in mnqualitied man inp to ive 


In i publication called fidver " 
Lapenditure 19 published | the Ad 
vertising \ lation in ithal j NA 
faken of how ivertising = myo Nid 
pent in that particular yeul based on 
the disclosure Of information trom i 7 
large number of advertiser mivertising 
PICNIC ind media own brom thi 


the 
the 


which 


from the i 


ountant point of view, embraces quit 

EDUCATION : A stu ao WE taka eae : number of activities which are not 
; f te i IPA ar thie 14 ; help ji trictly part of a publ mnpaign to su 
, ee mg to meet the respor / lain or to develop demand. kor example 
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busy Street 


C MEATIVE ADVE TIStNe Suppleme 1 


in the year 1952 the total expenditur 


on all term ol idvertising amounted 
to £199 million, of which £92.2 million 
represented the advertising agents gro 


turnover In other word the propor 


tion of the total sum through 


placed 
enc mounted to 46.4 per cent 


About one half of all advertising in 


(jreat Britain is advertising by manu 
lacturers to the general public, one-titth 
is by retainers and suppliers of rvice 


to the final Consumer ind between one 
quarter and one-filth of all advertising 4 
directed to manulacturers and trader 
lable 17 of thi 
Which is here reproduced, ilu 
trates very clearly the 
idvertising activity It will be seen that 


report (relative only 
ivent eclor ol 
there os still a proportion of pr idver 
tsing space which does not come through 
in agency Phis is mainly in: provincial 


ind local new papel ind is largely rac 


up of retailer idvertisements where size 


of expenditure, among other reasons, ha 
nol been felt to justify the use of an 
apency 

In section 


other than space, poster 


television and radio, it ois manifest that 


much activity must go on and be con 
trolled from the manutacturer olfice 
This may well be under son ort of 


control in strategy and i concept by the 
mency concerned, where the campaign 
involves an appeal to the public 

Ihe plac ot the 
fore, be well assured in 
it ha 


ences Of all the 


there 
idvertising, tor 


ivency must 


acquired the skills and the expert 
complicated technique 
of advertising practice This is an age 
alist is Well to 


remember that ios an age of automation 


Ol spe ind perhaps mi 


When science and engineering have pro 
duced not only the machinery to elim 
nate the unskilled, but have gone a tain 
way to reducing the number of skilled 
then required 

Hut itis a 


button theory can ever be 


hard to believe that push 
ipphed to the 
practice ol advertising as it might be to 
believe that the mechantisation ot the 
building mdustry could produce a robot 
irchitect 


* * * 
dt habe two decack 


Iwo Wal iw the 


Which divided th 
extension of the 
rivertising agency work deep into the 
field of marketing 

During the “20 divertising lived in 
bortune favoured the brave 
who invested in the slogan It pays to 
vdvertise But in the next 20 year " 
nies olf depressions and an) enormous 
unemployment figure completely changed 
the picture With = the onset ofl the 
economme storm, advertisers disappeared 
Those who remained were compelled to 
scrutinise their 


idvertising policy very 


much caretully 


hitherto 


more than they had 
ind to think not only of the size 
of them outhiy but of the ratio of costs to 


return 


“ “ / j 

bor their part ivertising agenci 
particularly those of postwar origi had 
lo justily what had previously been 
idered as inevitabl bor t first time 
the agent had to occuy himself with 
doing very much more than devising 


logans or producing new persuasive 
idea He had to come to grip with hi 
market, and the new-lound theort ol 
investigating by imple were 


Statistic had to b 


consume: 


exploited 
tudied and 
habits registered, the disposi 


tored 


tion of the market plotted geographically 


win this matter ina f 


/4 i now tvenore Nhat amount lo 
he coonomi ind p ychological tact i 
his terms of rel Te If he is not to t 
expected to produce data, he must at least 
t ible to understand them and to tran 


lute them into the creativ 


lising \ COMPFOMise 


be tound between the n 


ind the advertising p 
indeed he i very usetul 
In the early day it 


risk that the advertising 


oO agency ol any 


e terms of adver 


vill undoubted! 
lMarActiNg expel 
alist and th vill 
thing 

I Na mwa 


Amounts of Various Kinds of Advertising Expenditure 
Placed by Recognised Advertising Agents 


1948 1Y 
lotal Placed Proportion Total Placed Propo 
ex hy placed b ‘ h aced hy 
penditure agents agent pendita agent agent 
£ OOO £ OOO i OOO t OOO 
Pre Space 
National newspaper 12.140 10.910 KY -Y 4.430 1.150 x70 
Provincial newspaper ) 300 1s0 6 OOO 10.410 +x 
VMavazines and periodical 10410 x 9M XO ¢ 100) 10.050 ( 
Trade and technical journal 14.000 650 x 0.500 13.620 ot 
Other publication 1.000 100 Ww 0 1.220 oo 110 
Torat Press Spact Sk.750 4§,370 602 100.950 66.130 Ot 
Poster and transport spac 1700 6.470 of 12,120 x 240 6x 0 
Outdoor wn (me yn 
hire of sites and mainten 
ance) 4500 1/0 1 OO 0 1 4u 
Radio 0 10 10000 0 Oo Ti 
bilm and slick > ORO 1.370 sO.” 910 1.350 i 4 
All kinds of printed material 
blocks and art charge 4,250 1) 42-6 10.370 | 0 i ¢ 
Exhibition 1700 100 +] 10,480 10 ; 
All other items 4.570 10 1 ¢ 18.470 1.140 ; 
Administration x 20 «0 . 10.860 1.450 | 
Porat 121,460 » 550 444 199.050 ) 10 V 


and even the mind of the retailer psycho 
inalysed 

Ihere are two schools of thought a 
to whether the advertising agency should 
embarked into thi 


ever have phere ol 


relivily oO aben to th tudio and cCOpy 


room 

Yet the plain tact i that Wo agence 
had ner pioneered in othe Wit) the 
would have lost busine In the year 


which have intervened, the study of busi 


ne intelligence has resulted in an almost 
new scrence of management Almost 
every large busine undertaking now 
mamtamns research departments stathed 


with graduate 


Ihe presence of qualified personnel 


experienced inp diagnos ind analysis 


and research-minded must imevitably 


produce a more sympathetic understand 


ing of the us¢ ind interpretation of 


tutistics When applied to market ind 


marketing and distribution problem 
\ large number of th maltler adver 


tisers obviously cannot be ‘Tt support 


o absorbed with hi \ 


diagnostician that he w 


york of being 


ould neglect hi 


essential task of prescribing treatment 


Yet obviously to attemy 


out a diagnosi might 
charge of quacker 
Although there are a 
nutive 
sdvertising 


probably the most comn 


is the arrangement by 
tsing ageney im th { 
take full 

ol it chent ind © 
clected sociale iirc 
ottice m overseas cout 


lhe method goes tar t 
manutlacturer large of 
the ervice h need he 


oversea At home the 


presumably ilready handling hi 


t treatment with 


well merit the 


number ob alter 


method ol handling oversea 


the two-augen tem 


only used Thi 


vhich if} river 


nited Kingdon 


perate throug 
ne or branct 
tric 


o ensure that the 


small Peceive 
th at home anc 
control agency 

idver 


tising in the UK. is familiar with ever 


aspect of his product of 
therefore in a unig po 


ocak “ rating t 


product It 


ition to br 


il 


vorld- wide control on behalt 
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) it j } 
larg imbe ol wid differing 
i ac 
With thi nformation, and with i 
q Per il knowledge of the loca trading 
§ madition he mssociale agen can 
develop, adapt ad cart ou sliver 
tising of the produ in the t t and most 
romical Aa 
Such a method make po ni close 
0 dination between the manutacture 
headquarte ind the control age on 
I one hand, and the assoctat mweney 
ind the manulacturer elling izent 
verseas on the other, In th vuy, both 
ong-range ind mnmediate problem 
Nherever they arise, are quickly appre 
tated and receive attention 
\ report published by Political and 
Feonome Planning on August & th 
ir examined what it described as the 
impending changes in the organ tion of 
the British pre Included in this report 
ae | i section entitled Press and Tele 
hon ruising Under this heading 
ti 1 that it look is though 
the total 19 expenditure (on advertising) 
A be over £300 million Ihe report 
rocs on to say that “pre sve ing ha 
her il ne more than OO | px cent 
: of the tot 
4 Sp lial r on the im liable to be 
pent ont ion advertising, PEP say 
( j w that all three Celevision) 
tation sork for the tull yea the total 
Ivertising 1 nue tor the stations which 
f Indey dent Lelevision Authorit vill 
pen first Gn London, the Midland ind 
= Lancashire is tikel to be of the orde 
f £20 mullion in 19% 
Allow , to thre sdditional tution 
a op dunt the estimate for that year 
; is un ised ft {lO million and a turth 
‘ | t 1) on I \| ted to 
ow tl oF yng of still turtl tatior 
5 4 h would then bring the total 
ilcd CAP liture on television adver 
" | 1 million 
Working together 
I} is no doubt that the appr h 
1 lep lent television in thi ounts 
‘ il influenced | | cw 
x d from time to time | Inst 
I [iP { el im Ady ina 
| porated Society of British Ad 
= Ihese two bodies have worked 
* ‘ il ill ina ellort 
{ al ped to h ol 
ti that wa ! ill lirected at 
“ 1 potent 1] excil river 
h | en tha sive r ha 
: t Nid outside e adver 
= Ihe need tf d publ 
‘ to dverti Ww t iiWwa 
el ’ i the w hase t | on rm 
t} development « 
ivertising a of 
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Lists 1 ‘ Weekly 
indards of practice or competence. In 
! cause of certain othe professional 
occupations th hus been done by statute 
‘ ome form of ofhenml sanction, and 

( ! collective voluntary action 
of the people concerned 

Ihe Institute ha therefore, set oul 

Te ca dis to define the stan 
dards of practice ol members, and has 
been nlan ) maintaming them 

Would affect all 

Ihe condition precedent of any form 
of advert g rests upon public goodwill 
Ihere mu ilwa be some lheence in 
j™ hasive appea ina the genie il public 
has the good , o set reasonable limit 
on Once, however, these were exceeded 
he whole ency of advertising would 
Hecone depreciated lheretore every 
puriou claim oan sdvertising or every 
offence again ) ble good taste or any 
lCOMpetence » agen practice would 

jure pul gourdwill ind a general 
debasement of standards would senously 
Veuke 

Ito not simply a matter of publi 
pit, but active commercial concern tor 
it own prosperity that) has onade the 
Trastatute tro ind mnportant It give 
msurance to advertisers that its member 
cant empl ad with contidence ina 
that the thre can offer are ack 
qual M4 wt oa restrictive body the 
ist of its member agenciu is much too 
larwe for at to have ny monopoll tik 
ienden mal the regulation Mhich at 
in. matost untian OMnpelitive Practkh 
iy the “ivertising agen busine ine 


equitable enough to command re pect 


Aid to students 


Hath the NA and the IPA do excel 
it work ome of ita 1 co-ordinated 
flort in helping ) aims thve ounpger 
men and women coming into advertising 
» all branche | be eral Thi 
ducationa work d ‘ ‘ th widest po 
ible vr ! id ra anal 
mencies because has reached toda i 
tute of prohecen that ha fo tan 
enabled ! | itute to adm o iat 
nemb hit mnt 1 nad lial h 
jualil t mina } I 0 YG 
man for woman) who tind i place to 
hinsell Ive iv di hia the 
mean ivatlal " juip him 1 tor the 
ful 
I i well be that ou moot man 
factur i nivertisin in At least be 
has no ex toda for lacking know 
Ive ofl tt " is departments of 
mod vivert , wen inal 
{ mich ' slverti dey irtmnent 
vil tto tl miimued re niment of 
bright inal il nines the ulver 
tising | é " teadily towards the 
d why i prot il qualification 
by il 
ther 
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sdvertising wed he yop fa 
Liser sdvert Ww ABeNncic I i 
ind everyone engaged » the ind " 
varied branches of adve i! - 
The Institute of Practitioner » Ad 
ising employs a public tt 
whose activities are om | 
vith the deHlopment o d 
inding of the posit { 4 
ming ageney r the bu ! * 
o-day In ipport of , 
Association NOTh i 
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country that cannot De pia 
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Supplement to 


Idvert We 


DURING THE PAST FIVE YEARS, the 


allocation to advertising of our major 
n by 116 
Since adverti 


clients has rise 


ing expenditure is 
yeared to sales, this, we feel, is proof 
that the co-operation we have given in 
Market Research Varketing 
Public Relations and Advertising 


has been satisfactory and successful 


ARMSTRONG-WARDEN LTD 
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T.B. Browne Limited 


INCORPORATED 


PRACTITIONERS IN 


Advertising 


117 Piccadilly, London W.1. Tel: Grosvenor 6361-8 
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Cwrativi Apvertii idvertiser's Weekl 


Export Advertising Service Ltd 


SINCE 1936, Export Advertising Service Limited has specialised in overseas campaigns 


ely, combining a full agency service in London with © on-the-spot” representatio 


exclusiy 


and service through their associates abroad. They serve many internationally famou 


export houses by creating advertisements designed for each market 
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Specialists m Overseas 


EXPORT ADVERTISING SERVICE LTD 22 OLD BOND 
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immunised against 
DIPHTHERIA’ 


Diphtheria is infectious Tt ull kills 
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is simple and painless your family doctor 
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Consult them before baby 1) & months Aa 
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AL HANY Cigarettes Hiic TROLUS Cleaners LUCOZADE 
AMAMI Waveset and refrigerators LUSTYCRAPT furniture 
AQUATINE weatherwear HE TROVADOK Cigars MACKENZIE smelling bottk 
BALLITO stockings reENWICK Of Bond Street mum deodorant 
WEECHAM'’S pills GERMOLENI 


NEWEYS fastenings 


HEECHAM’S powders HU TONE and hair accessor 


‘ ‘ ¥ i ‘ 
, BRISTOW'S Shampoos and soap HUDDERSFIELD BUILDING SOCIETY ORLIK pipe 


HHYICREEM 


INGRAM Shaving cream PEGGY SAG 
BUSH radio and television " 

INTERNATIONAL TOBACCO) COMPANY PHOSEE RINE 
CELANESE textiles, OF SOUTH APRICA LID 


ROFCLIFE & CHAPMAN 
plastics, chemicals 
IPANA toothpaste SIMON MASSEY Sulls for women 
COALITE smokeless coal 
JOHN WHITE footwear STONE'S GINGER WINE 
CONNOK hats 


KE EINERITS TROJAN Motors 


CUTEX 
LA INVICTA Cigars VENO'S Cough mixture 
DINNEFORD'S magnesia 
LhoyD toon fturniture WILLIAM YOUNGER S ale 
DORCAS dress and 
household cottons LONGLEX WYE VALLEY jams 


rH Te - 
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PRODUCT ANALYSIS TRADE MARK DESIGN AND EDITORIAL PUBLICITY 

CONSUMER RESFARCH REGISTRATION OVERSEAS ADVERTISING 

DISTRIBUTION RESEARCH PACK DESIGN OUTDOOR ADVERTISING 

MEDIA RESEARCH DIRECT MAIL DISPLAYS 

PRODUCT TESTING PRESS ADVERTISING POSTERS 
MERCHANDISING HLM ADVERTISING EXHIBITIONS 
MIEDIA PLANNING RADIO ADVERTISING LITERATURE 

STATISTICAL SERVICES IV ADVERTISING FINANCIAL ADVERTISING 

CREATIVE WORK PUBLIC RELATIONS 


The royds organisation is geared to deal with every aspect of modern advertising 


and marketing. Its active divisions provide a selling service which fully maintains 


the remarkable selling record achieved by this individual Agency throughout its 
twenty-five years in the business. royds is manned by highly qualified executives and 


a creative people who measure the success of their work by their clients’ sales-charts. 
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Everything begins with an idea 
Advertisements are like people 
they can work or be lazy 


be liked or disliked 
oer reve 


a eri Before you buy a knitting machine be sure to read these 


important facts ‘itimav! n look smart or shabby, 
(/ automaric 


HOME ERITTING MacHinE 
= achieve success or obscurity 


They should have winning personality 


i onginating froma tundamental idea 
warren tee | tid 


and cultured by sound judgment 


£18-17-6 


and experience 
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Wilkes Bros. & Greenwood Limited 


' | riday House, 39 ¢ heapside, London, F.C? 
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Freee! Felephone: City 6611 


limited number of clients untimited service 
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Come to our G O 


next Att FY OnMF’ 
oard meeting ADVERTISING 


- ” ia being the sprit is 
well as the symbol of — the 
Cough Organisation a come 
We mean of course the next meeting of the Agency prehensive service for Industrial. 


Trade & Consumer Advertising 
Plans Board. You'll find a considerable amount of - 


talent assembled to solve your particular problem TOM ( GOUGH 
EL directors who can analyse your marketing situ- ° ° 

M.I.P.A., M.S.M.A., 
ation and devise an advertising plan that fits it like 


Registered Practitioners in) Advertising 
a glove SEs) media men who can tell you 
13 COLMORE ROW BIRMINGHAM 5 


“Phone : Central 8041-2-3 
why your product sells better in N.W.3) than it 


does in N.W it ae artists who can make your 


advertising stand out eS copywriters who specialists in... 


can make your sales message sink in. 


Saha il saat haat daa ty sail TEGHNICAL ADVERTISING 
of the Agency Plans Board, don't make any dates COMMERCIAL ART 
for the early part of the evening. o Plans Board | N D U S T R | A L D E > | G N 
meetings at Graham & Gillies don't break up at 5.30 EXHIBITION STANDS 


unless the questions facing the meeting have been well *& 


exactly how much space you should buy in exactly 


which newspapers it television men who are com 
pletely at case in this complicated new medium 


ae research men who can tell you precisely 


and truly answered. that can work well w 


GRAHAM & GILLIES LTD 


lacorporated Practitioners in Advertising 


37 Golden Square, London, W.1 
GEMrard 0121 10 lines 


(sin hn het ls oct ee 89, VICTORIA STREET 


May we send you a copy? 
Write or phone the Managing Director.) L / V E i P 0 0 L ’ 1 
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ESTABLISHED 


GEORGE 
BE. BE. 


In 1864 the foundation stone of the Vietoria Embankment was laid 
Phat year also saw the start of another sound structure Charles 
Pool began, in Bouverie Street, the Advertising Ageney which later 
became GEORGE MERRAY (ADVERTISING) LTD. During six 
reigns, this Ageney, built on the solid basis of Service, has steadily 
grown in size and reputation, Let us give you the benefit: of our 


knowledge and expe rienee 


MURRAY (ADVERTISING) 


BRETTENTHAM 


Telegrams > ADVEXNERO, ESTRAND, LONDON | 


LANCASTER PLACK = STRAND © LONDON 


LTb. 


Incorporated Practitioners in Advertising | Telephone TEMple Bar 6688 (10 lines) 


ZO0% of the 1OL306 
net weekly sold copies of 


Advertiser's 
Weekly 


go to Britain's National and 


Regional Advertisers and 


Advertising Agents who spend 
upwards of £280 millions a year 


on the purchase of advertising 


advertisement 
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Space, services and supplies. 
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